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THE  OWYHEE  RIVER  PERMITS  CmY 
50  VISITCmS  A  YEAR.  IN  AUGUST,  THE 
EXAMINER  TOOK  1,000,000  MORE. 

It’s  described  as  the  most  remote  river  trip  one  can  take  in  the 
lower  forty-eight.  San  Francisco  Examiner  staffers  Tom 
Stienstra  and  Elizabeth  Mangelsdorf  found  out  why  when  they 
got  the  rare  permits  to  ride  the  headwaters  of  Idaho’s  Owyhee 
River.  What  followed  was  "Soul  of  a  Canyon.”  an  utterly 
captivating  four-day  series  that  took  Examiner  readers 
on  a  breathtaking  plunge  through  the  beauty,  danger  and 
serenity  of  a  canyon  virtually  untouched  by  man.  One  more 
way  Hearst  Newspapers  enrich  their  readers’  lives  every  day. 
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New  Century  Network  | 
introduces  NewsWorks-  ' 

a  unique  web  site  that  will  give  readers 
access  to  the  best  "from  the , source' ' 
reporting  from  local  online  newspapers 
nationwide.  It's  a  new  way  to  deliver  extra 
traffic  and  more  revenue  to  newspaper  wi 
sites  through  the  power  of  a, national  network. 
So  it's  no  wonder  that  more  than  125  newspapers 
have  affiliated  with  us  already. 

Through  a  single  national  gateway-wvvw.newsworks.com- 
geography  will  cease  to  affect  your  circulation.  You'll 
become  part  of  the  richest,  most  comprehensive  news 


and  information  source  on  the  web.  And  you'll 
gain  the  kind  of  readership  that  gives 
you  leverage  over  your  competition  and 
increases  your  advertising  sales  potential. 
If  you’d  like  to  know  more  about  going 
national  with  NewsWorks.  and  how  it  can 
increase  both  your  readership  and  ad 

revenues,  call  us  at  212-373-9392. 

Better  yet.  visit  NewsWorks  to  find  out  just  how  far 
our  national  network  can  take  you. 


New  Century  Network' 


AMERICA'S  NEWSPAPERS  ONLINE. 
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NOVEMBER 

12-14  4th  Interactive  Publishing,  Zurich,  Switzerland 
12-15  Audit  Bureau  of  Circulations  Board  Meeting  & 

Annual  Conference,  Waldorf-Astoria,  New  York  City 
14-15  Medical  News  Reporting  Symposium,  University  of 
North  Carolina,  Chapel  Hill,  N.C. 

20  Foundation  for  American  Communications/Media 
Studies  Center/Overseas  Press  Club,  Global  Climate 
Change  Seminar,  New  York 


Reader  Services 


How  to  Contact  Editor  &  Publisher 

■  Mall:  11  West  19th  Street, 

New  York,  NY  10011-4234 

■  E-mall:  edpub@mediainfo.com 
a  Phone:  (212)  675-4380 

■  Fax:  Editorial/Permissions  (212)  691-7287 

Advertising/Mail  Lists/Reprints  (212)  929-1259 
New  Media/Conferences  (212)  929-1894 


JANUARY 

11- 16  Newspaper  Association  of  America 

SuperConference,  Fountainebleau  Hotel,  Miami 
30-31  Association  of  Alternate  Postal  Systems,Trade  Winds 
Resort,  St.  Petersburg,  Fla. 

FEBRUARY 

4-7  9th  Annual  Interactive  Newspapers  Conference, 

Sheraton  Hotel  &  Towers,  Seattle,  Wash. 

8-10  Southern  Newspaper  Publishers  Association  Key 
Executives  Conference,Tampa,  Fla. 

12- 15  Association  of  Free  Community  Papers  Mid-Winter 

Meeting,  the  Buttes  Resort,Tempe,  Ariz. 

22-24  Southern  Newspaper  Publishers  Association 

Newspaper  in  EducatiomAJteracy  Workshop,  Atlanta 
22-25  Inland  Press  Association  Conference,  the  Registry, 
Naples,  Fla. 

27-1  Great  Lakes/Midstate  Newspaper  Production 

Conference,  Holiday  Inn,  Champaign-Urbana,  Ill. 

MARCH 

7-10  Southern  Newspaper  Publishers  Association 

Newspaper  Operations  Conference  and  Trade  Show, 
Dallas 

11-13  New  England  Newspaper  Association  Armual  Spring 
Convention,  Copley  Marriott,  Boston 
16-19  America  East  Newspaper  Operations  &  Technology' 
Conference,  Hershey  Lodge  &  Convention  Center, 
Hershey,  Pa. 

18-21  College  Media  Advisers/Columbia  Scholastic  Press 
Association,  Marriott  Marquis,  New  York 

18- 21  National  Newspaper  Association  Government  Affairs 

Conference,  Hyatt  Regency  at  Capitol  Hill, 
Washington,  D.C. 

19- 21  Independent  Free  Papers  of  America  Spring 

Conference,  Hotel  Koni  Kai,  San  Diego 
22-24  Central  States  Circulation  Managers  Association 
Armual  Convention,  Indian  Lakes  Resort, 
Bloomington,  Ill. 

31-3  American  Society  of  Newspaper  Editors  Armual 
Convention, J.W  Marriott  Hotel, Washington,  D.C. 
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Subscriber  Services/Back  Issues 

■  New  subscriptions,  renewals,  subscription  payments, 
change  of  address,  back  copies,  annual  directories, 
billing  questions....  Write  to:  E&P  Subscription  Dept., 
P.O.  Box  3000,  Denville,  NJ  07834-3000. 

Phone:  (8(X))  783-4903  -  Mon.-Fri.,  9  a.m.-9  p.m.; 

Sat.,  9  a.m.-4  p.m.  EST.  Fax:  (973)  627-5872. 


■gn  News,  Story  Ideas,  Press  Releases, 

Job  Changes,  Obits 

■  Please  address  all  news  items  to:  George  Garneau, 
Acting  Managing  Editor.  Fax:  (212)  691-7287. 


Letters  to  the  Editor/Shop  Talk  at  Thirty 

■  Please  include  your  name,  company  affiliation 
and/or  residence,  and  phone  number  (for  verification) 
on  Letters  to  the  Editor. 

•  Essays  (nonreturnable)  on  industry  issues  are 
accepted  on  speculation  for  Shop  Talk  at  Thirty. 

Submit  to  “Letters  to  the  Editor”  or  “Shop  Talk  at  Thirty," 
c/o  George  Garneau. 


HE&P  Archives 

•  Online  access  to  E&P  magazine  archives  and  our 
entire  Web  site  archives  -  Editor  &  Publisher  Interactive 
-  is  available  at  http://wvw.mediainfo.com/Library.htm. 
Charges  are  outlined  on  our  Web  site  or  call  our  New 
Media  division  at  ext.  510. 

■  Editor  &  Publisher  is  available  in  Microform  and  elec¬ 
tronic  products  form  from  UMI,  300  N.  Zeeb  Rd., 

P.O.  Box  1346,  Ann  Arbor,  Ml  48106-1346. 

Phone:  (800)  521-0600. 


Editorial  Reprints/Permissions 

■  To  order  reprints  of  articles  contact  Production 
Manager  Carol  Blum  at  ext.  166. 

■  To  obtain  permission  to  use  any  part  of  E&P, 
contact  Information  Services  Manager  Shqipe  Malushi 
at  ext.  351. 


0  Mailing  Lists 

■  Editor  &  Publisher  does  nsi  release  its  subscriber  list. 
■  The  comprehensive  database  of  the  Editor  & 
Publisher  International  Year  Book  is  available  in  hard 
copy,  CD-ROM,  and  customized  lists  on  labels  or  disk. 
Contact  our  CD-ROM/Database  representative 
at  ext.  172. 


Web  Site/Conferences/Other  Services 

■  Access  information  about  E&P  products  and  services 
on  our  Web  site.  Editor  &  Publisher  Interactive 
http://www.mediainfo.com. 
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HOMER  the  reluctant  soul 

A  unique  Sunday  comic  strip  with  an  innovative  design. . . 


Maximizing  the  use  of 
a  minimum  of  space. 
That  is  the  essence 
and  the  t^oal  of 
quality  design  work. 

And  such  has  been  the 
hallmark  of  Wiley's 
groundbreaking  work 
as  he  set  many  new 
standards  in  comic 
strips  since  his 
multi-award-winning 
comic  strip. 


Now  Wiley  has  taken 
another  leap  forward  in 
working  with  the  reality 
of  space  restrictions  in 
newspapers  today  w  hile 
maintaining  the  quality 
of  the  art. 

Homer, 

The  Reluctant  Soul 
is  the  first  comic  to 
utilize  a  vertical 
format  exclusively 
and  alTords  newspapers 
the  greatest  flexibility 
for  page  layout  of  the 
Sunday  comic  section. 

And  best  of  all,  this 
design  may  allow 
newspapers  to  carry 
this  enormously  popular 
comic  without  having  to 
make  room  for  it  by 
dropping  another  feature! 

For  more  details  about 
fitting  Homer  onto  your 
Sunday  comics  page, 
call  Tim  Rosenthal  at 
American  Color. 
(716)684-8100. 


F  or  rates  and 
availablility,  call 
The  Washington  Post 
,  W  riters  (Jroup  at 
(800)  879-9794,  ext.  1 
or  (202)  334-5375. 
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To  see  the  entire  Homer  series  as  it  appeared  in  Non  Sequitur, 
go  to  www.wileytoons.com  and  click  on  the  Homer  section. 


Next  Week;  THE  ADVENTURE  BEGINS 
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CIKCVLATION  SENSE 


BY  JAY  SCHII.1.KR 


Single-Copy 

Secrets 


A  TWO  QUESTION  single¬ 
copy  pop  quiz: 

What  is  the  ideal  num¬ 
ber  of  returns  on  any 
given  day  from  any  given 
single-copy  outlet?  What  is  the  mini¬ 
mum  wholesale  rate  a  newspaper  must 
charge  dealers  for  copies  to  be  counted 
as  paid  circulation? 

The  answer  to  the  first  question  is  at 
the  end  of  this  article. 

When  I  posed  the  second  question 
to  circulators  around  the 
country,  they  answered: 

“half  the  basic  singlecopy 
retail  rate,”  “three-quarters 
of  the  home-delivery  rate” 
and  “Is  this  a  trick  ques¬ 
tion?” 

Actually,  the  best 
answer  is:  “Is  this  a  trick 
question?”  When  it 
comes  to  wholesale  rates, 
there  is  no  minimum.  If  a 
newspaper  chooses  to,  it 
can  give  away  papers  to  dealers.  Paid 
circulation  is  determined  by  how  much 
dealers  charge  customers. 

OK,  since  there  is  nothing  to  stop  a 
publisher  giving  newspapers  to  dealers, 
why  not  do  it?  Believe  it  or  not,  it’s  a 
cost-effective  way  to  build  paid  circula¬ 
tion.  In  my  time  in  single-copy  newspa¬ 
per  operations,  prospective  new  dealers 
objected  most  frequently  to  the  lack  of 
profits  from  selling  newspapers  in  their 
stores. 

When  a  store  manager  rejected  the 
old  “it’s-a-loss-leader  pitch,”  I  would  offer 
the  papers  free  for  a  week  or  two. 

“You  can  keep  ALL  the  money  from 
any  papers  you  sell,”  I  would  say.  More 
often  than  not  they  would  go  for  it, 
enabling  me  to  get  my  paper’s  foot  in 
the  door,  so  to  speak.  After  the  trial 
period  ended,  they  usually  kept  on  sell¬ 
ing  the  paper. 


Schiller,  a  former  newspaper 
circulation  executive,  is  a  contract 
circulation  auditor  and  consultant 
based  in  Plantation,  Fla. 


Any  sales  made  during  the  trial  peri¬ 
od  were  considered  to  be  paid  by  the 
Audit  Bureau  of  Circulations,  as  long  as 
the  store  charged  its  customers  at  least 
5(P/o  of  the  basic  single-copy  price. 

To  ensure  a  clean  audit  trail,  returns 
would  lx;  picked  up,  a  bill  would  be 
made  out  to  the  store,  the  manager 
would  sign  off,  and  the  distributor 
would  return  it  to  the  newspaper.  The 
newspaper  would  credit  the  distributor 
for  the  copies  sold  and  normally  charge 
the  lost  revenue  to  a  cir¬ 
culation  promotions 
account. 

Any  unexplained  credit 
on  a  carrier  or  distributor 
bill  is  potentially  circula¬ 
tion  reducing,  unless  the 
paper  maintains  backup 
explaining  the  reason  for 
the  credit. 

For  example,  some 
papers  have  been  known 
to  use  miscellaneous  cred¬ 
its  on  bills  to  di,sguise  carrier  leftovers 
or  extras  or  nondeducted  returns  as 
paid  copies. 

A  good  ABC  auditor  normally’  asks 
for  documentation  supporting  unex¬ 
plained  credits  to  see  if  they  fall  in  this 
category. 

If  you  do  supply  a  new  dealer  with 
papers  free  for  a  trial  period,  review  the 
distributor  bill  for  reasonability’.  Draws 
should  not  be  higher  than  other  dealers 
in  the  same  area  and  returns  should  not 
come  in  at  zero  every  day.  A  consistent 
sellout  at  any  dealer  location  is  another 
red  flag  for  auditors  and  indicates  a 
possible  bulk  location  being  recorded 
as  paid  single  copy,  or  a  dealer  not 
receiving  return  credits. 

Newspapers  pay  outside  mariceting 
companies  up  to  $50  per  order  for  sub¬ 
scriptions  with  terms  as  short  as  three 
months. 

In  many  cases  this  circulation  is 
Teflon:  It  doesn’t  stick.  At  a  modest 
commission  of  $25  per  order,  10  orders 
would  cost  $250  and  would  carry  a 
strong  likelihood  that  most  of  the 


new  subscribers  will  be  nonsub¬ 
scribers  after  six  months. 

On  the  other  hand,  a  new  single¬ 
copy  dealer  receiving  free  papers  and 
selling  an  average  of  10  a  day  will  prob¬ 
ably  be  selling  more  than  10  papers  a 
day  six  months  from  now.  Assuming 
the  paper  is  selling  for  50«  daily  and  $  1 
Sunday  and  the  wholesale  rate  to  the 
dealer  is  40«  daily’  and  80*  Sunday,  the 
cost  to  the  newspaper  for  the  free  two- 
week  trial  would  be  $64  or  a  store  sell¬ 
ing  10  copies  (40<t  per  copy  daily,  80<t 
Sunday). 

In  this  example,  for  a  $250  cash 
expense,  the  newspaper  realizes  a 
short-term,  home-delivery  increase  of  10 
copies  per  day  and  discounted  revenue. 
Compare  that  with  a  $64  accounting 
cost,  and  no  immediate  revenue,  but  the 
potential  for  more  than  10  copies  sold  a 
day,  since  retail  dealers  normally  build 
sales  over  time. 

While  newspapers  normally’  have 
large  budgets  —  acquisition  costs  and 
discounted  circulation  revenue  —  for 
building  home-delivery  subscribers,  sin¬ 
gle-copy  sales  often  end  up  the  ugly’ 
stepchild  of  the  circulation  department. 

One  new  subscriber  is  just  that.  One 
new  dealer,  on  the  other  hand,  can 
equate  to  five  or  10  or  100  sales  a  day. 
While  most  newspapers  can  provide 
penetration  factors  in  an  instant,  few 
can  tell  you  what  percentage  of  poten¬ 
tial  dealers  sell  their  prxxluct. 

Newspapers  that  regularly  discount 
home  delivery’  rates  to  attract  new  sub¬ 
scribers  might  be  pleasantly  surprised 
by  the  effectiveness  of  occasionally  dis¬ 
counting  single-copy  prices.  By  select¬ 
ing  specific  stores  or  chains,  it  is  possi¬ 
ble  to  materially’  increase  sales  at  these 
oudets  —  in  some  cases  doubling  or 
tripling  Sunday  sales  —  in  addition  to 
generating  dealer  enthusiasm.  A  little 
redirection  of  the  funds  that  often  end 
up  maintaining  home-delivery’  chum 
can  give  single<opy  promotions  the 
chance  to  produce  more  bang  for  their 
promotional  buck. 

(See  Circulation  on  page  40) 
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Strike  averted 
in  Stamford,  Conn. 

A  THREATENED  STRIKE  by  news¬ 
room  employees  at  the  Stamford 
Admcate  in  Connecticut  was  averted 
when  negotiators  reached  an  agree¬ 
ment,  according  to  Tom  McFeeley,  a 
reporter  and  union  shop  steward. 

Terms  were  not  disclosed  pending 
ratification  by  members  of  the  United 
Auto  Workers  local,  representing  3-4 
reporters,  photographers,  copy  editors 
and  editorial  assistants. 

The  union  had  scheduled  a  walkout 
for  Nov.  4,  Election  Day,  after  failing  to 
obtain  a  new  contract  after  more  than  a 
year’s  negotiations  with  the  Advocate,  a 
Times  Mirror  newspaper. 

Issues  on  the  table  included  wages, 
benefits  and  union  rights,  McFeeley 
said,  adding  that  he  expected  members 
to  approve  the  tentative  agreement. 


Newsroom  dumps 
Guild  in  Lansing 

ANSING  (MICH.)  STATE  Journal 
newsroom  employees  narrowly 
voted  to  decertify  the  Newspaper  Guild 
after  six  decades  of  representation. 

By  a  vote  of  32-29,  employees  at 
the  Gannett  Co.  paper  voted  Oct.  29 
to  decertify'  Lansing  Newspaper  (iuild 
D)cal  24  as  their  bargaining  agent.  The 
union  had  represented  64  new,sr(K)m 
employees. 

Local  president  Janet  Geissler  said 
the  union  was  unlikely  to  appeal.  “We 
don’t  immediately  see  any  reason  to  do 
that,”  she  said  in  a  telephone  interview. 
“We  just  wish  it  had  gone  the  other 
way.” 

State  Journal  president  and  publisher 
(iary  Suisman  declined  to  comment,  but 
in  his  newspaper’s  account  of  the  vote, 
he  admitted  to  being  “pleased.” 


ment,  assistant  news  editor  Yvonne 
Hawkins,  did  not  return  a  phone  mes¬ 
sage. 

In  a  prepared  statement,  employees 
who  favored  decertification  said  they 
believed  removing  the  union  would 
improve  their  pay  and  woridng  condi¬ 
tions. 

Geissler  said  the  decertification 
movement  stemmed  from  a  combina¬ 
tion  of  Gannett’s  “manipulation”  and 
employee  frustration  over  the  slow 
pace  of  contract  talks. 

VCTien  one  contract  expired  in 
October  1S>93,  negotiations  were  not 
resolved  until  May  1S>96,  and  during 
that  period,  Geissler  said,  the  newspaper 
refused  to  grant  any  merit  pay  increases 
and  blamed  the  union. 

When  the  most  recent  contract 
expired  last  May,  some  employees  began 
to  fear  another  long  stretch  without  a 
pay  increase,  she  said.  At  the  same  time. 


—  MX.  Stein  i  A  leader  of  the  decertification  move-  \  management  negotiators  resisted  offer- 


IBM  is  a  registered  trademark 
and  Solutions  for  a  small  planet 
is  a  trademark  of  International 
Business  Machines  Corporation. 
©1997  IBM  Corp. 


ing  a  401k  plan  or  a  pension  plan  as 
good  as  the  one  nonunion  employees 
have,  Geissler  said. 

“Employees  wanted  these  benefits 
and  didn’t  see  the  Guild  as  powerful 
enough  to  get  them,”  Geissler  said. 

She  said  the  union  is  likely  to  cam¬ 
paign  for  a  recertification  vote  next 
year.  The  large  minority  voting  to  retain 
the  union  indicates  the  effort  could  suc¬ 
ceed,  she  said,  observing,  “1  think  some¬ 
times  people  don’t  appreciate  what 
they  have  until  it’s  gone.” 

Meanwhile,  the  Lansing  Newspaper 
Guild  l(K'al  is  without  its  only'  newspa¬ 
per  —  “kind  of  in  limbo  now,”  Geissler 
said. 

The  State  Journal  has  two  remaining 
unions:  The  CWA  (International 
Typographical  Union  unit)  represents 
the  composing  room  and  the  Graphic 
Communications  International  Union 
represents  printers. 

—  Mark  Fitzgerald 


Krenek  leads 
Daily  News 

DEBBY  krenek,  a  lO-year  veteran 
with  the  New  York  Daily  Neti’s, 
was  named  editor  in  chief,  becoming 
the  first  woman  to  hold  the  title  in  the 
paper’s  77-year  history. 

Krenek,  41,  takes  over  the  sixth 
largest  U.S.  daily  newspaper  following 
veteran  New  York  journalist  Pete  Hamill, 
who  lasted  only  eight  months  before 
resigning  under  pressure  two  months 
ago  amid  disagreements  with  owner 
Mortimer  Zuckerman. 

Although  she  was  second  in  com¬ 
mand  of  editorial  operations  and  a  lead¬ 
ing  candidate  for  the  job,  Krenek  hap¬ 
pens  to  be  the  fourth  top  editor  in  five 
years  at  the  struggling  tabloid,  suffering 
declining  daily  and  Sunday  circulation 
over  the  pa.st  18  months. 

In  a  bid  to  reverse  the  declines,  the 
Daily  News  also  said  that  Les 


Goodstein,  executive  vice  president  and 
asstK'iate  publisher,  will  supervise  adver¬ 
tising  and  circulation  divisions,  which 
were  consolidated. 

Gtxxlstein  pmmoted  24-year  veteran 
John  Polizano  to  senior  vice  president/ 
circulation,  in  charge  of  circulation 
sales,  customer  service,  and  information 
systems.  Also  Michael  McCaffrey  was 
hired  as  vice  prcsident/circulation  sales 
to  oversee  single-copy  and  home-deliv¬ 
ery  sales. 

The  moves  follow  the  addition  in 
September  of  four<olor  news  positions, 
the  folding  of  the  national  edition  and 
the  expansion  of  the  Metm  edition  to 
provide  more  extensive  news  and 
sports  coverage.  — John  Sullivan 

E&P  Newspaper  Facts 

During  a  one-month  period,  the  packaging  and 

distribution  area  of  a  daily  newspaper  uses  over 
290,000  feet  (55  miles)  of  bundle  strappng. 


Controlling  production  costs  has  always 
lH“cn  a  hair-raising  experience  for  Hollywood. 
Or  for  any  business  that  relies  on  creative 
work.  Finally,  there’s  a  solution.  IBM  Digital 
l.ihrary  -  a  series  of  new  technologies  that 
are  dramatically  changing  production. 

Imagine  everything,  in  all  your  libraries, 
condensed  into  digital  files.  Files  which  can 
then  he  ai'cessed  from  your  d(‘sktop  or  sent 
over  a  network,  to  r'ollahorators  anywhere. 
Suddenly,  steps  are  trimmed  and  expensive 
production  time  is  compressed. 

Now  all  your  work,  whether  it  he  film, 
art,  sound  or  photography,  is  in  one  place. 
Giving  you  greater  control  of  your  assets. 

So  what  are  you  waiting  for?  See  how 
you  can  get  more  from  your  assets  in  a 
digital  world  at  w  w  w.ihm.«‘om/solut ions. 

Or  call  I  800  IB\I-2168,  ext.  JAl.H. 


“Talk  about  a 


both  budgets  and 
production  time.” 


mmm  t 

Solutions  for  a  small  planet” 
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We’ll  Pass, Thanks 


Hester  PRYNNE  had  her  scarlet  A.  And  if  the  judges  in  Los 

Angeles  have  their  way,  the  courthouse  press  corps  will  be  out¬ 
fitted  with  a  big  P 

Among  the  sillier  of  12  “standing  orders  re  media”  (news  story,  p.  ??) 
the  presiding  judges  of  Los  Angeles  Superior  and  Municipal  courts  intend 
to  put  into  effect  is  one  that  would  require  reporters  to  wear  their  press 
passes  “at  all  times.”  As  a  Los  Angeles  Times  editorial  pointed  out  recently, 
“Rules  like  these  would  have  the  effect  of  making  pariahs  out  of 
reporters,  branding  them,  in  effect,  with  a  scarlet  press  pass  and  making 
people  nervous  about  talking  with  them.” 

And  speaking  of  talking,  the  rules  would  forbid  interviews  with  anyone 
“in  any  part  of  the  County  Courthouse,  including,  but  not  limited  to, 
entrances,  exits,  halls,  stairs,  escalators,  elevators  and  courtrooms.”  Another 
order  requires  photographers  to  keep  cameras  and  tape  recorders  off 
inside  the  court  building.  And  no  funny  stuff,  either:  All  cameras  must 
have  lens  caps  affixed  at  all  times. 

Like  tin  pot  dictators  who  imagine  their  principalities  as  seeds  of  an 
empire,  the  Los  Angeles  judges  even  presume  to  regulate  what  journalists 
can  do  outside  the  courthouse.  The  orders  contain  restrictions,  for 
instance,  on  whom  journalists  may  photograph  —  even  if  they  are  stand¬ 
ing  on  a  public  sidewalk. 

In  the  wake  of  the  media  spectacle  during  O.J.  Simpson’s  two  trials, 
California  is  clearly  going  overboard  on  limiting  courthou,se  reporting. 
Cameras  are  banned  from  courts  with  increasing  frequency,  and  a  recent 
state-ordered  addition  to  the  state  bar’s  c(xle  of  conduct  appears  to 
demand  lawyers  never  talk  publicly  about  any  case. 

News  organizations  and  press  ass(x:iations  are  vigorously  protesting 
the  Los  Angeles  orders  —  and  we  wish  them  every  success.  Shrouding 
courthouses  in  secrecy  is  one  California  trend  we  certainly  do  not  want 
to  see  sweeping  the  nation. 
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LETTERS  TO  THE  EDITOR 


Objections 
to  story  on 
AP  Web  site 

WE  ARE  DISAPPOINTED  that 

author  Scott  Kirsner’s  story,  “AP 
To  Sell  Own  Ads  On  The  Wire"  (Oct. 

18,  p.  42)  contains  several  inaccuracies. 
The  story  is  also  incomplete. 

Kirsner  writes,  “Under  the  new  plan, 
those  AP  news  pages  will  soon  contain 
advertising  sold  by  AP  rather  than  by 
the  local  newspaper.” 

The  AP  will  not  sell  advertising. 

New  Century  Networit  will  sell  adver¬ 
tising  for  AP  and  its  membership,  a 
move  overwhelmingly  supported  by 
members  in  extensive  surveys  conduct- 

Newspaperdom* 

50  YEARS  AGO  . . .  The  Veterans’ 
Administration,  the  only  federal 
agency  to  adopt  the  Security  Adviso¬ 
ry  Board’s  strict  news  censorship 
plan,  has  stricken  the  “gag  rule”  under 
orders  from  Gen.  Omar  Bradley, 
administrator,  following  protests  by 
newspaper  editors  and  others. 

U.S.  correspondents  in  France  and 
in  Eastern  Europe  are  having  difficul¬ 
ties  with  government  authorities. 
Yugoslavia  ordered  the  expulsion  of 
correspondents  for  the  Associated 
Press  and  United  Press.  The  Hungarian 
government  expelled  an  AP  corre¬ 
spondent.  Yugoslavia  was  offended  by 
an  article  comparing  Tito  with 
Mussolini.  Hungary’s  charges  involved 
espionage.  In  Paris,  two  U.S.  photogra¬ 
phers  were  among  13  newspeople 
who  were  roughed  up  by  police 
while  covering  communist  demonstra¬ 
tions. 

From  Editor  &  Publisher 
Novembers,  1947 


For  additional  stories,  analysis 
and  industry  resources, 
visit  us  on  the  Web 

http://www.  medi  ainf  0 .  com 


ed  by  the  AP  this  summer. 

Furthermore,  members  will  not  relin¬ 
quish  their  right  to  sell  local  advertis¬ 
ing  on  the  Wire.  AP  will  sell  only’  half 
the  Wire’s  inventory'.  Members  will 
have  the  opportunity  to  sell  the  other 
half  locally  if  they  wish.  And  they  don’t 
have  to  use  the  national  ads  at  all  if 
they  wish  to  keep  all  the  inventory  for 
local  ads. 

Significantly,  Kirsner  ignores  AP’s 
motivation  for  launching  a  drive  to 
obtain  national  advertising,  which  is  to 
drive  revenue  to  member  sites. 
Members  will  be  paid  according  to  the 
number  of  page  impressions  they  gen¬ 
erate  over  the  course  of  a  quarter.  We’ll 
also  be  assessing  member  reaction  and 
tbe  response  of  advertisers  to  the  Wire. 
Then  we  will  decide  on  an  advertising 
course  for  1S>98. 

The  Wire  continues  to  receive  out¬ 
standing  reviews  from  members  and 
Web  surfers  alike  for  its  up-to-the- 
minute  reporting  of  news  and  its  spe¬ 
cial  feature  packages.  Our  coverage  of 
Princess  Diana’s  death,  to  mention  one 
recent  example,  has  been  singled  out  by 
members  and  others  as  a  grxxl  example 
of  AP’s  value  in  the  online  arena. 

As  always,  the  AP  welcomes  member 
comments  as  we  work  to  make  the 
Wire  a  useful  component  in  member 
Web  sites.  What  we  object  to  is  inaccu¬ 


rate  and  incomplete  reporting. 

Tori  Smith, 

director  of  corporate  communications. 
Associated  Press,  New  York 

Hoag  Lei'ins,  editor  of  E&P  Interac¬ 
tive,  responds:  While  ue fulty  appreci¬ 
ate  the  desire  of  AP’s  corporate  communi- 
catums  office  to  put  the  most  positiie 
spin  possible  on  this  controversial  issue, 
ue  stand  by  our  report  and  reporter. 


Corrections 

A  NEWSPEOPLE  ITEM  (Oct  11,  p.  19) 
incorrectly  named  the  new  director 
of  advertising  for  the  Maryland  Penny- 
saver  Group  Inc.,  Hanover,  Md.  He  is 
Danny  Aqualino.  Denny  Guastaferro 
owns  the  group’s  parent  company. 

An  OCT.  25  ARTICLE  on  New  York 
Mayor  Rudolph  Giuliani  (pp.  11-13, 
54)  quoted  Neu'  York  Post  columnist 
Andrea  Peyser  as  saying  that  if  letters 
allegedly  sent  to  then-mayoral  candidate 
David  Dinkins  were  published  during 
the  1989  election,  it  would  have  invaded 
hLs  privacy  and  prevented  his  election  as 
the  city’s  first  African-American  mayor. 
Those  quotes  should  have  been  attribut¬ 
ed  to  Post  columnist  Jack  Newfield. 


Data  Link. 


USA  WEEKEND.  Relevant  news.  Vital  information.  The  data  link 
for  41.7  million  readers.  Memory  protection  is  a  major  new  health  issue 
that  concerns  your  readers  -  USA  WEEKEND  delivers  the  content  they 
care  about.  That’s  why  we’re  the  nation’s  fastest  growing  newspaper 
magazine.  Call  Dave  Barber,  VP/Newspaper  Relations  at  212-715-2131. 
Visit  us  at  http://www.usaweekend.com 
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The  Livingston  Awards 

For  Young  Journalists 


Three  $10,000  Prizes  are  given  each  year  by  the  Mollie  Parnis  Livingston  Foundation  for  the  best  print  or  broadcast 

-  -  coverage  of  local,  national  and  international  news  by  journalists  aged  34  and  younger  in  any  U.S. 

medium.  The  Livingstons,  whose  purpose  is  to  recognize  and  further  develop  the  abilities  of 
young  journalists,  are  the  largest  all-media,  general  reporting  prizes  in  the  country.  Miss  Parnis 
established  the  awards  in  1980  through  her  foundation,  now  chaired  by  Neal  S.  Hochman. 


Deadline  for  1997  entries:  January  26, 1998 


Judging  Panel 

Ken  Auletta 

author,  New  Yorker  columnist 

Tom  Brokaw 

anchor  and  managing  editor, 

NBC  Nightly  News 

Gregory  Curtis 

editor,  Texas  Motuiil> 


Osborn  Elliott 

professor  of  journalism,  Columbia  University 

Ellen  Goodman 

columnist,  The  Boston  Globe 


Clarence  Page 

columnist/editorial  board  member. 

The  Chicago  Tribune 

Howell  Raines 

editorial  page  editor.  The  New  York  Times 

Mike  Wallace 

correspondent,  CBS  News 


Entry  forms  can  be  obtained  from  Charles  Eisendrath,  Director,  The  Livingston  Awards,  Wallace  House, 
University  of  Michigan,  620  Oxford  Road,  Ann  Arbor,  MI  48104.  Phone:  313-998-7575.  Fax:  313-998-7979. 
www.umich.edu/~mjfellow/ 


. every JATUR^^^ 

L.A.  Courts 
Restrict  Press 


E<S?P 


A  COALITION  OF 
media  organiza¬ 
tions  is  moving 
to  head  off  pro¬ 
posed  restric¬ 
tions  that  would 
severely  restrict  courthouse 
coverage  by  reporters  and 
photographers  in  Los  Ange¬ 
les. 

The  curbs  planned  by 
Superior  and  Municipal  court  judges,  who  are 
apparently  reeling  from  the  media  onslaught  at  the 
O.J.  Simpson  criminal  trial,  would  require  newspeo¬ 
ple  to  wear  press  passes  “at  aQ  times."  The  rule  is 
among  12  “standing  orders  re  media”  handed  out  by 
Robert  W.  Parkin  and  Mel  Red  Recana,  presiding 
judges  of  the  Los  Angeles  Superior  and  Municipal 
courts,  respectively. 

Under  the  orders: 

♦  Requests  to  film  jury'  rooms  or  noncourtroom 
areas  must  be  made  in  writing  and  approved  by  the 
Judicial  Council  after  being  filed  through  the  courts’ 
public  information  offices. 

♦  Except  for  the  pressroom  and  areas  designated 
by  the  presiding  judge,  media 
coverage  would  be  banned 
“in  any  part  of  the  county 
courthouse,  including,  but  not 
limited  to,  entrances,  exits, 
halls,  stairs,  escalators,  eleva¬ 
tors  and  courtrooms." 

♦  Cameras  and  recording 
devices  must  be  turned  off 
and  lens  caps  placed  on  cam¬ 
eras  in  any  part  of  the  court¬ 
house,  unless  special  permis¬ 
sion  is  given. 

♦  Photographing  and  film¬ 
ing  jurors,  prospective  jurors 
or  any  member  of  he  jury' 
pool  inside,  entering  or  leav¬ 
ing  the  courthouse,  is  prohib-  £ 
ited.  (This  restriction  has  | 
been  in  effect  for  several  | 
years.)  | 

Other  proposed  rules  say  | 
the  news  media  personnel:  « 
must  switch  off  all  audible 
cell  phones  and  pagers  while 
in  courtrooms;  may  not  park 
on  sidewalks  or  red  zones 


around  the  jjerimeter  of  the 
courthouse;  may  not  impede 
pedestrian  traffic  in  court¬ 
house  hallways,  entrances  or 
exits. 

Violators  would  be  pun¬ 
ished  by  fines  and  “other 
sanctions,”  including  con¬ 
tempt  of  court. 

In  a  protest  letter  to  the 
Superior  Court,  Los  Angeles 
attorney  Kelli  L.  Sager  said  that  while  her  media 
clients  agree  that  courthouses  must  maintain  certain 
rules  of  conduct,  they  also  believe  “it  is  important  to 
facilitate  open  access  to  and  public  scrutiny  of  the 
county’s  courts,  which  realistically  can  happen  only 
with  coverage  by  the  media.” 

Sager,  who  represents  the  Los  Angeles  Times,  NBC 
News,  the  Associated  Press  and  the  California  New.s- 
paper  Publishers  Association,  among  other  news 
organizations,  challenged  the  press  pass  require¬ 
ment  as  a  discrimination  that  “is  not  only  inappropi- 
ate,  but  cannot  withstand  constitutional  scrutiny.” 
Noting  that  citizens  in  general  are  not  required  to 
(See  Court  Rules  on  page  40) 


Photos  like  this,  a  staple  of  courthouse  press  coverage,  might  be  illegal  under 
court  rules  proposed  in  Los  Angeles.  This  1994  photo  shows  attorney  Robert 
Shapiro  being  interviewed  leaving  court  during  O.J.  Simpson's  murder  trial,  a 
media  circus  that  may  have  inspired  the  current  press  restrictions. 


Proposed  courthouse 
rules  force  reporters  to 
wear  passes  and  ban 
hallway  interviews 

BY  M.L.  STEIN 
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BY  MARK  FITZGERALD 


Timber! 
Recycling  Fines 


Penalties  befall 
Wisconsin  papers 
failing  to  comply 
with  state  mandates 
on  recycled  paper 


Ever  since  Wisconsin 
adopted  the  nation’s 
toughest  recycling 
content  requirement 
for  newsprint  in 
1992,  newspapers 
have  been  warning  its  goals  were 
too  ambitious.  This  year  they 
have  the  fines  to  prove  it. 

Wisconsin’s  Department  of 
Natural  Resources  assessed  “fees” 
on  24  newspapers  and  shoppers. 

The  biggest  single  fine  went  to  the  state’s  largest 
paper:  The  Milwaukee  Journal  Sentinel  paid 
$  1 3,669  because  it  ended  the  year  with  a  recycled 
content  of  31-9%  —  short  of  the  mandatory  35% 
goal  set  for  1996.  The  lowest  assessment  was  $1(X) 
for  Crescent  Printing  in  Onalaska. 

Fully  one-third  of  the  papers  affected  by  the  law 
could  not  meet  the  goal,  said  Sandra  George,  execu¬ 
tive  director  of  the  Wisconsin  Newspaper  Associa¬ 
tion.  Some  papers  received  special  exemptions. 

“We’ve  been  telling  them  that  it  is  an  impossible 
goal,  and  I  guess  now  we’ve  been  proven  right,” 
she  said. 

Newspapers  are  especially 
dreading  next  year,  when  they 
will  be  expected  to  publish 
with  newsprint  that  contains 
an  average  of  at  least  40% 
post<onsumer  recycled  fiber. 
The  final  goal  is  set  for  2000, 
when  papers  must  contain 

45%  recycled  fibers. 

Wisconsin  is  the  first  state  in  the  nation  to  enforce 
its  recycled  content  law  with  fines  against  newspa¬ 
pers,  according  to  the  October  issue  of  State  Rec}’- 
cling  Laws  Update,  a  newsletter  published  by 
Michele  Raymond.  According  to  the  newsletter,  12 
states  have  mandatory  recycled  content  levels,  while 
another  13  have  voluntary  agreements  with  newspa¬ 
pers  and  other  publishers. 

But  Wisconsin’s  law  is  particularly^  hard  on  publish¬ 
ers  because  it  makes  no  provision  to  ease  the  goal  if 
the  quality  of  newsprint  is  inadequate  or  if  it  is  not 
economically  feasible,  Wisconsin  Newspaper  Associa¬ 
tion  executive  director  George  said. 

“We’re  held  to  more  stringent  requirements  than 
even  the  government,”  George  said,  explaining  that  the 
state  says  its  own  departments  should  buy  papers 
made  with  recycled  content  “if  their  use  is  technically 
and  economically  feasible”  —  an  option  it  doesn’t  give 
newspapers,  she  said,  adding;  “I’ve  not  run  across  a 


“I’ve  not  run 
across  a  more 
onerous  provision 
for  any  other 
industry” 


more  onerous  provision  for  any 
other  indastry.” 

And  as  the  experience  of  the 
Milwaukee  Journal  Sentinel 
shows,  it  does  not  take  much  to 
fell  short  of  Wisconsin’s  goals  — 
even  with  the  best  of  intentions. 

The  Journal  Sentinel’s  biggest 
newsprint  supplier  is  Avenor  Inc., 
which  averages  25%  recycled  con¬ 
tent,  newspaper  spokesman  Bob 
Dye  said.  To  boost  its  printed  aver¬ 
age.  Dye  said,  the  paper  relies  on  Allsip,  Ill.-based  ESC 
Paper  to  provide  it  with  100%  recycled  content 
newsprint  However,  Dye  said  an  explosion  shut 
down  production  at  ESC  for  two  weeks  in  October 
1996,  leaving  the  paper  unable  to  make  up  the  short¬ 
fall. 

This  year  the  newspaper  is  on  track  to  meet  the 
1997  goal  —  but  not  next  year’s.  Dye  said. 

“At  this  point  getting  to  40%  in  1998  is  going  to 
be  extremely  difficult,”  he  said. 

Wisconsin  Newspaper  Asstxriation  officials  will  tes¬ 
tify  soon  at  a  hearing  on  legislation  —  Assembly  Bill 
516  —  that  would  redefine  recovered  paper  and  also 
allow  newspapers  to  consider  quality'  and  price.  ■ 


Fines 


Jl  Resources  levied  against  neivspaper  and  shopper 
publishers  for  failing  to  achieve  mandated  35%  post¬ 
consumer  recycled  content  last  year: 

Add  Inc.,  Waupaca- $5,056 

CNI  Newspapers.  Newspaper  &  Shopper  Ditfision, 
Oak  Creek- $744 

Community  Shoppers,  Delavan-$382 
Crescent  Printing,  Onalaska-$100 
Great  Lakes  Printing,  Waukesha- $1,767 
Green  Bay,  Press  Gazette,  Green  Bay- $5,247 
Independent  Register/Dairyland  Press- $194 
Journal  Sentinel  Inc.,  Milwaukee- $13,669 
Southern  Lakes  Publishers,Delavan  -$720 
Daily  News,West  Bend- $430 
Triangle  Press,  Shawano- $94 
Tristar  Printing  Co.,  Medford-$389 
Wausau  Daily  Herald,  Wausau  * 

*The  Daily  Herald’s  request  to  be  exetnpted  from  an 
assessment  has  been  denied,  but  enforcement  has  been 
stayed  pending  receipt  of  further  information  from  the 
newspaper,  according  to  the  DNR. 
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CIRCULATION 


BY  MARK  FITZGERALD 


Most  of  top  25 
dailies  post 
small 

circulation 
gains  in  latest 
ABC  FAS-FAX 
circulation 
repori;  smaller 
papers  falter 


As  USUAL,  THE  latest  Audit  Bureau  of 
Circulations  FAS-FAX  report  on  news¬ 
paper  circulations  is  a  10 1-page  d<x:u- 
ment  full  of  numbers  in  small  ty  pe. 

But  more  than  usually',  this  particular 
FAS-FAX  is  a  Rorschach  test  on  the  health  of  the 
industry’. 

It  has  some  gtxxl  news:  16  of  the  nation’s  25 
biggest  papers  showed  daily'  circulation  increases, 
and  13  showed  Sunday  .sales  gains.  And  according 
to  the  Newspaper  A,ssociation  of  America,  nearly' 
two-thirds  of  the  papers  with  circulations  larger 
than  200,000  showed 
increases.  At  the  same  time, 
however,  far  fewer  than  half 
the  papers  under  2(K),(XK) 
circulation  —  41.3%,  accord¬ 
ing  to  the  NAA  —  showed 
circulations  gains  in  the  latest 
FAS-FAX,  which  covers  the 
six  months  ended  ,Sept.  30- 
And  taken  as  a  whole,  the 
papers  measured  by  AB(^ 
reflected  an  industry’  that  .still 
has  not  turned  an)und  its 
slow-moving,  decades-old  cir¬ 
culation  slump.  NAA  calcu¬ 
lates  that  overall  circulation  has  fallen  0.3%  in  the 
year  since  the  September  1996  FAS-FAX. 

Even  the  circulation  gains  arc  fairly  feeble  — 
especially  in  light  of  the  big  revenue  increa.ses 
newspapers  have  been  reporting  recently.  Some 
examples  of  increa.ses  at  the  biggest  papers;  the 
Neu'  York  Times,  0.3%;  Dallas  Morning  Neu’s, 

0.6%;  Philadelphia  Incpiirer,  0.2%;  Newark,  N.J., 
Star-Ledger,  0.0.3%. 

By  increasing  its  daily  circulation  2"%  over  the 
past  year,  the  Los  Angeles  Times  was  actually'  one 
of  the  better  performers  among  big-city'  papers.  It 
was  up  21,103  copies  weekdays  to  1,050,176. 
However,  Times  Mirror  chief  executive  officer  Mark 
H.  Willes,  who  recently  appointed  him.self  publish¬ 
er  of  the  company’s  flagship  paper,  says  he  wants 
to  increase  its  circulation  to  1.5  million.  If  the 
Times  continues  to  gain  2‘Xi  a  year,  it  will  take  18 
years  to  hit  that  goal,  according  to  the  calculations 
of  George  Milauskas,  the  head  of  the  math  depart¬ 
ment  at  the  Illinois  Mathematics  and  Science 
Academy  in  Aurora,  111. 

The  weak  gains  have  mobilized  the  industry  in 
one  way,  however:  Its  biggest  Ixxisters  are  now 
talking  up  readership. 


“In  the  pa.st,  stand-alone  circulation  numbers 
have  provided  a  misleading  picture  about  the 
ongoing  health  of  the  industry,"  John  F.  Sturm, 

NAA’s  president  and  chief  executive  officer,  wrote 
in  a  letter  to  publishers  in  advance  of  the  latest 
FAS-FAX. 

When  the  next  FAS-FAX  comes  out  next  spring. 
NAA  plans  to  release  a  readership  report  from 
Scarboniugh  Research  that  will  include  total  audi¬ 
ence  and  demographic  results. 

"I’hose  circulation  numbers  are  still  important 
for  our  advertisers,  especially’  preprint  advertisers," 
Miles  Groves,  NAA  chief 
economist  and  vice  pres¬ 
ident/market  and  busi¬ 
ness  analysis,  said  in  a 
telephone  interview. 

“But  the  reality  is  we 
l(K)k  at  viewership  and 
audience  impressions 
every'  day  —  and  we’ve 
been  selling  readership 
all  along.  This  is  a  major 
effort  to  focus  on  the 
readership  and  top-line 
demographics.  And  the 
fact  is,  the  circulation  numbers  are  giKxl,"  Groves 
said. 

Tying  survey-derived  readership  information  to 
the  hard  numbers  of  ABC’s  reports  on  the  number 
of  newspapers  .sold  is  mosdy  a  response  to  adver¬ 
tiser  demand,  Gnwes  said.  ‘We  sell  audience,  our 
competitors  .sell  audience,”  he  said. 

“We’ve  been  l(K)king  at  readership  numbers  for¬ 
ever,  but  it’s  been  a  different  sell,”  added  NAA’s 
recently’  appointed  vice  president  of  circulation, 
John  F  Murray.  If  cynics  want  to  say  that  the  indus¬ 
try  is  trying  to  sell  readership  because  circulation 
is  no  longer  a  gotxl  story,  Murray  suggests  that  is  a 
chance  newspapers  will  ju.st  have  to  take. 

“Heck,  you’ve  got  to  start  some  time,”  he  .said. 

(Certainly',  though,  there  was  much  in  the  latest 
circulation  figures  to  take  to  heart.  Among  the  big 
winners  were  Detroit’s  daily  newspapers,  whose 
numbers  have  finally  started  to  really  rebound 
since  circulation  plummeted  during  the  strike  that 
began  in  July  1995.  Detroit  Free  l^ss  daily’  circula¬ 
tion  was  up  A.Sf'/o  over  the  same  period  last  year, 
gaining  18,499  copies  to  .384,624.  The  Detroit 
Netvs  gained  2.4%  to  246,6.38.  C^irculation  of  the 
combined  papers  on  Sunday  rose  .3.S>%,  up  31,565 
copies  to  829,178. 


7he  report  reflects  an 
indiistiy  that  still  has 
not  turned  around 
its  decades-old 
circulation  slump: 
NAA  calculates  overall 
circulation  has  fallen 
03%  in  the  last  )eur 
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ABC  FAS-FAX 

j  (For  six  months  ended  Sept.  30,  1997) 

1  Top  25  Daily  Newspapers  || 

1 

Average 

Gain/ioss  | 

daily 

same  period  j 

circulation 

last  year  \ 

;  1  Wall  Street  Journal  (m) 

1,774,880 

-8,652  (-.5%) 

i  (national  edition) 

!  2  USA  Today  (m)  (M-Th) 

1,629,665 

+38,036  (+2.4%) 

i  3  New  York  Times  ( m ) 

:  (national  edition) 

1,074,741 

+3,530  (+.3%) 

i  4  Los  Angeles  Times  (m) 

1,050,176 

+21,1031+2%) 

5  Washington  Post  ( m) 

775,894 

-12,204  (-1.5%) 

■  6  New  York  Daily  News  (m) 

721,256 

-13,201  (-1.8%) 

7  Chicago  Tribune  (m) 

653,554 

-26,981  (-3.9%) 

:  8  Newsday  <  m) 

568,914 

+4,160  (+.7%) 

‘  9  Houston  Chronicle  (m) 

549,101 

+3,754  (+.7%) 

j  10  Chicago  Sun-Times  (m) 

484,379 

-11,651  (-2.3%) 

1  1 1  San  Francisco  Chronicle  ( m) 

484,218 

-2,759  (-.6%) 

;  12  Dallas  Morning  News  (m)  (M-Th) 

481,032 

+2,851  (+.6%) 

j  13  Boston  Globe  (m) 

476,966 

+5,942(+1.3%) 

;  14  Phoenix  Arizona  Republic  (m) 

437,115 

+53,208  (+13.9%) 

^  15  New  York  Post  (m) 

436,226 

+  6,584  (+1.5%) 

i  16  Philadelphia  Inquirer  (m) 

428,233 

+1,058  (+.2%) 

\  17  Newark  Star-Ledger  (m) 

406,010 

+141  (.03%) 

1  18  Minneapolis/St.  Paul 

Star  Tribune  (m)  (Th.-Sat.)* 

387,412 

-6,328  (-1.6%) 

!  19  Detroit  Free  Press  (m) 

384,624 

+18,499  (+4.8%) 

1  20  Cleveland  Plain  Dealer  (m) 

383,586 

-2,670  (-.7%) 

j  21  San  Diego  Union-Tribune  (m) 

375,598 

+3,517  (+.9%) 

i  22  Orange  County  Register  (m) 

356,520 

+2,708  (+.7%) 

'[  23  Miami  Herald  (m)  (M,  Th.-Sat.) 

351,432 

••  r 

1  24  Portland  Oregonian  ( all-day) 

342,454 

+3,867  (+1.1%) 

'  25  Denver  Post  (ni) 

337,372 

+5,074  (+1.5%) 

•Star  Tribune  reports  Thursday  through  Saturday  averages  as  its  only  | 

j  multiday  average.  Also  reported  are  Monday  (335,722  In  current  period);  Tuesday  { 

1336,855);  and  Wednesday  (342,055). 

i 

••Change  in  reporting  plan.  Previously  Herald  reported  Monday  through  Saturday,  j 

;  Now  reports  Monday  and  Thursday  through  Saturday  as  its  only  multiday  average,  1 

;  and  separately  reports  results  for  Tuesday  and  Wednesday. 

1 

n  Top  25  Sunday  Newspapers  | 

(For  six  months  ended  Sept.  30,1997) 

Average 

Gain/loss 

Sunday 

same  period 

circulation 

last  year 

i  1  New  York  Times 

1,658,718 

+5,918  (+.3%) 

!  2  Los  Angeles  Times 

1,361,748 

+11,859  (+.9%) 

!  3  Washington  Post 

1,102,329 

-11,859  (-1.6%) 

j  4  Chicago  Tribune 

1,023,736 

-23,041  (-2,2%) 

1  5  Philadelphia  Inquirer 

878,660 

+1,991  (+.2%) 

i  6  Detroit  News  &  Free  Press 

829,178 

+31,565  (+3.9%) 

!  7  New  York  Daily  News 

807,788 

-80,972  (-9.1%) 

!  8  Dallas  Morning  News 

789,004 

+3,070  (+.3%) 

i  9  Boston  Globe 

758,843 

-4,929  (-.6%) 

;  10  Houston  Chronicle 

748,036 

-46  (.006%) 

1  1 1  Atlanta  Journal  &  Constitution 

674,240 

-13,1 57  (-1.9%) 

i  12  Minneapolis/St.  Paul  Star  Tribune 

668,466 

-9,535  (-1.4%) 

1  13  Newsday 

664,988 

+8,093  (+1.2%) 

;  14  San  Francisco  Examiner  &  Chronicle  625,106 

-8,407  (-1.3%) 

1  15  Newark  Star  Ledger 

606,007 

+380  (+.06%) 

i  16  Phoenix  Arizona  Republic 

560,031 

+443  (+.07%) 

!  17  St.  Louis  Post-Dispatch 

521,809 

-16,935  (-3.2%) 

,  18  Cleveland  Plain  Dealer 

508,787 

-9,409  (-1.8%) 

;  19  Seattle  Times/Post-Intelligencer 

505,808 

+3,413  (+.6%) 

i  20  Baltimore  Sun 

479,811 

+1,993  (+.4%) 

1  21  Denver  Post 

471,180 

+12,985  (+2.7%) 

!  22  Miami  Herald 

463,702 

-2,322  (-.5%) 

’  23  Milwaukee  Journal  Sentinel 

462,473 

+763  (+.1%) 

:  24  San  Diego  Union-Tribune 

454,085 

+3,101  (+.6%) 

:  25  Portland  Oregonian 

437,508 

-2,196  (-.5%) 

The  biggest  daily  gainer  among  the  nation’s  largest  papers 
was  the  Arizona  Republic,  which  posted  a  13.S>‘X)  gain  to 
437,1 18  —  an  increase  largely  aided  by  the  closing  last  year  of 
its  sister  paper,  the  afternoon  Phoenix  Gazette.  By  contrast, 
circulation  of  the  Sunday  edition  increased  by  less  than  1%  — 
up  443  copies  to  560,03 1 . 

The  biggest  weekday  decrease  was  registered  by  the 
Chicago  Tribune,  whose  paid  circulation  slipped  or 
26,981  copies,  to  653,554.  In  a  Tribune  article  by  media  writ¬ 
er  Tim  Jones,  new.spaper  officials  blamed  .some  of  the 
decrea.se  on  the  disappointing  seasons  of  the  city’s  two  pn> 
fessional  baseball  teams,  the  White  Sox  and  Cubs,  and  on  the 
death  in  April  of  the  legendary'  columnist  Mike  Royko. 

Across  Michigan  Avenue,  the  rival  Chicago  Sun-Times  al.so 
suffered  a  daily  circulation  decline  of  2.3%,  or  22,651  copies, 
to  484,379. 

Both  Chicago  papers  also  slumped  on  Sundays:  the  Tribune 
down  2.3%,  or  23,041  copies,  to  1 ,023,7.36;  and  the  Sun-Times 
down  4.3%,  or  19,220  copies,  to  423,685. 

Combined  with  gains  by  other  newspapers,  the  decline 
pushed  the  Sun-Times  off  the  list  of  the  25  biggest  Sunday 
papers.  It  ranked  27th. 


BY  DAVID  ASTOR 

Daily  Serial 
For  Readers 

OY  PETER  CLARK  wants  new.spaper  readers 
to  have  more  breakfast  serials. 

So,  in  a  recent  talk  at  the  American 
A.ssociation  of  Sunday  and  Feature  Editors  (AASFE) 
convention  in  Washington,  D.C.,  the  Poynter 
Institute  senior  scholar  sang  the  praises  of  a  “short 
and  long”  story  format. 

What  Clark  described  are  serials  that  run  in  a 
newspaper  for  several  days  or  several  weeks.  The 
key,  he  said,  is  to  keep  each  daily  installment  short 
enough  to  retain  the  interest  of  time-strapped  read¬ 
ers. 

“I  strove  for  five-minute  chapters,”  recalled  the 
speaker. 

Yes,  CUark  used  the  serial  narrative  himself  in  a 
series  that  ran  each  day  for  a  month  last  year  in  the 
St.  Petersburg  Times.  “Three  Little  Words”  chronicled 
the  experiences  of  a  woman  after  she  heard  her 
husband  say,  “I  have  AIDS.” 

Clark  —  who  tried  to  give  each  installment  a 
“cliffhanger  ”  ending  to  draw  readers  back  the  next 
day  —  said  doing  a  serial  narrative  wasn’t  ea.sy.  The 
former  Times  writing  coach  .spent  18  months  devel¬ 
oping  the  idea,  conducting  interviews,  traveling  to 
places  (in  the  U.S.  and  abroad)  relevant  to  his  story; 
reading  books  on  AIDS  and  other  topics,  consulting 
with  experts,  writing  and  rewriting,  helping  plan  the 
accompanying  art,  and  more. 

While  a  staff  feature  writer  would  probably  com¬ 
plete  a  serial  narrative  more  quickly  (C4ark  also  had 
his  Poynter  day  job),  a  project  of  this  type  is  still 
(See  Serial  on  page  40) 
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Gay  Papers 
Tangle  In  N.  Y 

Another  newspaper  war  has  hit  questions  about  whether  he'll  meddle  in  joumal- 

New  York  C'aty,  and  while  the  players  ism  at  the  Blade  Neu's. 

are  smaller,  this  skirmish  is  shaping  up  Ross  insists  the  newpaper  is  editoriall)' 

to  be  every  bit  as  fierce  as  the  turf  autonomous  and  maintains  he  has  not  used  his 

tussle  the  big  dailies  are  fighting.  media  holdings  to  advance  his  wife’s  political  career. 

The  2-and-a-half-year-old  lesbian  and 

gay  biweekh'  LCiNY —  the  city’s  sole  gay  paper  VOLATILE  MIXTURE 

since  the  New  York  Natii>e  folded  last  January  —  “1  think  what  they  bring  to  the  table  is  a  very 

got  a  new  rival  on  Oct.  24,  when  New  York-based  dangerous  combination  of  things,  and  it  raises  a  lot 

News  (A)mmunications  Inc.  (NCI)  launched  the  of  important  cultural  questions  about  publishing 
weekly  New  York  Blade  News  in  partnership  with  that  need  to  be  addressed,”  says  LGNY  publisher 
the  28-year-old  Washington  Blade,  one  of  the  Troy  Masters,  who  launched  the  paper  in  February' 


Can  two  gay 
papers,  one  with 
straight  backing, 
survive  in  a  town 
that  can  hardly 


nation’s  most-established  gay 
newspapers,  both  papers  are 
distributed  free  thn)ughout 
the  city. 

LGiVi'  came  out  stn)ngly 
against  the  upstart  even 
before  its  first  issue  n)lled  off 
the  presses.  It  enlisted  a  pub¬ 
lic  relatktns  firm  to  pn)mote 
the  city’s  “homegrown  gay 
and  lesbian  news  source”  and 


1995  after  working  for  the 
now-defunct.  New  York-based 
gay  magazines  Outweek  and 
QW. 

“There  needs  to  be  a  hard 
l(K)k  at  whether  or  not  a  pub¬ 
lication  that  serves  a  specific 
group  of  people  —  whether 
they’re  of  a  certain  race, 
nationality;  sexual  orientation 
or  whatever  —  can  be 


“There  needs  to  be 
a  hard  look  at 
ivhether  or  not  a 
publication  that 
seiues  a  specific 
group  of  people . . . 
can  be  owned  and 


support  one? 


to  denounce  NCI’s  “presump¬ 
tuous  move  to  ctK)pt”  New 
York’s  gay  community. 


owned  and  run  by  people 
who  are  not  fn)m  that  place. 
Do  they  truly  understand  the 


run  by  people  who 
aiv  not  from  that 


The  Blade  News  is  jointly  owned  by  a  .straight-  culture  they’re  getting 

run  company  and  an  out-ot4own  enterprise  and  involved  with,  to 


place" 


therefore  has  little  in  common  with  those  it  wants 


to  serve,  the  critics  contend. 

LGNY  has  started  reminding 
readers  of  its  nxJts  on  its  back 
page,  where  it  proclaims:  “  KXyx.  I 

Gay  Owned,  Gay  Operated,  1 
KXyX)  New  Yorkers.”  I 

LGNY  also  accuses  the  Blade  1 

News  of  downplaying  its  gay  ness,  in  ] 

promotional  ads  and  on  news  boxes, 
to  avoid  offending  any  gay-unfriendly 
advertisers  in  its  parent  company’s 
community  weeklies. 

And  LGNY  blasts  its  competitor  for 
eschewing  so-called  “adv(K'ac7  journal¬ 
ism”  —  objective  news,  no  editorials  — 
policies  LGNY  says  don’t  jibe  with  NCI’s 
other  pn)perties. 

In  addition.  New  York  Lt.  (iov.  Betsy 
McC>aughey  Ross,  the  wife  of  NCH  owner 
Wilbur  Ross,  pens  a  column  for  the  com¬ 
pany’s  neighborhood  papers,  leading  to 


Case  is  a  freelance  media  writer 


based  in  New  York. 


Competing  for  a  niche,  LGNY  and  its  start-up  rival,  Blade  News 
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treat  the  business  the  way  it  “InStCdd  O 

needs  to  be  treated  and  to  be  sen-  ,  , 

sitive  to  those  they’re  try  ing  to  CClCu  OIL 

reach?  It’s  very'  important,  I  think,  pWSS,  thi 
for  those  kinds  of  publications  to  , 

be  treated  first  as  a  culture,  and  pfOVe  lO  I 
lastly  as  a  marketplace.”  th€  bcttCT 

NCI's  Ross  counters  that  own-  .  , . 

ership  shouldn’t  matter:  ‘The 
product  is  really  the  issue  here,  CIS  jOW 

and  if  the  product  is  responsive 
to  the  needs  of  the  readers,  what 
difference  does  it  make  what  the  ownership  is? 

“At  the  end  of  the  day,”  Ross  argues,  “it’s  really 
just  a  business  issue,  and  it  doesn’t  seem  appropri¬ 
ate  to  me  for  publications  to  be  censoring  each 
other.  If  our  product  is  not  authentic  and  not  what 
the  reader  wants,  nobody  will  read  it.” 

Ross’s  company  publishes  23  weeklies  —  includ¬ 
ing  the  Manhattan  Spirit  in  New  York  City  and 
Dan’s  Papers  in  the  tony  Hamptons  on  Long  Island 
—  with  a  combined  circulation  of  5(K),(KK).  It  also 
owns  the  Hill,  a  Washington-based  paper  that 
reports  on  Congress. 

Ross,  recognizing  the  need  for  “a  true  journalistic 
voice  for  the  gay  community,”  says  he  approached 
Washington  Blade  publisher  Don  Michaels  earlier 
this  year  about  starting  the  New  York  paper.  An 
agreement  emerged  over  the  summer  under  which 
senior  editor  Mark  Sullivan  supervises  editorial 
operations  and  a  staff  of  five,  while  NCI,  supported 
by  a  reported  $18  million  in  revenues,  manages 
advertising  sales,  promotion,  pnxluction,  printing 
and  distribution. 

“This  is  the  first  time  a  gay  paper  has  started  out 
with  a  strong  publishing  sponsorship”  in  New 
York,  Ross  says,  noting  that  each  partner  has 
invested  $250,000  in  the  Blade  News. 

Competition  moved  LGNY  to  make  some 
changes.  It  raised  its  distribution  to  35,000,  from 
21,000,  to  narrow  the  gap  against  the  Blade  News’ 
50,0(K).  It  also  redesigned  to  add  process  color. 

LGNY,  with  a  full-time  staff  of  five  in  all,  relies 
on  some  40  freelancers  and  is  looking  for  new  cor¬ 
porate  backing.  Masters  even  approached  NCI  at 
one  point,  causing  some  to  charge  the  publisher 
with  hypocrisy  on  the  straight-ownership  issue.  As 
of  this  printing,  LGNY  was  close  to  inking  a  deal 
with  the  gay-owned,  Los  Angeles-based  news¬ 
magazine  the  Admcate,  sources  say. 

GAY  NEWS,  STRAIGHTLY 

The  Blade  News  aims  to  report  the  news  free  of 
bias  —  “Gay  News,  Straight  Facts,”  as  one  of  its  slo¬ 
gans  says. 

While  LGNY  editor  in  chief  Paul  Schindler  says 
his  paper  “is  interested  in  telling  a  story  as  bal¬ 
anced  as  possible,”  he  doesn’t  see  how  a  gay  news¬ 
paper  can  help  but  take  a  pro-gay  stance  on  some 
issues. 

“Any  gay  and  lesbian  paper  is  an  advocate  of  the 
gay  community  by  its  very  nature,  just  as  the  Am¬ 
sterdam  News  is  an  advocate  of  the  black  com- 


“Imtead  of  pissing  at 
each  other  in  the 
press,  they  shotdd 
prove  to  us  which  is 
the  better  newspaper 
by  the  work  they  do 
as  joimuUists” 


pissing  at  munity,”  ,says  Schindler,  referring 
.  ,  to  the  local  African-American 

tr  in  we  oriented  paper.  “There’s  a  built- 
I  ’  should  a,s,sumption  that  there  are  cer- 

'  inhirh  ic  ^ 

>  u  on:We’re  in  favor  of  gay  rights. 

lewspaper  we  re  in  favor  of  gay  marriage. 

,  ,,  .  We  don’t  need  to  be  objective 

■k  they  do  .hose  things.- 

lalists”  Sullivan,  a  Blade  staffer  for  10 

years  before  taking  over  the 
Blade  News,  says  the  assertion 
that  lesbians  and  gays  are  of  one  mind  is  “ludi- 


“It’s  a  big  community'  with  a  wide  range  of  opin¬ 
ions,”  he  says.  “What  we  do  here  is  trust  our  read¬ 
ers  to  make  up  their  own  minds  about  issues.  We 
write  stories  as  fairly  and  objectively  as  possible, 
and  let  the  readers  make  up  their  own  minds.” 

Both  papers  put  heavy  empha.sis  on  kx;al  poli¬ 
tics,  devoting  prominent  space  to  the  New  York 
City'  mayoral  race.  Both  also  cover  national  news  of 
interest  to  gays  and  lesbians,  from  AIDS  to  arts  and 
entertainment.  The  Blade  News  gets  the  lion’s 
share  of  its  national  coverage  from  the  Washington 
Blade. 

ROOM  FOR  TWO? 

Oddly  enough.  New  York  City,  a  town  with  a  big 
media  presence  and  a  big  gay  community,  has  had 
trouble  sustaining  a  gay  newspaper,  while  cities 
like  Los  Angeles,  Chicago,  even  Baltimore  have 
multiple  gay  titles. 

Ross  believes  both  papers  could  survive. 

“1  don’t  think  any  one  paper  has  some  sort  of 
God-given  right  to  a  monopoly  position,”  he  says. 

“If  the  end  result  is  that  there  are  two  healthy 
papers,  that’s  gotnl.  For  all  1  know,  there’s  room  for 
three  or  four.” 

The  publisher  insists  he’s  in  for  the  long  haul. 

“We’re  prepared  to  stick  it  out,  even  if  it  takes 
years,  but  it  doesn’t  feel  that  way,”  Ross  .says, 
adding  that  early  advertiser  response  surpassed  his 
expectations  and  some  ad  clients  have  already 
secured  positions  for  next  year. 

Most  advertising  in  both  papers  comes  from 
local  gay  businesses,  pharmaceutical  companies 
and  phone-sex  lines. 

Masters  says  he  welcomes  the  competition. 

"The  more  the  merrier,  because  the  more  adver¬ 
tising  that  appears  in  all  the  different  publications, 
the  more  I  can  go  after  because  1  know  they’re 
interested  in  that  market,”  he  explains. 

“New  York  has  the  largest  gay  community  in  the 
world  and  ought  to  be  able  to  support  two  gay 
newspapers  with  fundamentally  different  points  of 
view,”  observes  Charles  Kaiser,  a  founding  member 
of  the  National  Lesbian  and  Gay  Joumali.sts  Associ¬ 
ation  and  a  veteran  of  the  Wall  Street  Journal  and 
New  York  Times.  “Competition  is  good.  It  keeps 
you  on  your  toes.  Instead  of  pissing  at  each  other 
in  the  press,  they  should  prove  to  us  which  is  the 
(See  Tangle  on  page  40) 
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Platform 

Acquisition 


N  THE  MEDIA  worid,  it’s  hard  to  find  some¬ 
thing  that’s  been  overlooked. 

But  that’s  just  what  Dolan  Media  Co.  stum¬ 
bled  upon  when  it  purchased  its  first  busi¬ 
ness  newspaper  back  in  1993.  And  with  eight 
acquisitions  in  the  four  years  since,  the  com¬ 
pany  has  found  a  niche  in  the  marketplace:  local 
business  newspapers  targeting  small  segments  of 
the  business  community. 

More  importantly,  Dolan  Media’s  strategy  is  to 
expand  each  business  it  acquires.  The  Minneapolis, 
Minn.-based  company  describes  its  properties  as 
platforms.  Starting  with  a 
focused  business  newspaper 
that’s  well-regarded  by  its 
readership,  new  products  and 
services  are  developed  from 
that  core. 

“We’re  doing  it  in  a  ‘media 
neutral’  way,”  said  president 
and  CEO  James  R  Dolan.  “We 
may  be  starting  from  a  print 
base,  but  when  we  develop 
new  products  and  services, 
we  apply  whatever  medium 
makes  sense. 

“What  we’re  doing  is  devel¬ 
oping  new  products  and  ser¬ 
vices  from  that  platform,”  said 
Dolan,  48.  The  company 
remains  primarily  focused  on 
publications  in  specific  indus¬ 
tries  —  law,  finance,  construc¬ 
tion,  commercial  real  estate. 

Dolan  admitted  that  a  lot  of 
media  executives  —  himself 
included  —  never  paid  much 
attention  to  these  kinds  of 
publications,  which  managed 
to  escape  the  attention  of 
buyers  during  rounds  of  con¬ 
solidations  over  the  last 
decade. 

That  has  certainly  changed. 
Since  its  founding  in  late 
1992,  Dolan  Media  Co.  has 
been  on  a  buying  spree  (see 
sidebar  on  page  18),  the  latest 
acquisition  being  four  St. 
Louis-based  court  and  com¬ 
mercial  newspapers  and  a 
public  database  company 
from  Disney’s  Capital  Cities/ 


ABC  unit. 

According  to  formula,  Dolan  plans  to  capitalize  on 
the  infrastructure  each  newspaper  already  has  in 
place. 

One  example  of  how  the  concept  woiics  is  the 
Daily  Record  in  Baltimore.  After  the  privately  held 
paper  was  purchased  in  1994,  the  CEO  already  had 
ideas  about  product  extensions. 

The  first  step  was  to  make  sure  the  platform,  or 
core  product,  was  stable.  That  meant  strengthening 
the  editorial  staff,  beefing  up  the  circulation  system, 
adding  talent  in  sales,  and  folding  a  weekly  into  the 
daily  newspaper. 

That  accomplished,  the 
paper  focused  on  the  law 
industry.  Along  with  its 
daily  coverage  of  Maryland 
courts  and  lawyers,  Dolan 
Media  spun  off  practice- 
specific  newsletters  — 

Maryland  Family  Law,  for 
example  —  and  made 
them  available  in  print  and 
electronic  versions. 

The  state  bar’s  publications  don’t  provide  daily 
coverage,  and  the  national  law  papers  do  not  speak 
to  Maryland,  Dolan  said,  and  that  leaves  an  informa¬ 
tion  gap. 

“What  counts  is  the  information  —  how  we 
deliver  it  is  a  secondary  issue,”  said  Dolan. 

His  experience  as  a  newspaper  broker,  executive 
editor  of  the  San  Antonio  Express  and  working  for 
Rupert  Murdoch  for  nine  years  (three  years  on  his 
corporate  staff)  has  helped  develop  a  sense  for  find¬ 
ing  unknown  opportunities. 

Dolan  believes  business  publications  should  have 
the  mind  of  a  magazine  —  very  focused  on  demo¬ 
graphics  —  in  the  body  of  a  newspaper  —  low  pro¬ 
duction  costs,  high  frequency. 

While  the  Dolan  Media  mtxlel  worics,  it  only 
works  under  certain  conditions.  Most  of  his  acquisi¬ 
tions  —  the  Disney  deal  excepted  —  are  privately 
held  and  are  profitable  from  the  outset,  eliminating 
the  need  for  big  staff  cuts. 

“We  don’t  get  into  situations  that  need  that  kind 
of  cleanup,”  said  Dolan. 

The  role  of  helping  publishers  ramp  up  falls  to 
Sam  Spencer,  Dolan  Media’s  executive  vice  presi¬ 
dent  of  publications.  Based  in  Boston,  Spencer,  who 
has  a  background  in  launching  publications,  travels 
three  to  four  days  a  week,  like  his  boss,  and  helps 
publishers  through  all  of  the  growth  activities  that 
have  to  be  coordinated. 


Dolan  Media  buys 
local  business 
papers  as  bases 
for  launching  new 


products 


"What  counts  is  the  information 
—  how  we  deliver  it  is  a 
secondary  issue." 

—  James  P.  Dolan,  president/ 
CEO  Dolan  Media  Co. 


“We  expect  to  be 
public  someday,  so 
we  work  back  from 
that  need .... 
Investors  come  in  so 
theyt  can  get  out” 
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As  in  any  opportunistic 
company,  it’s  a  matter  of 
increasing  already  good 
businesses.  Since  the  com¬ 
pany  is  privatel}’  held,  it 
does  not  disclose  financial 
statements.  But  Dolan  did 
say  the  firm  is  very  prof¬ 
itable.  Revenues  have 
grown  from  the  low  seven- 
figure  range  since  its  first 
acquisition  to  the  mid¬ 
eight  figures  after  the  Dis¬ 
ney  deal. 

Dolan’s  specialized  in¬ 
formation  services  include 
U.S.  Corporate  Services, 
which  sells  Uniform  Com¬ 
mercial  Code  and  lien 
information  to  business 
customers,  and  Lien  Ser¬ 
vices  of  America,  which 
mechanics  liens. 

Both  companies  market  to  the  same  business  seg¬ 
ments  as  their  newspapers.  Brian  Long,  president  of 
the  new  media  group,  works  closely  with  publish¬ 
ers. 

So  if  a  company  wants  to  keep  branching  out, 
why  not  just  start  a  new  business  paper  instead  of 
acquiring  others?  Because  it’s  harder  to  start  a  paper 
than  to  acquire  a  going  operation. 

“It’s  more  prudent  to  buy  than  create  them,”  he 
said. 

Also,  some  cities  are  easier  to  be  successful  in  — 
Baltimore  or  Minneapolis/St.  Paul,  for  instance. 

“You  have  a  sophisicated  business  community' 
and  a  less  vigorous  publishing  market,  so  it’s  easier 
for  us  to  make  out,”  said  Dolan. 

With  350  employees  throughout  the  country  and 
a  total  combined  circulation  of  roughly  100,000, 
Dolan  Media’s  platforms  have  a  similar  setup.  Most 
tend  to  have  circulations  of  5,000  or  fewer,  but  sub¬ 
scribers  constitute  the  core  of  the  industries  Dolan 
Media  targets 

Half  of  the  company’s  revenue  is  generated  from 
end  users. 

For  example,  subscriptions  to  some  of  the  com¬ 
pany’s  products  run  several  thousand  dollars  a  year. 
So  there’s  no  problem  convincing  its  subscribers  to 
use  its  services. 

“We’re  able  to  price  more  aggressively  because 
we  deliver  value  to  our  readers,”  said  Dolan. 

As  for  competition,  Dolan  said  no  one  is  doing 
what  his  operations  are  doing  in  terms  of  develop¬ 
ing  platforms.  Although  Daily  Journal  Corp.  in  Cali¬ 
fornia,  run  by  Charles  Munger,  vice  chairman  of 
Beikshire  Hathaway  —  multibillionaire  Warren  Buf¬ 
fett’s  company  —  does  put  out  legal  newspapers 
like  the  Los  Angeles  Daily  Journal,  it  is  doing  so  in 
its  own  geographic  maiket. 

Dolan  Media’s  competition  is  regional  daily  news¬ 
papers,  whose  business  news  sections  may  or  may 
not  cover  the  businesses  it  does.  But  patience  is  a 


virtue  in  the  expanding  world  of 
media,  and  Dolan  acts  much  like 
other  aggressive  CEOs. 

When  he  set  out  to  find  the 
right  companies,  some  of  the 
people  he  met  then  are  the  ones 
closing  deals  with  him  now. 

“Sometimes,  deals  take  years. 
The  1997  deals  started  develop¬ 
ing  in  1993.  But  at  some  point, 
things  begin  to  blossom,”  he  said. 
After  living  through  recessions 
with  Mur¬ 
doch  and  in- 
vestment 
bankers, 
Dolan  chose 
his  strategy 
because  he 
didn’t  want  to 
rely  “on  any  one  revenue  stream 
or  one  way  to  grow,”  he  said  crediting  knowledge 
gained  from  Murdoch. 

“A  lot  of  people  try  to  figure  out  what  his  strategy 
is,  and  the  fact  is  opportunism  is  his  strategy.  And 
that  relies  upon  foresight,  upon  seeing  things  before 
anyone  else  sees  them  and  pouncing  on  those 
opportunities.”  said  Dolan. 

As  for  capital,  Dolan  Media  uses  two  key  sources, 
banks  and  rock-solid  investors. 

He  is  able  to  use  banks  because  his  acquisitions 
generate  profit  from  day  one  —  earnings  he  bor¬ 
rows  against  immediately. 

Dolan  Media’s  investors  are  a  unique  mix  of  insti¬ 
tutions  and  wealthy  individuals  throughout  the 
world,  he  said,  from  investment  bankers  to  top  edi¬ 
tors,  from  Swiss  banks  to  Asian  industrial  firms. 

With  big  projects  possibly  soon  in  the  offing  and 
requiring  lots  of  capital,  Dolan  plans  to  go  public. 

“We  expect  to  be  public  someday,  so  we  work 
back  from  that  need  ....  Investors  come  in  so  they 
can  get  out.” 


ABC  Membership  Peak 

Membership  at  the  Audit  Bureau  of  Circula¬ 
tions  has  reached  an  all-time  high,  with  mile¬ 
stones  in  two  publisher  divisions,  ABC  said. 

Applications  for  membership  in  the  newspaper 
division  reached  100  while  membership  in  the 
consumer  magazine  division  hit  a  record  800. 

Mark  Stoecklin,  ABC  manager  of  newspaper 
marketing,  attributed  the  rise  to  a  healthier  busi¬ 
ness  climate  for  newspapers  and  ABC’s  recent 
decision  to  audit  members’  nonpaid/total  market 
coverage  (TMC)  products. 

At  the  end  of  July,  105  daily  and  weekly  newspa¬ 
pers  had  applied  for  ABC  membership  during  the 
past  1 2  months,  a  pace  unmatched  for  the  past  30 
years,  said  the  auditing  firm. 

Total  ABC  newspaper  membership  now  stands 
at  more  than  1,300. 


Dolan  Media's 
Platform  Empire 


PLATFORM  PUBLICATIONS 


Finance  and  Commerce.  Minneapolis,  Minn.  (1993) 
The  Daily  Reporter,  Milwaukee,  Wis.  (1994) 

The  Daily  Record,  Baltimore,  Md.  (1994) 

The  Journal  Record,  Oklahoma  City,  Okla.  (1995) 
Virginia  Business  Observer,  Norfolk,  Va.  (1997) 

St.  Paul  Legal  Ledger,  St.  Paul,  Minn.  (1997) 

Daily  Journal  of  Commerce,  Portland,  Ore.  (1997) 
ABC  Inc.  sale  in  St.  Louis,  Mo.  (1997) 

St.  Louis  Daily  Record  _ 

St.  Louis  Countian 
Courier  Post 

St.  Charles  County  Record 


DOLAN  MEDIA  CO. 


NEW  MEDIA  COMPANIES 


U.S.  Corporate  Services 
Lien  Services  of  America 


FOUNDED  1993 

HEADQUARTERS  Minneapolis,  Minn. 
EMPLOYEES  350 
PRESIDENT/CEO  James  P.  Dolan 


sells  information  on 
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01997  Parade  P 


Sundays 


just' 

wouldn’t 

work  out  ; 


WITHOUT 


IT. 


It  just  wouldn’t  be  Sunday  without  Parade.  That’s  how  nearly 
37  million  people  who  buy  Sunday  newspapers  feel.  Parade 
entertains  them.  Engages  them.  Inspires  them.  Encourages 
them.  With  issues  that  people  care  about.  With  real-life 
information  that  makes  a  positive  difference.  That’s  why  Parade 
is  America’s  favorite  newspaper  magazine.  And  why  it’s  such 
a  big  part  of  what  makes  Sunday...  Sunday. 


NEWSPEOPLE  IN  THE  NEWS 


BY  IAN  K.  ANDKRSON 


Guilford,  Q)nn. 

All  newspapers 
are  owned  by  the 
Journal  Register 
Co., Trenton,  NJ. 


IMJVAM,  vice 
president, 
controller  and 
treasurer  of 
Consolidated 
Hydn)  Inc.,  locat- 
ed  in  Stamford, 

^  .  .  RANDALL  P.  NOTTER 

Conn.,  has  been 
named  corporate 

controller  of  the  Journal  Register  Co., 
Trenton,  N.J. 

RANDALL  R  NOTTER,  research 
director  at  the  Pittsburgh  Post-Gazette, 
was  appointed  corporate  research 
director  at  Journal  Register. 

KAY  M.  BLACKMON,  vice  presi¬ 
dent  of  advertising  for  MediaNews 
South  Jersey  Newspaper  Group,  was 
named  assistant  corporate  advertising 
director  for  Journal  Register. 


HARRYT. 
WHTTIN,  editor  at 
the  Worcester, 
Mass.,  Telegram  & 
Gazette,  has  been  elected  president  of 
the  New  England  Associated  Press  News 
Executives  Association. 

Other  officers  elected  include  MICK¬ 
EY  HIRTEN,  executive  editor  at  the 
Burlington  (Vt.)  Free  Press  —  first  vice 
president;  and  MARGARET  WALTERS, 
Sunday  editor  at  the  Nashua,  N.H., 
Telegraph  —  second  vice  president. 


ELuarr  HURON 


CHADWICK  M.  REATTY  \  HARRYTWHITIN 


BAN  BRANNAN,  editor  of  the 
Joumal/Tribune  and  Messenger  in 
Clemson/Seneca,  S.C.,  has  been  named 
editor  of  the  Alton,  Ill.,  Telegraph. 


TIMOTHY  M.  GAGNE,  advertising  and 
marketing  manager  at  Building  Blocks 
Inc.,  a  regional  specialty  toy  store  chain, 
has  been  appointed  editor  and  publisher 
of  Connecticut’s  County  Kids,  a  parent¬ 
ing  publication  based  in  Westport,  Conn. 


STEPHEN  T.  GRAY,  46,  president  and 
editor  at  the  Monroe  (Mich.)  Evening 
News,  has  been  appointed  managing 
publisher  of  the  Christian  Science 
Monitor,  Boston. 

He  continues  as  president  of  the 
Monroe  Publishing  Co. 

LONNIE  PEPPIER,  sales  and  mar¬ 
keting  director  at  the  Evening  News, 
was  named  general  manager. 

DEBORAH  SAUL,  managing  editor, 
was  appointed  editor. 


ELLIOTT  HURON,  vice  president 
and  eastern  sales  director  for  Gannett 
National  Newspaper  Sales,  New  York, 
has  been  appointed  advertising  director 
of  the  New  Haven  Register. 

He  succeeds  JOHN  HETZLER,  who 
was  promoted  to  general  manager 
earlier  this  year. 

ROBERTA.  NEVOLA,  production 
manager,  was  promoted  to  production 
director  of  the  Journal  Register  Co. 
flagship  newspaper. 


CHADWICK  M.  BEATTY,  publisher  of 
Phoenixville  Newspapers,  Phoenixville, 
Pa.,  has  been  appointed  publisher  of  the 
Middletown  (Conn.)  Press. 

MICHAEL  JOYCE,  advertising  direc¬ 
tor  of  the  Norristown,  Pa.,  Times  Herald, 
was  named  general  manager  of 
Phoenixville  Newspapers. 

GREGORY  R.  BARDEN,  former  gen¬ 
eral  manager  of  the  Middletown  Press, 
becomes  general  sales  manager/advertis¬ 
ing  director  of  Shore  Line  Newspapers, 


ICAREN  BAKER,  44,  managing  editor 
at  the  Idaho  Statesman  in  Boise,  has 
been  promoted  to  executive  editor. 

She  succeeds  JOHN  COSTA,  who 
was  recently  named  editor  in  chief  of 
Western  Communications  Inc.,  a  group 
of  eight  newspapers  in  Bend,  Ore. 


Dirks,  Van  Essen  &  Associates 


JIM  GOLD,  managing  editor  at  the 
Stockton,  Calif.,  Record,  has  been  pn)- 
moted  to  editor  in  chief. 

MIKE  KLOCKE,  sports  editor, 
becomes  managing  editor. 

SAM  SMITH,  assistant  sports  editor, 
takes  over  as  sports  editor. 


Lee  E.  Dirks 


Philip  Murray 


Owen  Van  Essen 


MICHAEL  E.  PHELPS  and  LOUISE 
D.  CUTLER,  who  own  a  Savannah,  Ga. 
newspajjer  consulting  company,  have 
been  named  acting  publishers  at  the 
Oshkosh  Northwestern  in  Wisconsin. 

They  succeed  RUSSELL  F. 
SPRUNG,  (lO,  who  retired. 


We  specialize  in  assisting  owners  in  exploring, 
negotiating,  and  consummating  the  sale  of  their 
daily  newspapers  or  newspaper  groups. 


119  E.  Marcy  St.  -  Suite  100,  Santa  Fe,  NM  87501 
Phone  (505)  820-2700  Fax  (505)  8 

dirks.van.essen@intemetmci.com 


MICHAEL  J.  BIEGER,  31,  city  editor 
at  the  Altoona  (Pa.)  Mirror,  has  been 
pnimoted  to  managing  editor. 
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Honking  In  Peoria 

Honk  if  you  favor  free  speech. 

That  could  be  a  bumper  sticker 
for  Rosemarie  Gardner,  whose  lawyers 
contend  that  the  Bill  of  Rights  guarantees 
her  the  right  to  blow  her  car  horn. 

She’s  one  of  14  motorists  cited  by 
jx>lice  for  honking  to  protest  some  new 
speed  bumps.  Gardner  decided  to  fight 
the  $75  ticket. 

“If  you  go  by  the  code  violation  book, 
you  can’t  use  your  car  horn  for  anything,” 
Gardner  said  Oct.  9. 

Police  spokesman  Jay  Sauer  says  the  law 
is  enforced  when  complaints  are  received. 

Motorists  began  honking  their  horas  at 
the  bumps  after  a  local  radio  personality 
—  and  a  letter  to  the  local  paper  — 
encouraged  protests.  Police  began  issuing 
citations  last  month  after  residents  near 
the  speed  bumps  complained  about  the 
noLse.  —  AP 

Mulroney  Wins 
Libel  Settlement 

Former  prime  minister  Brian 

Mulroney  says  he  feels  completely  vin¬ 
dicated  by  a  libel  settlement  in  which  the 
Royal  Canadian  Mounted  Police  will  pay 
$1.44  million  for  asserting  he  profited 
from  an  alleged  kickback  scheme. 

Mulroney  sued  the  government  for  $36 
million  because  of  allegations  he  received 
payoffs  in  conjunction  with  the  purchase 
of  Airbus  jetliners  by  Air  Canada  10  years 
ago.  An  out-ofcourt  settlement  reached  in 
January  was  approved  in  early  October. 

“Not  a  nickel  of  this  comes  to  me  or  my 
family  in  any  way  —  it’s  an  amount  of 
money  that  we  were  obliged  to  spend  to 
defend  ourselves  against  these  follacious 
charges,”  Mulroney  told  CTV 

In  an  official  document  sent  to  Swiss 
authorities  to  gain  access  to  bank  records 
there,  Canadian  investigators  accused 
Mulroney  of  corruption.  The  document 
became  public  after  a  still  unexplained 
leak. 

TThe  government  apologized  to 
Mulroney  last  winter  and  the  Mounties 
so  far  have  paid  $864,000.  The  police 
force  still  must  pay  an  additional 
$576,000,  plus  an  amount  still  to  be  calcu¬ 
lated. 

As  part  of  its  apology,  the  government 
announced  that  it  had  no  evidence  of  any 
wTongdoing  by  Mulroney.  But  it  says  that 
Airbus  deal  itself  is  still  subject  to  investi¬ 
gation.  —  AP 


Unabomber  Jury 
Stays  Secret 

A  MEDIA  ATTEMPT  to  convince  a  judge 
to  lift  his  order  on  jury  anonymity  in 
the  upcoming  Unabomber  trial  turned  out 
to  be  a  waste  of  time. 

The  Sacramento  Bee  obtained  a  copy 
of  a  letter  U.S.  District  Judge  Garland 
Burrell  had  written  to  prospective  jurors 
promising  them  anonymity  a  month 
before  he  was  to  hear  arguments  on  the 
issue  in  court. 

“There  was  no  way  he  would  have  ruled 
in  our  favor,”  media  attorney  Charity 
Kenyon  said  in  an  interview.  “We  could  not 
have  had  a  meaningful  opportunity  to  con¬ 
test  anonymity  if  he  had  promised  them 
their  names  would  not  be  revealed.” 

Theodore  Kaczynski,  55,  a  former  math 
professor,  will  be  tried  next  month  in 
Sacramento  on  charges  of  mailing  16 
bombs  that  killed  three  people  and  injured 
23  others.  Arrested  at  a  Montana  shack, 
where  he  had  lived  as  a  hermit,  he  could 
receive  the  death  penalty. 


The  Proven 
Professional. 

a  Richard  L. 

Hare 

•  Consultant  to  300  dailies,  weeklies, 
and  shoppers  in  last  20  years 
•  Market  wise  in  50  states  and 
Canada 

•  Expert  manager,  trainer 
•  Executive  recruiter 
•  Successful  broker  and  appraiser 

Hare  Associates^  Inc. 

62  Black  Walnut  Drive 
Rochester,  New  York  14615 
716/621-6873 

Celebrating  Twenty  Years  of 
Professional  Service 


According  to  the  Bee's  report,  the 
letter  assuring  juror  privatty  was  mailed 
Sept.  8.  Arguments  on  the  issue  were 
heard  on  Sept.  26.  On  Oct.  3,  Burrell  ruled 
that  the  names,  ages,  addresses  and 
employers  of  jurors  would  not  be 
revealed,  at  least  until  the  trial  was  over. 
He  cited  the  “combination  of  the  extensive 
publicity  the  trial  has  received,  the  media’s 
efforts  to  interrogate  all  individuals  con¬ 
nected  to  the  trial,  and  the  efforts  by 
the  public  to  contact  and  threaten 
witnesses.” 

The  judge  added;  “There  have 
been  things  said  and  written  about 
the  Unabomber.’  Much  of  it  may  be  spec¬ 
ulation,  rumor  and  incorrect  information.” 

Potential  jurors  already  have  filled 
out  questionnaires.  Both  the  prosecution 
and  defense  lawyers  have  asked  that 
information  about  jurors  remain  secret. 

Kenyon,  a  Sacramento  lawyer  who 
is  representing  the  Associated  Press, 
the  Bee  and  several  other  news  organiza¬ 
tions,  has  argued  that  the  public  has  a 
right  to  know  who  is  deciding  the  fate 
of  a  cTiminial  defendant.  —  M.L.  Stein 


Where  will  you 
be 

Dec.  9-11? 


If  you  are  a  decision-maker, 
you  should  be  with  industry 
leaders  at  the  Los  Angeles  Times 
for  Radical  Marketing:  Virtual 
Marketing  forVirtual 
Communities 

How  will  you  create  the 
approaches  needed...  as 
communities  and  marketing 
change? 

Call  New  Directions  for  News  at 
573-882-1 1 10  before  Nov.  21 
or  register  at 

www.missouri.edii/~ndnwww 
Space  is  limited. 
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Newspapers 
figure  how 
to  market  to 
home  centers, 
furniture  stores 


Come  see  over  200  pieces  of  the  hishest  quality 
leather  furniture  at  the  absolute  lowest  prices. 


ADVERTISERS 


chain,  behind  Home  Depot 
and  Lowes  Home  Center. 
One  newspaper  executive 
called  Home  Depot,  which  CMR  says  has  spent 
more  than  $10  million  on  newspapers  this  year,  a 
“category  killer"  that  forced  the  merger  and  is  forc¬ 
ing  other  companies  out  of  business.  “To  an 
But  home  centers,  which  NAA  calls  building  extent,”  he  said,  “competition  has  hurt  the  catego- 

materials,  dropped  a  whopping  14.8%. 

The  NAA  cited  Builders  Square  and  Hechinger  as 
reason  for  the  decline.  The  companies,  with  279 
stores  in  29  states  and  Washington,  D.C.,  and  are 
the  second-  and  third- 
ranked  advertisers  in  the 
category,  according  to 
Competitive  Media 
Reporting  (CMR),  have 
been  unprofitable  for 
years,  and  lost  $13.5  mil- 
Ron  in  the  first  quarter  of 
1997.  The  companies 
merged  after  being  pur¬ 
chased  by  Leonard  Green  &  Partners  this  summer 
and  will  become  the  third-largest  home  center 


IN  THE  SECOND  quar¬ 
ter  of  1997,  retail 
advertising  expendi¬ 
tures  in  newspapers  grew  5.7%,  according  to 
the  Newspaper  Association  of  America,  with 
furniture  up  3  5%  and  appliances/electronics  up 


BY  KEN  LIEBESKIND 


Plans  call  for  closing  Rickel  Home  Center,  the 
New  Jersey-based  chain  that  is  the  13th  largest 
home  center  advertiser  and  spent  about  $  1  million 
on  newspapers  from  January  to  August,  according 
to  CMR. 

“They’ll  close  at  the  end  of  the  year  and  it  will 
be  hard  to  find  those  dollars  again,”  said  John 
Kimball,  vice  president  of  sales  for  the  Record, 
based  in  Hackensack,  N.J.  Fortunately,  he’s  seUing 
heavily  to  two  of  the  other  players,  Ace  and  True 
Value  hardware  stores. 

But  while  Home  Depot  may  be  forcing  competi¬ 
tors  out  of  business,  it  continues  to  increase  its 
own  newspaper  advertising.  With  570  stores  across 
North  America,  Home  Depot  opens  in  20  new  mar¬ 
kets  every  year,  and  devotes  a  substantial  amount 
of  its  advertising  to  newspapers,  according  to 
senior  vice  president  of  advertising  Dick  Sullivan. 


Liebeskind  is  a  freelance  writer  based  in 
Brooklyn,  N.Y. 


ensive  Leather  Was  Once  An  Issue! 


5035  Hubbell  Ave. 
265-3481 


The  Des  Moines  Register  account  executive  Mike  Rieker  uses  an  Olympus  digital  camera  to  photograph  the 
products  at  Homemakers  Furniture  (above),  the  largest  furniture  retailer  in  central  Iowa.  Homemakers  had  been 
an  exclusive  TV  advertiser  until  recently,  but  now  devotes  30%  of  its  ad  budget  to  newspapers. 
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“We’ve  leaned  on  newspa¬ 
pers  more  in  the  past  few 
years,”  he  said.  The  company 
runs  ROP  and  inserts  in  6(X) 
newspapers  and  runs  ads  on 
a  market-by-market  basis, 
with  schedules  varying  by 
region  and  the  “strength  of 
the  newspaper”  a  major  fac¬ 
tor,  Sullivan  said. 

Lessening  competition  may 
be  one  reason  for  the  decline 
in  home  center  advertising, 
but  economics  and  demo¬ 
graphics  could  also  play  a 
part. 

Because  of  the  strong 
economy,  “people  are  acquir¬ 
ing  new  homes  rather  than  staying  home  and 
improving  their  own,”  said  Miles  Grove,  NAA  chief 
economist.  “That’s  why  home  centers  are  down.” 

COUCH  ANYONE? 

In  1997,  there  will  be  31, (XX)  new  home  starts 
in  the  Phoenix  market,  which  could  hurt  home 
center  advertising  but  is  certainly'  a  boon  to  the 
furniture  category,  according  to  Mike  Huber,  a  key 
account  team  leader  at  the  Arizona  Republic.  With 
unemployment  and  mortgage  rates  low,  home  sales 
are  up,  which  promotes  furniture  sales.  The  paper 
approaches  the  category  in  a  new  way:  with  key 
account  teams  that  develop  closer  relations  with 
retailers. 

“We  look  at  what  they  do  with  TV,  radio  and 
direct  mail,  and  it  gives  us  a  better  opportunity  to 
recommend  our  products,”  Huber  says.  Furniture 


Ace  Is  The  Place,  Newspapers  Too 


Ace  hardware, the  ninth  largest 
home  center  advertiser,  according 
to  Cx)mpctitive  Media  Reporting,  offtn> 
newspapers  two  ways  to  generate  rev¬ 
enue. 

The  company  distributes  26  million 
circulars  15  times  a  year,  about  half 
thn)ugh  newspapers  and  half  thn)ugh 
Advo  and  mailers,  according  to  adver¬ 
tising  manager  Dave  Gusse. 

It  also  prepares  ad  slicks  for  its 
5,000  independent  Ace  Hardware 
stores. 


The  retailers  pay  ft)r  the  slicks,  quar- 
tcT-fKige  ads  that  can  be  blown  up  or 
slmmk  fi>r  ROR  but  participate  in  co¬ 
op  programs  from  Ace  and  from  hard¬ 
ware  manu&cturers. 

While  “Ace  is  the  place”  image  ads 
appear  on  national  television,  the  com¬ 
pany  devotes  twcHhirds  of  its  ad  bud¬ 
get  to  the  circulars,  Gusse  sakl. 

“The  stores  are  small  and  local  so 
it’s  important  to  do  local  advertising, 
and  that’s  how  we  advertise  our  spe¬ 
cials.”  —  Ken  Liebeskind 


advertisers  f kx:k  to  the  paper  on  Saturdays,  when 
more  than  30  advertisers  run,  Huber  said. 

One  innovation  is  the  use  of  Kraft  wraps  to  bun¬ 
dle  Sunday  ad  inserts.  Every  Sunday,  furniture 
stores  Reliable  Furniture  and  Pruitt’s  buy  color  ads 
on  the  wraps.  “They  wanted  exclusive  positioning 
in  the  paper,  so  we  devised  a  way  for  them  to  do 
it,”  Huber  said. 

The  Plain  Dealer  in  Cleveland  has  built  the  fur¬ 
niture  category  in  part  with  the  help  of  editorial. 

“News  needs  to  create  niche  products  that  deal 
with  furniture,”  said  ad  director  Terry  Hebert.  So 
the  Plain  Dealer  did  just  that,  creating  a  quarterly 
home  furnishings  magazine  and  delivering  it  to 
high  demographic  ZIP  codes.  Featuring  articles  on 
furniture  —  and  ads  —  it  is  printed  on  glossy  stock 
in  full  color,  thanks  to  the  paper’s  $2(X)  million 
printing  plant,  opened  in  1994.  The  magazine  start- 
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Eliminate  the  pressure  and  stress  of  producing  your  own  TV  book. 
Use  Print  Marketing  Concepts  instead. 

Our  expertise  in  sales,  layout,  design  and  edKorial  content  can 
help  you; 

put  your  editorial  resources  to  better  use; 

gain  contract  customers  without  continued  sales  hassle; 

save  precious  time  and  money. 

Print  Marketing  Concepts  has  proven  results 
with  a  circulation  of  3.S  million. 

Get  fast  relief  from  your  > 

TV  book.  Call  PMC  today: 


10590  WextoHicc  Drive,  Suite  250 


Houston,  Texas  77042 


Print  Mortieting  Concepts 


November  8, 1997 


http;//www.mediainfo.com 


Editor  &  Pl  BLISHER  23 


300  - 

280  - 

260  - 

240  - 


MARKETING 


FURNITURE  ADVERTISING 

(Dollars  in  Millions,  January-August) 
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Newspaper 


Spot  TV 


ed  at  12  pages  and  has  grown  to  32.  “It  hits  the 
niche,”  Hebert  said. 

Diane  Glass,  vice  president  of  marketing  at  the 
Des  Moines  Register,  said  the  furniture  category  is 
up  more  than  one-third  this  year. 

“We  worked  to  compete  more  effectively  with 
TX”  she  said.  “Furniture  dealers  believe  they  need 
to  display  their  products  to  create  excitement,  and 
TV  is  the  way  to  go.  So  we  came  up  with  creative 
ideas  to  showcase  their  prtxlucts.” 

Account  executive  Mike  Rieker  uses  an  Olympus 
digital  camera  to  photograph  the  products  at 
Homemakers  Furniture,  the  largest  furniture  retail¬ 
er  in  central  Iowa.  Pictures  are  stored  on  the 
paper's  computer  and  used  to  create  ads  to  run 
two  to  three  times  a  week. 

“They  dominate  the  paper  because  they’re  in 
full  color  and  more  creative,”  said  Kathy  Ehler, 
Homemakers  advertising  director,  who  lauds 
Ricker’s  effort.  Homemakers  had  been  an  exclusive 
TV  advertiser  until  recently,  but  now  devotes  30% 


of  its  ad  budget  to  newspaper,  Ehler  said. 

The  Register  also  offers  price  breaks  up  to  50% 
for  frequent  advertisers,  Ehler  said,  in  addition  to 
value-added  programs  such  as  a  contest  sponsored 
by  six  retailers  that  offered  free  furniture.  Readers 
entered  by  filling  out  blanks  in  the  paper  and 
bringing  them  to  the  stores,  which  builds  store  traf¬ 
fic,  Glass  said. 

To  develop  furniture  and  home  center  cate¬ 
gories,  the  paper  surveyed  people  at  a  home  show 
it  sponsored  about  what  home  products  they  plan 
to  buy.  The  paper  built  a  database  of  names,  which 
it  sold  to  the  advertisers  and  also  used  for  direct 
mail,  which  the  Register  creates  for  the  advertisers 
and  sells  in  a  package  with  ROP  ads.  Glass  said. 

The  Register  also  plans  to  launch  an  editorial 
feature  —  a  new  products  question-and-answer 
page. 

“The  advertisers  will  answer  reader  questions 
and  pay  for  the  space,”  Glass  said. 

Competition  also  impacts  the  furniture  category. 


Media  Competition  Yields  Ad  Bargains 


IN  DENVER,  WHERE  the  war  between  the 
Denver  Post  and  Rocky  Mountain  News  rages 
on,  advertising  rates  have  dropped  to  dramatic 
lows. 

“A  full-color  page  in  the  Neu’s  costs  less  than 
$3,000,”  said  Wright,  advertising  manager  of 
American  Furniture  Warehouse,  which  has  nine 
stores  in  Colorado  and  Montana.  “In  Chicago,  it’s 
$60,000.” 

Papers  across  the  country  have  lowered  rates  in 
an  effort  to  attract  advertisers  and  it’s  worked.  The 
Plain  Dealer  in  Cleveland  invested  $200  million 
in  a  new  color  printing  plant  in  1994,  then  cut 
color  advertising  rates  in  half. 

“It  was  a  brilliant  move  by  the  publisher  to 
increase  the  use  of  color  without  inflicting  pain,” 
said  advertising  manager  Terry  Hebert.  Now  80% 


of  furniture  and  appliance  advertisers  use  color, 
he  said,  especially  on  Saturdays  and  holidays. 

Meanwhile,  the  Record  in  Hackensack,  N.J., 
offers  dividend  coupons.  At  the  beginning  of  each 
year,  advertisers  get  15  that  can  be  used  for  free 
color,  special  positioning  and  second  impressions, 
according  to  vice  president  of  sales  John  Kimball. 

Out  West,  American  Furniture  Warehouse 
doesn’t  devote  its  entire  budget  to  newspapers 
because  TV  is  cheap,  too.  Cable  TV  spots  are  as 
low  as  $3  each,  prompting  the  store  to  run  as 
many  as  6,000  spots  per  week.  But  it  also  runs  1 1 
full-page  ads  in  the  News  and  five  in  the  Post 
every  week  and  splits  its  budget  evenly  between 
TV  and  newspapers. 

“We  throw  a  lot  of  stuff  out  there  to  hit  every¬ 
body,”  Wright  said.  —  Ken  liebeskind 
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Cilass  said  Sutherlands,  a 

“People  atv  acquiring  ly  take  off.” 

major  Des  Moines  retailer, 

neu'  homes  rather  than  furniture  and  home 

will  close  two  stores  “due  to 

centers,  which  have  a  mix  of 

the  threat  of  competition  and 

staying  home  ana  national  and  regional  busi- 

the  volatility  of  the  market.” 

improvin  e  their  own  ”  'he  appUance/elec- 

But  she  d(x;sn’t  see  competi¬ 

tronics  category  is  almost 

tion  as  a  major  hindrance  to 

entirely  regional,  according  to 

revenue,  because  other  stores  “will  step  up  to 

CMR  statistics.  In  many  areas,  hordes  of  small 

advertise  and  compete,”  she  said. 

“The  market  is 

chains  compete  with  low  prices,  which  crimp  ad 

healthy.” 

budgets.  “It’s  over-stored  in  areas  where  there  are 

three  or  more  stores,”  Hebert  said,  reducing  profit 

ELECTRONICS  WAIT 

margins  and  ad  expenditures. 

The  market  is  healthy  in  the  appliance/elec¬ 

Kimball  said  the  category  has  been  slow  this 

tronics  category,  too,  although  there  is  some  hesita¬ 

year,  after  a  strong  1996.  “There’s  a  momentary  lull 

tion.  “It’s  been  a  tough  ride  because  of  the  lack  of 

in  what  has  been  a  very  gtxxl  category.  They’re  tak¬ 

exciting  new  pnxlucts.  People  are  sitting  and  wait¬ 

ing  a  ‘wait-and-see’  attitude  and  not  moving  very 

ing,”  said  the  Recoref  s  Kimball  in  New  Jersey. 

fast.” 

The  introduction  earlier  this  year  of  digital  video 

Newspapers  are  a  strong  medium  for  all  three 

disk  (DVD)  players,  for  example,  hasn’t  played  out. 

categories  because  they  are  all  home  pnxlucts  and 

“No  one’s  sure  what  it’s  going  to  be,”  Kimball  said. 

newspapers  tout  themselves  as  the  best  in-home 

“People  are  reluctant  to  buy  without  knowing 

medium. 

what’s  going  on  with  it.”  He’s  hoping  that  heavy 

Newspapers  arrive  on  dtxirsteps  and  can  be 

advertising  during  the  Christmas  season  will  pump 

opened  repeatedly,  whereas  TV  commercials  disap¬ 

up  demand. 

pear  in  a  moment.  And  people  choose  to  read 

The  Plain  Dealer’s  Hebert  said.  “Everyone’s  wait¬ 

newspapers  at  home,  unlike  direct  mail. 

ing  for  HDTV  to  come  in.  When  that  happens,  and 

“It’s  like  being  invited  into  the  home,”  Sullivan 

when  it  becomes  affordable,  the  category  will  real- 

said.  “It  means  you’re  truly  invited  in.” 

Strategic  positioning 


can  put  your  newspaper  | 
wherever  it  needs  to  be. 


Is  your  newspaper  positioned  where  you  want  it  to  be  —  now  and  into 
the  future?  Belden  Associates’  market  positioning  research  defines  how 
your  newspaper  fits  into  its  environment,  and  where  the  fit  can  be 
improved.  We  have  the  expertise  to  help  you:  identify  and  learn  about 
your  target  markets  •  teach  specific  demcgtaphic  and  lifestyle  groups  • 
position  your  newspaper  geographically  •  fine  tune  content  and 
marketing.  Contaa  us  today  to  help  you  put 

your  praper  right  where  you  want  it  to  be.  1 

—  S  S  O  C  1  cl  t  ©  S 

800.966.2353  www.beldenvnu.com 
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Home  Retail  Advertising  By  Market 

(Top  50  Markets,  Newspapers  vs.  TV  —  January-August  1997) 


FURNITURE  STORES 

APPLIANCE  STORES 

HOME  CENTERS 

«News- 

#TV 

Market 

Newspaper 

TV 

Newspaper 

TV 

Newspaper 

TV 

papers 

Stations 

Albuquerque 

884,410 

1,979,649 

29,269 

497,612 

622,736 

689,738 

1 

5 

Atlanta 

7,067,663 

9,793,568 

105,883 

1,548,394 

2,880,588 

2,152,532 

*1 

7 

Baltimore 

2,213,273 

2,439,006 

16,887 

1,263,246 

1,311,680 

1,718,639 

1 

5 

Boston 

6,953,490 

8,446,512 

66,066 

137,926 

3,630,818 

4,427,769 

2 

8 

Buffalo 

2,185,711 

2,993,364 

315,063 

396,553 

1,422,784 

1,107,975 

1 

5 

Charlotte 

2,096,453 

3,787,153 

947,974 

642,288 

'598,245 

1,242,221 

1 

6 

Chicago 

14,910,148 

11,364,290 

697,175 

2,720,741 

8,458,718 

11,745,475 

2 

8 

Cincinnati 

1,866,031 

2,484,298 

168,210 

1,539,684 

521,955 

1,345.875 

1 

5 

Cleveland 

2,611,942 

6,458,957 

293,631 

1,535,072 

1,083,134 

3,283,671 

1 

6 

Columbus 

2,477,614 

4,376,891 

82,755 

1,245,922 

724,132 

2,973,007 

1 

5 

Oallas-Ft.  Worth 

10,987,140 

5,111,352 

636,552 

1,753,316 

5,471,353 

1,900,441 

2 

9 

Denver 

13,415,929 

7,097,819 

240,211 

1,273,460 

4,918,573 

3,753,252 

2 

6 

Detroit 

7,965,004 

11,332,734 

609,378 

2,016,332 

3,775,151 

4,158,243 

1 

6 

Grand  Rapids/Kalamazoo 

2,808,519 

3,799,500 

198,228 

865,290 

1,820,676 

2,177,960 

3 

5 

Greensboro 

684,581 

1,009,548 

63,757 

469,736 

327,809 

818,344 

1 

6 

Greenville-Spartanburg 

1,793,892 

2,315,688 

391,270 

506,764 

651,338 

681,840 

2 

5 

Harrisburg 

702,086 

1,302,529 

213,128 

268,659 

664,397 

1,459,114 

1 

5 

Hartford 

2,430,923 

5,057,578 

93,836 

945,522 

1,268,414 

656,173 

7 

6 

Houston 

14,901,046 

11,472,233 

3,186,256 

1,778,393 

3,352,830 

2,637,989 

1 

8 

Indianapolis 

2,549,404 

3,339,127 

62,795 

1,774,979 

3,742,941 

1,926,063 

1 

6 

Kansas  City 

2,188,438 

1,629,005 

87,173 

658,393 

1,172,059 

1,599,166 

1 

5 

Los  Angeles 

17,281,724 

11,457,391 

2,423,232 

10,726,785 

9,045,484 

9,331,392 

11 

9 

Louisville 

1,304,710 

3,652,131 

40,857 

506,180 

3,221,370 

1,418,094 

1 

4 

Memphis 

1,520,045 

4,276,509 

57,200 

789,202 

457,858 

676,319 

1 

5 

Miami-Ft.  Lauderdale 

13,797,343 

10,951,986 

611,956 

2,323,438 

1,690,676 

2,951,491 

2 

8 

Milwaukee 

2,298,330 

4,031,744 

221,098 

2,639,906 

l'52i;039 

1,281,377 

1 

6 

Minneapolis-SL  Paul 

5,722,007 

3,815,314 

185,925 

1,399,102 

5,138,370 

4,656,502 

2 

6 

Nashville 

1,635,278 

2,992,074 

29,328 

684,598 

478,030 

1,544,154 

1 

5 

New  Drieans 

3,527,916 

2,065,872 

177,264 

928,656 

277,897 

344,231 

1 

6 

New  York 

42,746,961 

18,221,464 

11,243,208 

566,771 

15,970,025 

3,140,176 

14 

8 

Norfolk 

4,101,663 

2,415,217 

14,905 

84,110 

1,030,581 

943,521 

1 

6 

Dklahoma  City 

1,199,485 

4,640,103 

733,378 

1,018,735 

2,624,509 

1,205,984 

1 

5 

Orlando 

5,893,785 

4,535,836 

121,448 

761,423 

632,628 

618,484 

2 

6 

Philadelphia 

8,883,975 

7,048,570 

6,511,544 

2,509,668 

5,317,848 

2,858,990 

8 

6 

Phoenix 

7,306,488 

4,574,215 

1,309,772 

1,481,160 

1,597,538 

1,595,497 

1 

7 

Pittsburgh 

1,002,906 

3,736,318 

143,302 

499,335 

1,698,533 

2,874,359 

1 

5 

Portland 

2,272,326 

2,959,992 

442,596 

789,740 

1,723,032 

1,547,385 

1 

5 

Providence 

1,981,864 

4,620,151 

18,794 

9,838 

569,888 

388,689 

*1 

4 

Raleigh-Durham 

1,861,598 

1,694,031 

205,090 

668,898 

696,450 

1,351,290 

2 

7 

Sacramento 

2,779,493 

1,479,568 

177,820 

350,396 

1,222,001 

2,018,920 

1 

6 

Salt  Lake  City 

983,459 

3,852,115 

88,302 

615,981 

586,365 

2,184,442 

2 

5 

San  Antonio 

2,592,474 

2,291,178 

1,019,009 

596,479 

835,297 

959,199 

1 

7 

San  Diego 

2,876,050 

4,202,387 

196,844 

760,808 

832,143 

1,708,156 

1 

6 

San  Francisco 

11,808,284 

1,643,774 

1,686,005 

1,636,574 

4,613,514 

3,452,319 

*11 

7 

Seattle 

2,489,336 

4,345,050 

48,051 

1,924,980 

2,187,629 

5,539,768 

1 

6 

SL  Louis 

2,028,054 

3,918,403 

69,662 

838,458 

1,574,222 

2,651,419 

1 

5 

Tampa-St.  Petersburg 

6,421,340 

4,829,237 

1,355,392 

976,909 

2,588,133 

705,022 

2 

6 

Washington,  DC 

11,621,793 

5,727,501 

1,309,270 

2,120,885 

8,796,268 

4,513,719 

1 

6 

West  Palm  Beach 

3,555,066 

3,545,482 

200,132 

533,624 

566,287 

317,422 

1 

5 

Wilkes  Barre-Scranton 

535,857 

1,414,891 

18,657 

74,675 

237,455 

1,113,381 

2 

4 

Total  Top  50 

275,723,307 

242,529,305 

39,165,538 

62,655,596 

126,151,401 

115,657,451 

Source:  Competitive  Media  Reporting.  Ad  spending  figures  are  estimates  based  on  media  monitoring.  Note:  •  Contains  a  Joint  Operating  Agreement  newspaper. 
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Top  25  Home  Retail  Advertisers 

(By  Category  January-August  1997) 


Newspaper 


FURNtTURE  STORES 

APPLIANCE  STORES 

HDME  CENTERS 

Advertiser 

Dollars 

Advertiser 

Dollars 

Advertiser 

Dollars 

1  Levitz  Furniture  Store 

17,594,277 

1 

Tops  Appliance  City 

8,544,424 

1  Home  Depot 

23,313,021 

2  La-Z-Boy  Furniture  Galleries 

10,660,022 

2 

American  Appliance  Store 

6,390,976 

2  Builders  Square 

9,505,066 

3  Rooms  To  Go  Furniture  Store 

6,890,535 

3 

Conns  Appliance  ti  Electronic  Store 

3,705,506 

3  Hechinger 

9,127,774 

4  Rhodes  Furniture  Store 

5,693,688 

4 

Western  Appliance  TV  8  Stereo  Ctr 

1,390,748 

4  Menards  Bldg  Supply  Store 

7,639,044 

5  Seamans  Furniture  Store 

5,377,872 

5 

Howards  Appliance  Store 

1,295,807 

5  Lowes  Home  Ctr 

6,431,873 

6  Havertys  Furniture  Store 

5,092,680 

6 

Spencers  TV  t  Appliance  Store 

1,009,003 

6  Pergament  Homs  Ctr 

5,155,769 

7  Art  Van  Furniture  Store 

4,967,433 

7 

Oreck  Floor  Care  Ctr 

758,665 

7  Home  Base  Warehouse 

4,116,952 

8  Fingers  Furniture  Store 

4,527,477 

8 

Sight  N  Sound  Appliance  Electronic  Ctr 

721,738 

8  HQ  Home  Quarters 

3,450,217 

9  Star  Furniture  Galleries 

4,502,762 

9 

Queen  City  TV  &  Appliance  Store 

699,670 

9  Ace  Hardware  Stores 

2,851,307 

10  Huffman  Koos  Furniture  Store 

4,106,901 

10 

Famous  Tats  Appliance  8  Bedding  Store 

475,537 

10  Paylsss  Cashways  Bldg  Material  Store 

2,067,634 

1 1  Wickes  Furniture  Store 

4,037,114 

11 

Stevens  Appliance  Ctr 

472,016 

1 1  True  Value  Hardware  Stores 

2,042,430 

12  American  Furniture  Warehouse 

3,944,793 

12 

Apsco  Appliance  Ctr 

457,333 

12  Orchard  Supply  Hardware  Store 

1,894,378 

13  Ethan  Allen  Furniture  Showcase 

3,738,713 

13 

Appliance-TV  Depot 

381,244 

13  Rickel  Home  Ctr 

1,740,590 

14  Krauses  Sofa  Factory 

3,578,729 

14 

Oreck  Vacuum  Ctr 

319,816 

14  Patio  Enciosures  Inc  Store  A  Contr 

1,641,655 

IS  Jennifer  Convertibles  &  Leather  Store 

3,355,080 

15 

Hawthorne  Home  Appliances  8  Electronic 

318,812 

15  Empire  Doors  A  Windows  Ctr 

1,376,626 

16  Gabberts  Furniture  &  Design  Store 

3,086,387 

16 

Oliver  Dyers  Appliance  Ctr 

281,917 

16  Eagle  Hardware  A  Garden 

1,214,516 

17  Mario  Furniture 

2,931,238 

17 

Orvilles  Appliance  Store 

277,731 

17  Furrow  Bldg  Materials 

1,207,377 

18  Thomasville  Gallery  Furniture  Store 

2,902,164 

18 

Mr  Jay  Appliance  Store 

271,210 

18  Grossmans  Bargain  Outlet  Store 

1,072,659 

19  IKEA  Furniture  Store 

2,893,644 

19 

Bray  8  Scailf  Appliance  Store 

263,965 

19  Yard  Birds  Home  Ctr 

1,066,154 

20  Baers  Furniture  Store 

2,868,371 

20 

Bob  Stevens  Appliances  8  TV 

260,626 

20  Levys  Lumber  A  Bldg  Ctr 

909,225 

21  Leather  Ctr  Furniture  Store 

2,363,732 

21 

Karls  Appliances  TV  Audio 

258,810 

21  ServiStar  Hardware  A  Lumber  Store 

750,499 

22  Leather  Factory  Furniture  Store 

2,014,634 

22 

Maytag  Home  Appliance  Ctr 

253,343 

22  Scottys  Home  Ctr 

741,475 

23  Breuners  Furniture  Store 

1,923,269 

23 

Jeff  Lynch  Appliance  8  TV  Ctr 

237,366 

23  Sutherlands  Home  Ch 

718,974 

24  Nationwide  Mattress  (i  Furniture  Whse 

1,847,463 

24 

Direct  Maytag  Store 

234,052 

24  NH  Northern  Hardware  Store 

640,794 

25  Castro  Convertibles  Furniture  Store 

1,766,941 

25 

Plass  Appliances  8  Electronics  Store 

223,878 

25  Liberty  Home  Prods  Inc  Store 

544,869 

Top  25  Total 

112,665,919 

Top  25  Total 

29,504,193 

Top  25  Total 

91,220,878 

Spot  TV 

FURNITURE  STORES 

APPLIANCE  STORES 

HOME  CENTERS 

Advertiser 

Dollars 

Advertiser 

Dollars 

Advertiser 

Dollars 

1  Rooms  To  Go  Firm  Store 

16,474,091 

1 

Best  Buy  Superstores 

40,677,013 

1  Home  Depot  Do-lt  Yrsf  St 

40,052,353 

2  Ikea  Furnishings  Store 

11,326,453 

2 

Good  Guys  TV8Stareo  Str 

6,000,116 

2  Lowes  Building  Supply 

13,573,973 

3  Art  Van  Furniture  Store 

9,671,227 

3 

Future  Shop  Disc  Sprctr 

2,109,525 

3  Menards  Building  Supply 

10,300,087 

4  Rhodes  Furniture  Store 

7,868,575 

4 

American  TV  AppI  8  Fum 

2,085,980 

4  Home  Quarter  Writs  Hm  Spl 

10,040,862 

5  Seamans  Fum  Store 

7,335,181 

5 

HH  Gregg  AppI  Store 

1,998,060 

5  Builders  Square  Hm  Imprv 

9,422,087 

6  Value  City  Fum  Store 

7,127,239 

6 

Mid  West  TV  8  AppI  Str 

1,980,027 

6  Home  Base  Writs  Mntbrshp 

7,873,807 

7  Nationwide  Writs  Fum 

6,751,860 

7 

Campo  Elect  Appl8Craptrs 

1,596,773 

7  Eagle  HardwareAGardn  Ctr 

4,598,174 

8  Heilig'Meyers  Fum  Store 

6,489,181 

8 

La  Curacao  Store 

1,509,476 

8  Hechinger  Lumber  Co 

4,547,193 

9  La-Z-Boy  Fum  Galleries 

5,786,961 

9 

ABC  Warehouse  AppI  Str 

1,491,792 

9  Orchard  Super  Hrdwr  Str 

4,085,793 

10  Havertys  Furniture  Store 

4,831,219 

10 

Sun  Super  Savings  Center 

1,460,940 

10  Color  Tile  Supermart 

2,094,705 

1 1  Bedroom  Super  Store 

4,707,591 

11 

Bemies  TV  8  AppI  Store 

889,682 

1 1  Payless  Cashways  Bldg  Mt 

1,602,364 

12  Oak  Express  Furniture  Store 

4,633,972 

12 

Cost  Warehouse 

704,275 

12  Sherwin-Williams  Ocr  Ctr 

1,349,927 

13  Gallery  Fumitura  Store 

3,955,108 

13 

Pauls  TV  8  Video  Center 

594,770 

13  Tile  Outlet 

901,452 

14  Levitz  Furniture  Store 

3,894,803 

14 

American  AppI  Store 

554,463 

14  Furrows  Bldng  Materials 

728,550 

15  Raymour&Flanigan  Fum  Store 

3,877,113 

15 

Van  Vreedes  TV  AppI  Fum 

397,774 

15  Empire  Glass  Wndshid  Rpr 

720,265 

16  Wickes  Fum  Wrhse&Shwrm 

3,628,239 

16 

Recker8Boerger  AppI  Str 

376,539 

16  Eastern  Mfg  SpasAPools 

707,607 

17  Mathis  Bros  Fum  StoreAlkla 

2,826,851 

17 

Steinbergs  AppI  Store 

376,476 

17  Chase-Pitkin  Home  Center 

675,409 

18  Gardner  White  Fum  Store 

2,680,192 

18 

Standard  TV  8  AppI  Store 

321,394 

18  Hugh  M  Woods  Bldng  SppI 

673,672 

19  Roomstore  Furn&Jtccs  Store 

2,647,989 

19 

Erols  TV  8  Video  Store 

313,837 

19  Kitchen  Oistributrs/Amer 

541,720 

20  Bobs  Disc  Furniture  Store 

2,436,535 

20 

Appliance  TV  Depot 

289,684 

20  Scioto  Valley  Superstore 

529,660 

21  Mattress  Giant  Store 

2,407,069 

21 

PC  Richard8Son  Elect  Str 

275,086 

21  Valu  Home  Centers 

491,610 

22  Harlem  Furniture  Store 

2,365,949 

22 

A-1  Appliance  Store 

265,301 

22  Diy  Home  Warehouse 

429,841 

23  Huffman  Koos  Fum  Store 

2,309,927 

23 

Conns  AppI  Store 

260,688 

23  Knox  Lumber  Co 

394,266 

24  City  Furniture  Store 

2,275,583 

24 

Home  America  Super  Store 

227,185 

24  Sutherlands  Lumber  Co 

377,350 

25  Fingers  Furniture  Store 

2,171,484 

25 

Spencers  TV  8  AppI  Store 

214,432 

25  Carter  Lumber  Co 

324,808 

Top  25  Total 

130,480,392 

Top  25  Total 

66,756,856 

Top  25  Total 

117,037,535 

Source:  Competitive  Media  Reporting  Ad  spending  figures  are  estimates  based  on  media  monitoring. 
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BY  ROBERT  J.  SALGADO 

Presses  Out, 
Reporters  In 


PHILADELPHIA 
lil  Inquirer  editorial  staff 

^  this  summer  left 

'0:  behind  a  series  of  low- 

-  ceiling  rooms  adapted 

at  the  dawn  of  the  cold-type  era 
for  a  magnificent  two-story-with- 
mezzanine  space  created  during  a 
$29  5  million  overhaul  of  the 
newspaper’s  downtown  building 
at  Broad  and  Callowhill  streets. 

It  is  ironic  that  the  latest  demands  of  technology' 
brought  the  news  stafl^  back  into  a  space  reminis¬ 
cent  of  the  high-ceilinged  newsroom  this  writer 
encountered  upon  joining  the  Inquirer  in  1959. 

Six  years  later,  the  ceiling  was  lowered  for  air  con¬ 
ditioning,  and  then  again  to  accommodate  comput¬ 
er  cables  —  now  the  lifelines  of  newspaper  pro¬ 
duction. 

Once  spread  over  three  floors,  editorial  staffers 
of  the  Inquirer's  tabloid  sister,  the  Philadelphia 
Daily  News,  also  are  in  a  new  space,  brought  back 
together  for  the  first  time  in  many  years.  Both 
newspapers  are  owned  and  operated  by  Knight- 
Ridder  subsidiary  Philadelphia  Newspapers  Inc. 

A  further  irony  is  that  cost  containment  played  a 
part  in  the  decision  to  place  the  Inquirer  news¬ 
room  in  so  vast  a  space. 

Tom  Steacy,  director  of  newsroom  planning  for 
PNI,  said  the  architects  for 
the  building  renovation, 

Kling  Lindquist,  and  the  con-  j 
tractor.  Turner  Construction 
Co.,  suggested  the  Inquirer 
newsroom  be  placed  in  the 
two-story  space  once  occu¬ 
pied  by  PNl’s  presses  on  the 
second  and  third  floors. 

Printing  and  distribution  of 
the  Inquirer  and  the  Daily 
News  are  now  done  at  PNTs 
satellite  plant  near 
Conshohocken,  Pa.,  15  miles 
away. 

A  balcony  in  the  old  press¬ 
room  —  actually  the  third 
floor  of  the  building  —  was 
pressed  into  service  as  a 


Philadelphia 
papers  conreti 
old  downtown 
pressritom  into 
new  newsrooms 


mezzanine  work  space  for  the 
Inquirer's  features  staffers  and  as  a 
gallery’  for  the  work  of  its  photog¬ 
raphers.  For  financial  reasons,  said 
Steacy,  making  two  full  floors  out 
of  the  pressroom  space  was  never 
seriously  considered.  “Turner  said 
let’s  use  as  much  existing  as  possi¬ 
ble,”  he  added. 

The  Inquirer's  landmark  build¬ 
ing  at  400  N.  Broad  Street  was 
completed  in  1925  at  a  cost  of  $10  million.  It  con¬ 
sisted  of  an  18-story'  tower  containing  the  newspa¬ 
per’s  offices  and  an  adjacent  five-story  prcxluction 
building.  For  almost  50  years  when  the  Inquirer 
and,  after  1964,  the  Daily  News,  were  produced 
with  hot  type,  production  started  in  the  composing 
room  on  the  top  floor  of  the  production  building 
and  continued  thmugh  platemaking  and  printing 
to  the  mailroom  on  the  first  floor  and  out  the  back 
of  the  building. 

As  platemaking  went  from  hot  metal  to  plastic, 
and  metal  type  gave  way  to  computer-generated 
type,  the  production  building  was  invaded  by  vari¬ 
ous  nonproduction  departments.  With  the  addition 
of  the  Daily  News  staff  in  1964  and  the  expansion 
of  the  Inquirer  staff  after  Knight-Ridder  bought 
both  newspapers,  in  1970,  space  in  the  tower  was 
not  enough.  It  has  relatively  little  space,  only 


Salgado  is  a  freelance 
ivriter  and  photographer 
based  in  New  Hope,  Pa. 


Callowhill  Street's  slope  adds  a  story  to  the  old  production  building,  where  what  would  be 
its  fifth  floor  is  known  as  the  fourth  because  it's  on  a  level  with  the  tower's  fourth  floor. 
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Main  floor  of  Inquirer  newsroom,  viewed  from  features  department  mezzanine 


183,700  square  feet,  especially  above 
the  sixth  floor. 

Moses  Annenberg  bought  the 
Inquirer  fn)m  the  Elverson  family  in 
1936.  To  house  njtogravoire  presses,  his 
son,  Walter,  built  another  buildiag  in 
1948  at  440  N.  Bn)ad  Street,  adjacent  to 
the  tower  built  by  James  Elverson  and 
named  after  him. 

The  Inquirer's  Sunday  magazine  and 
TV  Guide,  which  Annenberg  also 
owned,  were  printed  on  those  roto 
presses.  Although  this  building  sported 
a  large  Inquirer  sign  in  Annenberg’s 
day,  it  was  not  included  in  the  1970  sale 
of  the  newspapers.  It  was  purchased 
later  to  house  Inquirer  departments  in 
the  early  1980s  during  a  wholesale 
revamping  of  4(X)  N.  Bn)ad  Street. 

The  c(K)ling  towers  for  the  air  condi¬ 
tioning  at  4(X)  N.  Bn)ad  Street  are  now 
on  the  roof  of  the  pn)duction  building, 
not  atop  440  N.  Bn)ad  Street,  where 
C(X)ling  towers  were  placed  for  the  orig¬ 
inal  air  conditioning  system  installed  by 
Annenberg  in  the  1960s. 

Steacy  said  440  N.  Bn)ad  Street  has 
been  sealed  off  from  the  tower  build¬ 
ing.  It  is  not  included  in  the  renovation, 
but  PNl’s  advertising  staff,  which  sells 
space  in  both  the  Inquirer  and  the 
Daily  Neivs,  is  still  there  awaiting  a 
move  to  the  renovated  fourth  fl(K)r  of 
the  pnKluction  building. 

The  fkK)rs  in  the  pnxluction  building 
correspond  to  those  in  the  tower,  giving 
the  feeling  of  being  inside  a  single  build¬ 
ing.  But  C^allowhill  Street  slopes  down 
toward  15th  Street,  and  this  adds  anoth¬ 
er  f  l(K)r,  actually  a  mezzanine  above  the 
first  f l(K)r,  where  newsprint  rolls  fed  the 
presses  above.  It  is  now  cKcupied  by 
the  circulation  department. 

The  move  of  both  newsrooms  has 
been  met  with  widespread  approval.  A 
typical  reaction  was  that  of  Bob  Fowler, 
a  reporter  with  the  Inquirer  since 
1961.  “It’s  sort  of  like  we  died  and  went 
to  heaven.” 

The  old  newsnxjm  on  the  fifth  fl<x)r 
of  the  tower  building  was  “hot  1 2 
months  a  year,”  Fowler  recalled.  “Fans 
ran  almost  the  year  an)und,  and  some¬ 
times  you  had  to  open  windows  in  the 
winter."  he  added,  blaming  computers 
for  the  heat. 

This  wa,sn’t  always  the  case.  Before 
air  conditioning,  the  fifth-fl(X)r  news- 
nxjm,  with  its  1 3-foot,  four-inch  ceiling, 
was  drafty  in  the  winter  and  hot  in  the 
summer,  when  huge  fans  at  the  top  of 
its  tall  windows  created  a  breeze  that 


blew  papers  off  desks.  Air  conditioning 
in  the  late  1960s  brought  the  ceilings 
down  to  10  feet.  Computer  cables  t(X)k 
away  another  f(X)t. 

VCTiile  the  Inquirer’s  news  staff 
remained  on  the  fifth  floor  until  this  last 
move,  features  staffers  led  a  peripatetic 
existence  for  much  of  the  last  20  years, 
(K'cupying  spaces  freed  up  by  the  move 
to  cold  ty'pe.  This  reflected  a  one-third 
increase  in  staff  under  Knight-Ridder,  a 
large  part  of  which  came  after  its 
evening  rival,  the  Bulletin,  folded. 

Frank  (Hackin,  photo  editor,  prcxluc- 
tion,  who  has  been  with  the  Inquirer 
since  1959,  moved  with  his  department 
from  the  fourth  fl(X)r  to  a  space  only  a 
few  paces  fn)m  the  word  people  with 
whom  Inquirer  photographers  work. 

He  called  the  newsnxjm  “pretty 
pc*aceful,”“not  as  cluttered”  and  “clean¬ 
er.”  The  woriistations  baffle  the  noise, 
he  said,  and  “you  can  see  every  lxxly.” 

Jerry  Benene,  another  photo  editor, 
said, “It  l(X)ks  like  an  insurance  office,” 
adding  that  this  wasn’t  a  bad  thing. 

Not  all  staffers  were  overcome  with 
their  new  quarters.  John  Ashbnx)k,  a 
copy  editor  who  arrived  at  the  Inquirer 
in  1958  from  a  small  newsnx)m  in  a 
dingy  building  at  the  York,  Pa.,  Gazette 
&  Daily,  said  he  would  prefer  a  more 
intimate  space. 

“Everyone  has  plenty  of  space,  and 
perhaps  the  staff  communicates  a  bit 
less,”  he  explained.  There  also  appeared 
to  be  a  shortage  of  restnx>ms,  becau.se 
not  all  had  been  completed  at  the  time, 
he  added,  and  the  air  conditioning  had 


yet  to  be  thon)ughl>'  adjusted,  leaving 
p<x;kets  of  cold  air.  He  admitted, 
though,  that  the  “old  air  conditioning 
always  seemed  to  malfunction.” 

At  the  Daily  News,  budget  manager 
Maureen  Flanagan  Tooher,  who  handled 
the  move,  said  it  more  than  doubled  the 
space  the  staff  once  (x:cupied  on  the 
seventh,  eighth  and  I4th  fkxjrs  in  the 
tower.  The  city  nx)m  had  been  on  the 
seventh,  sports,  photo,  graphics  and  real 
estate  on  the  eighth  and  business  news 
on  the  l4th. 

The  new  space  for  this  newspaper, 
with  considerably  smaller  .staff  and  cir¬ 
culation  than  the  Inquirer,  is  on  the 
first  f  kx)r  of  the  old  pnxluction  build¬ 
ing  where  the  mailroom  used  to  be. 
Because  of  the  westward  slope  of 
(Mowhill  Street,  the  first  floor  of  this 
building  wxs  higher  than  the  others  and 
contained  a  mezzanine  that  was  turned 
over  to  the  circulation  department. 

So  where  the  mez^zanine  ends,  an  atri¬ 
um  gives  the  Daily  News  newsnx)m  a 
sense  of  open  space  like  that  of  the 
Inquirer  new.snx)m. 

Another  significant  change  in  the 
working  envin)nment  for  both  news- 
nx)ms  was  the  switch  from  the  moni¬ 
tors  and  keyboards  of  the  old  Atex 
fnjnt-end  system  to  networked  PCs  con¬ 
nected  to  the  PNl  mainframe  and  Atex 
software. 

Each  of  these  computers  has  access 
to  the  Internet  thnmgh  Philb-on-Line, 
PNl’s  Web  site.  In  the  old  newsroom, 
Steacy  said,  only  two  computers  had 
Internet  access. 
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^&?  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 
with  significant  newspaper  interests) 


11/4/97 

10/7/97 

11/0/96 

A.H.  Belo  Corp.  (NY) 

47.812 

49.000 

38.625 

American  Media  Inc.  (NY) 

7.937 

8.562 

5.125 

Central  Newspapers  Inc.  (NY) 

68.500 

75.812 

39.500 

Dow  Jones  &  Co.  Inc.  (NY) 

47.625 

48.125 

32.125 

Gannett  Co.  Inc.  (NY)## 

53.750 

56.437 

38.500 

Gray  Comm.  Sys.  (NY) 

26.625 

25.250 

19.250 

Harte-Hanks  Comm.  (NY) 

35.687 

35.250 

25.000 

Hollinger  International  (NY) 

13.125 

13.750 

12.250 

Journal  Register  Co.# 

17.562 

18.812 

N/A 

Knight-Ridder  Inc.  (NY) 

52.312 

56.812 

39.250 

Lee  Enterprises  Inc.  (NY) 

27.750 

28.625 

21.875 

McClatchy  Newspapers  Inc.  (NY) 

33.875 

34.500 

22.200 

Media  General  Inc.  (AM) 

42.250 

40.625 

29.625 

New  York  Times  Co.  (AM) 

55.500 

55.000 

36.750 

Pulitzer  Publishing  Co.  (NY)** 

55.250 

58.062 

48.875 

E.W.  Scripps  Co.  (NY) 

42.000 

43.938 

30.879* 

Times  Mirror  Co.  (NY) 

55.187 

58.812 

47.500 

Tribune  Co.  (NY)*** 

56.125 

56.500 

41.813 

Washington  Post  Co.  (NY) 

441.500 

458.437 

338.000 

*  Adjustment  to  reflect  receipt  of  1.16  shares  of  Comcast  for  each 
share  of  E.W.  Scripps  as  of  11/13/96 

**  Adjusted  for  4-for-3  stock  split  as  of  11/1/96 
*•*  Adjusted  for  5-for-4  stock  split 

#  Company  went  public  on  5/8/97 

##  Adjusted  for  2-for-1  stock  split  as  of  10/6/97 


Hollinger  Inc.  (a) 

News  Corp.  Ltd.  (c) 

Pearson  Ltd.  (b) 

Quebecor  Inc.  Class  A  (a) 
Reuters  Holdings,  ADR  (c) 
Southam  Inc.  (a) 

Thomson  Corp.  (a) 

Torstar  Corp.  (a) 

(a)  Canadian  dollars 

(b)  British  pounds 

(c)  U.S.  dollars 

Source:  Schroder  Wertheim  &  Co.  Inc. 
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Non-U.S. 

11/4/97 

10/7/97 

11/6/96 

18.404 

18.854 

16.303 

19.250 

20.125 

22.750 

7.590 

8.240 

7.250 

30.250 

27.700 

23.350 

66.125 

74.937 

73.625 

28.000 

27.700 

18.750 

33.950 

34.900 

26.500 

48.500 

49.000 

30.500 

K‘R  exchanges 
three  papers 

KNIGHT-RIDDER  has  agreed  to  swap  three  papers: 

the  17,OOOcirculation  Boca  Raton  News  in  Florida, 
S.SOOcirculation  Union-Recorder  of  Milledgeville,  Ga.,  and 
thrice-weekly'  Newberry  Observer  in  South  Carolina  to 
Community’  Holdings  Inc.  Terms  were  undisclosed,  but  the 
deal  gives  Knight-Ridder  the  9, OOOcirculation  Warner  Robins, 
Ga.,  Daily  Sun,  the  weekly  Byron  Gazette  and  a  shopper,  also 
in  Georgia.  The  sale  is  expected  to  be  completed  by 
Thanksgiving.  The  deal  enhances  the  clustering  strategies  of 
both  companies,  for  example,  giving  Knight-Ridder  the  Daily 
Sun,  just  20  minutes  from  its  Macon  Telegraph. 

Community  Newspaper  Holdings,  which  was  formed  last 
February  by  Ralph  J.  Martin,  purchased  13  dailies  from  Media 
General  Inc.,  which  acquired  the  former  Park  Communications 
papers.  The  latest  deal  gives  the  company  20  dailies,  23  week¬ 
lies  and  six  specialty  shoppers  in  10  states.  Knight-Ridder,  the 
nation’s  second  largest  newspaper  group,  has  36  dailies. 

The  newspaper  broker  Dirks,  Van  Essen  &  Associates  of 
Santa  Fe,  N.M.,  represented  Knight-Ridder. 

WSJ:  Hello  Seoul 

Dow  JONES  &  Co.  says  the  Asian  Wall  Street  Journal 
has  commenced  printing  in  Seoul,  becoming  the  first 
regional  newspaper  to  print  in  South  Korea.  The  sixth 
printing  site  will  enable  the  paper  to  be  delivered  in  the 
morning  in  the  central  business  districts  of  Seoul. 

Education  promo  in  Tampa 

The  TAMPA  TRIBUNE  is  demonstrating  its  commitment 
to  education  with  a  special  promotion  offering  parents, 
children  and  teachers  a  ftee  copy  of  CD-ROM  software  devel¬ 
oped  by  3M  and  based  on  “Newton’s  Apple,”  the  popular  PBS 
family  science  program.  The  offer  includes  Volume  2  of  the 
“What’s  the  Secret?”  CD-ROM  free  with  the  purchase  of 
Volume  1  for  the  discounted  price  of  $29  95. 

Sun  Media  ups  stake 

SUN  MEDIA  CORE  said  it  is  aquiring  an  additional  20%  inter¬ 
est  in  the  Financial  Post  Co.,  publisher  of  Canada’s 
Financial  Post,  from  an  affiliate  of  Hollinger  for  $25  million 
Sun  Media’s  stake  in  Financial  Post  Co.  rises  to  80%,  with  the 
remaining  20%  held  by  U.K.-based  Pearson  PLC. 

Cincinnati  sues  Gannett 

The  city  of  Cincinnati  is  suing  a  Gannett  subsidiary 
for  $1.2  million  in  unpaid  taxes,  interest  and  penalties 
for  1993. 

The  suit,  which  was  filed  in  Hamilton  County  Common 
Pleas  Court,  claims  Gannett  Satellite  Information  Network 
Inc.  of  Reston,Va.,owes  $555,923  in  unpaid  city  earnings 
taxes  and  $660, 1 59  in  interest  and  penalties.  A  similar  suit 
filed  last  year  remains  unresolved.  The  newspaper  chain’s 
subsidiary  disputes  the  claim  and  is  seeking  a  dismissal. 
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Online  Journalism 


PUBLISHER'S  LAWSUIT 
SEEKS  'COOKIE'  FILES 

Newspaper  demands  access  to  data  that  shows  where  government 

employees  go  when  they  surf  the  Web  on  office  computers 


by  David  Noack 


I  want  to  set 
a  precedent 
that  cookies 
are  not  to  be 
deleted  from 
government 
computers  and 
that  they’  are 
public  records^^ 

—  Geoffrey  Davidian, 
publisher,  Putnam  Pit 


Noack  is  associate  editor 
of  MediaINFO.com. 


A  rural  Tennessee  alternative  newspaper  publisher 
who  wants  to  analyze  the  Internet  activities  of 
local  government  employees  has  filed  a  lawsuit 
demanding  access  to  municipal  workers’  com¬ 
puter  “cookie”  files. 

Cookies  are  data  files  aeeumulated  by  a  computer  user’s  browser  software  as  that  software  nav¬ 
igates  from  site  to  site  around  the  World  Wide  Web.  Ctxjkies  are  a  pivotal  point  in  the  ongoing 
debate  about  Internet  privacy  because  they  allow  marketing  companies  to  track  and  document  an 
individual’s  daily  behavior  on  the  Internet. 

Now,  the  publisher  of  the  Putnam  f*/f,an  alternative  monthly  in  C(K)keville,Tenn.,says  the  cook¬ 
ies  housed  on  the  computers  of  government  employees  are  public  documents  and  should  be  avail¬ 
able  for  scrutiny  by  journalists,  just  like  any  other  public  d<Kument.  He  is  demanding  that  city  offi¬ 
cials  turn  over  all  cookies  files  from  the  hard  drives  of  the  city’s  computers. 

By  analyzing  such  files,  reporters  can  study  where  individual  government  employees  spend  their 
time  as  they  surf  the  Web  on  office  computers.  For  instance,  c(K)kie  analysis  might  show  that  a  gov¬ 
ernment  employee  used  government  equipment  and  time  to  visit  adult-oriented  Web  sites,  sport¬ 
ing  news  or  online  shopping  areas. 

I’he  Putnam  Pit's  legal  action  was  initially  filed  in  state  (Chancery  Court,  but  is  being  moved  to 
Federal  District  (>ourt  in  Nashville. The  suit  also  seeks  to  generally  establish  that  c(K)kie  files  are 
public  records  that  should  be  archived,  maintained  and  made  available  for  public  inspection  like 
any  other  government  dtKument. 

In  August,  a  C(K)keville  city  official  said  that  government  computers  contained  c(K)kie  files  but 
that  the  newspaper  would  have  to  pay  to  get  copies  of  the  data.  Later,  the  same  official  said  the  gov¬ 
ernment  computers  did  not  contain  C(K)kie  files. 

Wants  to  set  precedent 

Geoffrey  Davidian,  publisher  of  the  Putnam  Pit,  said,  ‘To  me,  c(K)kie  files  are  like  phone  logs. 
They  record  the  actions  of  public  employees.  1  want  to  set  a  precedent  that  cxxtkies  are  not  to  be 
deleted  from  government  computers;  that  they  are  public  records  under  Tennessee  open  records 
law;  and  that  there  will  be  sanctions  for  refusal  to  abide  by  the  open  records  law  when  a  request 
to  inspect  the  files  is  made.” 

Davidian  lives  in  lieverly  Hills,  Calif.,  but  visits  the  Cxx)keville,Tenn.,area  to  pnxJuce  the  monthly 
newspaper.  Started  in  1996,  the  Pit  is  an  unorthodox  publication  that  has  been  in  almost  constant 
conflict  with  city  officials  over  access  to  public  records.The  paper,  which  describes  itself  as  “Put- 
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nam  County’s  Watchdog  Press,”  is  also  on  the  amount  had  to  be  paid  in  advance.  But  later, 

Web  at  http://www.putnampit.com.  Shipley  said  the  files  are  not  available  and  are 

“If  I  win  this  suit,  1  will  buy  a  press  and  go  not  public  records,  since  they  are  created  by 
daily,”  said  Davidian.  remote  computers. 

Depending  on  what  type  of  browser  is  An  Aug.  27  letter  to  Davidian  from  Shipley 

used,  c(K)kie  files  document  what  sites  a  said:  “Our  research  has  revealed  that  cookie 

person  visited  on  the  Web  —  one  of  the  pri-  files  are  not  really  the  property  of  the  City  of 

mary  purposes  of  the  cookie  file  s>'stem  is  to  Cookeville  and  are  not  created  by  the  city, 

gather  demographic  data  for  Web  marketing  This  would  mean  that  cookie  files  are  not 

purposes.  The  individual  cookie  is  created  public  records.” 

by  the  visited  Web  site  and  downloaded  into  Jane  Kirtley,  executive  director  of  the 

the  browser  system  files  of  the  user’s  com-  Reporters  Committee  for  Freedom  of  the 

puter.  Press,  told  the  Freedom  Forum  First  Amend- 

In  Netscape’s  Navigator  browser,  the  file  is  ment  Center  at  Vanderbilt  University  that  cur- 

called  cookies.txt.  In  Microsoft’s  Internet  rently  it  is  legally  unclear  who  “owns”  the 

Explorer,  each  ctxtkie  is  a  separate  text  file  in  cookies  on  government  computers.  But,  she 

a  folder  in  the  W'indows\C(X)kie  directory.  But  explained,  “A  logical  analogy  to  access  to 

there  is  disagreement  in  the  computer  com-  cookie  files  is  access  to  government  employ- 

munity  as  to  whether  cookie  files  are  the  best  ees’  cell-phone  records  —  which  are  available 

way  to  trace  where  someone  has  been  brows-  in  most  jurisdictions.” 

ing.  Some  feel  that  another  file  —  the  so-  Robert  Gellman,  a  privacy  and  information 

called  “history  of”  file  (.hst)  —  keeps  a  better  consultant  in  Washington,  D.C.,said  he  did  not 
record  of  what  sites  a  user  has  visited.  think  that  cookie  files  are  that  informative. “It 

Court  papers  indicate  Davidian  asked  is  the  history  file  that  shows  all  sites  visited. 

Cookeville  city  manager  Jim  Shipley  for  Lots  of  sites  don’t  set  cookies  and  don’t  leave 

cookie  files  in  mid-August.  Initially  Shipley  a  trace  of  that  file.  Some  of  the  cookie  files 

said  the  cookie  files  could  be  retrieved,  but  would  arguably  be  exempt  as  personal  or 

that  it  would  cost  roughly’  $328  and  that  because  they  contain  passwords,”  he  said. 
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In  Short 

AOL  DUMPS  DOW  JONES 

AOL  had  declined  to  renew 
the  contract  for  the  Dow 
Jones  Business  Center  that 
was  drawing  100,000  visi¬ 
tors  a  day  within  the  pro¬ 
prietary  AOL  system. 

Timothy  M.  Andrews, 
editor  of  Dow  Jones  online 
services,  said  the  break  in 
relations  was  caused  by 
"AOL's  new  strategy  of  pay¬ 
ing  less  money"  to  news 
affiliates. 


In  Short 


Online  Marketing  Issues 

WELCOME  TO  THE 
'SILICON  PRAIRIE' 

Chicago  Interactive  Marketing  Association  launches 


CHAT  AS  BUSINESS  TOOL 

The  sophistication  and 
potential  of  chat  room 
software  is  evolving  in  a 
manner  that  will  make  chat 
an  important  feature  of 
business  Web  sites,  accord¬ 
ing  to  a  new  report  by 
Jupiter  Communications  of 
New  York  City.  Chat  rooms 
are  Web  areas  that  allow 
dozens,  hundreds  or  —  in 
the  case  of  the  largest  — 
even  thousands  of  people 
to  simultaneously  view  and 
engage  in  real-time  text 
communications.  New  "ser¬ 
vice-related"  chat  features 
make  the  medium  particu¬ 
larly  well  suited  for  use  as 
a  marketing  and  technical 
support  tool.  Meanwhile, 
"social"  but  serious  non¬ 
business  chat  rooms  are 
rapidly  increasing  in  popu¬ 
larity.  Growing  numbers  of 
newspapers  and  other 
mainstream  media  compa¬ 
nies  are  using  them  to 
draw  new  audiences  to 
their  Web  sites. 


Hears! Newspapers  €)mBm(§ 

Albany  Times  Union  www.timesunion.com 
Beaumont  Enterprise  www.ent-net.com 
Bdwardsville  Intelligencer  www.edwpub.cotn 
Houston  Chronicle  www.houstonchronide.com 


ore  than  250  people  jammed  into  the 
launch  meeting  of  the  Chicago  Inter¬ 
active  Mariceting  Association  (CIMA) 
on  Oct.  28  —  an  event  whose  organizers  had 
originally  hoped  would  attract  about  150 
attendees. 

The  unexpectedly  large  turnout  seemed  a 
clear  demonstration  that  —  even  among 
those  whose  mission  is  to  advance  the  cause 
of  interactive  media  and  the  virtual  world  of 
cyberspace  —  there  continues  to  be  a  strong 
need  for  real-world,  face-to-face  interactions. 

“I  am  overwhelmed,”  acting  CIMA  presi¬ 
dent  Jim  Roots  shouted  to  the  noisy  group 
that  packed  Jilly’s  Retro  Lounge. 

Diverse  sponsor  list 

The  newly  formed  organization  has 
received  initial  sponsorship  support  from  a 
long  list  of  interactive  media  companies, 
including  the  Chicago  Tribune,  New  Century 
Network,  Sears,  Doubleclick,  Excite,  Infoseek 
Corp., Yahoo!,  PointCast,  ZDNet,  3Com,  Ameri¬ 
can  Information  Systems  Inc.,  Optimum 
Media,  Spacetime,  TMP  Worldwide,  and  Four 
Points  Digital.  Roots,  who  is  the  interactive 
marketing  manager  for  Sears,  said  that  the 
turnout  “is  evidence  that  we  are  arriving  as  a 
medium  and  that  Chicago  is  read)'  to  take  its 
place  as  a  hotbed  of  interactive  marketing.” 

The  move  to  create  CIMA  —  as  well  as  sim¬ 
ilar  organizations  that  have  been 
emerging  in  New  York,  San  Fran¬ 
cisco,  Detroit  and  Dallas  — 
points  toward  a  widespread  and 
growing  appreciation  of  the 
importance  of  opportunities  for 
interactive  marketers  to  interact 
with  one  another. 


Midland  Reporter-Telegram  www.mrt.com 
Laredo  Morning  Times  www.lmtonline.com 
Plainview  Daily  Herald  www.texasonline.net 
San  Antonio  Express-News  www.express-news.net 
Huron  Daily  Tribune  www.hdtinfo.com 

Midland  Daily  News  www.mdn.net 

San  Francisco  Examiner  www.examiner.com 
Seattle  Post-Intelligencer  www.seattle-pi.com 

Hyperlink  via  E&P  Interactive  at  www.mediainfo.com 


Life  on  the  'Silicon  Prairie' 

“One  of  the  reasons  for  the 
great  turnout  is  that  there  are  a 
lot  of  people  who  feel  a  great 
need  to  get  together  with  others 
involved  in  interactive  media  and 
marketing,”  said  Colleen  Wagner, 
an  organizer  of  the  meeting  and 
one  of  the  founding  board  mem¬ 


bers  of  CIMA.  “At  a  lot  of  companies,  there  is 
one  person  who  is  doing  interactive.  There 
also  are  a  lot  of  people  whose  (parent)  com¬ 
panies  are  out  in  California  and  who  are  sit¬ 
ting  here  all  alone  in  Chicago,”  explained  Wag¬ 
ner,  who  is  a  Midwest  account  executive  for 
Excite  Inc.  “And  there  also  are  a  lot  of  new 
companies  (involved  in  interactive  media)  that 
are  starting  out  and  that  are  looking  for  ways 
to  talk  to  and  network  with  other  people 
about  living  and  working  in  the  Silicon  Prairie.” 

“People  are  feeling  a  need  to  be  able  to  get 
together  to  share  and  learn  from  others 
involved  in  this  business,”  she  continued. 
“There  has  been  no  organization  that  has 
been  focused  on  Internet  marketing.  Most  of 
the  organizations  in  Chicago  are  developer- 
and  techie-oriented.” 

Focus  on  business  side 

In  contrast,  CIMA  organizers  say  that  the 
association  will  be  focusing  its  programs  to 
serve  the  business  —  rather  than  the  technol¬ 
ogy  —  side  of  interactive  media.  Among  its 
early  strategies  will  be  to  coordinate  with 
other  associations  whose  members  might  be 
interested  in  interactive  marketing.  For 
instance,Wagner  says,“We  are  talking  with  the 
Broadcast  Advenising  Club  about  providing 
them  with  a  Taste  of  Interactive’  that  they 
could  add  to  their  existing  events  so  that,  for 
example,  if  they  are  having  a  speaker  talk 
about  measurement  of  their  media,  we  could 
come  in  at  the  end  and  talk  about  the  mea¬ 
surement  of  interactive  media.” 

The  idea  for  the  CIMA  organization  arose 
from  a  pair  of  very  successful  “Chicago  Inter¬ 
net  Advertising  Happy  Hours”  that  were  held 
earlier  this  year,  and  which  convinced  the 
organizers  of  the  need  for  a  more  formal  asso¬ 
ciation.  The  inaugural  event  was  promoted 
almost  exclusively  thn>ugh  a  mailing  sent  to  a 
list  of  about  500  names  that  were  compiled  by 
the  acting  board  of  directors,  as  well  as 
through  word  of  mouth. 


Yovuvich  is  a  journalist  based  in  Illinois 
who  covers  the  media  and  technology  for 
MediaINFO.  com . 
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ADVERTISEMENT 


Online  Journalism 

THE  FUTURE 
OF  ONLINE 
NEWSPAPERS 

API  conference  in  Virginia 

by  Lori  Robertson 

ewspafHrr  executives  must  adjust 
to  the  fact  that  their  industry  has 
entered  a  pericxl  of  relentless  and 
traumatic  change.  Expanding  digital 
technologies  are  revolutionizing  the 
structure  and  economics  of  mass  com¬ 
munications  as  well  as  the  fundamental 
behavior  patterns  of  society  itself.  In 
order  to  survive  and  ultimately  prosp)er 
in  this  new  environment,  newspaper 
companies  have  no  choice  —  they 
must  get  on  the  Internet  and  learn  how 
to  use  it  to  their  advantage. 

Those  were  the  bottom  line  conclu¬ 
sions  at  the  American  Press  Institute 
(API)  Media  Center  conference  on 
“Beyond  the  Web:  Delivering  the  News 
in  the  21st  Century.”  The  workshop 
conference,  held  Oct.  26-28  in  Reston, 
Va.,  was  convened  to  hash  out  the  ques¬ 
tion  of  what  the  Internet  really  means 
for  the  future  of  journalism. 

About  40  journalists,  educators, 
computer  specialists,  authors,  and  inter¬ 
active  communications  administrators 
attended,  looking  for  answers  to  the 
question  posed  by  the  Newspaper  Asso¬ 
ciation  of  America’s  C.lark  Robinson, 
“Now  everyone  has  a  press;  what  can 
papers  do  about  it?” 

The  nonstop  growth  of  the  Internet 
has  built  the  information  sup)erhighway 
into  a  morass  of  knowledge,  lies,  enter¬ 
tainment  and  enterprise,  all  vying  for 
the  attention  of  an  increasingly  savvy 
public.  In  this  medium,  said  Bob  Ingle, 
president  of  Knight-Ridder  New  Media, 
journalists  “have  to  accept  the  cus¬ 
tomer  is  in  charge.” 

'Uncertainty,  fear,  horror' 

“I  hear  uncertainty,  fear,  horror,”  said 
Phil  Schnyder,  president  and  CEO  of 
database  software  company  askSam  Sys¬ 
tems,  commenting  on  the  gl(X)my  pic¬ 
ture  painted  by  many  participants.  “I 
think  it’s  your  game  to  lose.  You  have 
the  product;  you  just  have  to  repackage 
it.  Content  is  the  key  to  the  Web.” 

Max  Cacas,  online  editor/pnxlucer 
for  the  Freedom  Forum,  agreed.’  There’s 
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more  room  for  hope  here  than  despair.” 
he  said.  “We  need  to  play  to  our 
strengths.”  Journalists  may  also  have  to 
learn  to  think  in  new  ways.  As  Linda 
Crider,  journalism  pn)fessor  at  Miami 
University  in  Ohio,  said,  “You  need  to 
educate  the  imagination.” 

Stuart  Gibbel,  a  manager  at  Emerging 
Technologies  Research  Group  at 
Find/SVP,  cautioned  newspaper  Web 
managers  to  focus  on  information 
rather  than  glitzy  delivery  technology. 
Most  readers  want  local  news  “in  sim¬ 
ple  text  and  graphics,”  he  said. 

'Knowing  the  territory' 

This  is  where  the  smaller  papers  and 
weeklies  have  the  upper  hand.  As  Uzal 
Martz  Jr.,  publisher  of  the  Pottsville 
(Pa.)  Republican  and  past  chair  of  the 
NAA,  said,  “The  real  challenge  for  small 
papers  is  to  provide  a  local  connection. 
The  strength  is  knowing  the  territory.” 

The  Chicago  Tribune  is  one  news¬ 
paper  trying  to  do  things  geographi¬ 
cally,  said  Owen  Youngman,  director  of 
interactive  media.  Employees  are  going 
out  in  the  community,  talking  to  people 
and  helping  them  get  online.  “There’s  a 
positive  impact  on  the  print  paper  as 
well,”  he  said.  “We  get  a  broad  view  of 
how  the  community  works  and  thinks.” 

It’s  this  interactivity  that  the  Web  fos¬ 
ters,  with  forums  and  chat  rooms 
designed  to  facilitate  communities  and 
get  reader  feedback. 

“Customers  still  see  a  wall  between 
us  and  them,”  warned  David  Cole,  pro¬ 
prietor  of  the  Cole  Group.  Lynn  Povich, 
the  East  Coast  senior  executive  pro¬ 
ducer  for  MSNBC,  said  her  organization 
was  breaking  down  the  wall  with  inter¬ 
active  editors  on  each  show,  heading 
chat  lines  and  polls  on  the  programs’ 
subjects  which  can  be  read  on  air. 

The  user-friendly  envin)nment  adds 
power  to  the  ability  to  tell  a  story. 
Archiving  was  cited  by  many  as  an 
amazing  tool,  enabling  Internet  users  to 
find  history  and  background,  and  search 
for  specific  information. 

However,  creating  such  databases 
and  maintaining  a  successful  site  does 
take  effort.  Many  young  reporters  are 
entering  the  field  with  the  right  skills 
but,  participants  criticized,  the  industry 
is  spending  far  t(X)  little  on  research  and 
development. 


Robertson  is  the  director  of  a 
journalism  center  within  the 
University  of  Maryland  College  of 
Journalism. 
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Announcing 

.theI^tOnune 

ft  CL/\SSIFIEDS 

^  Industry 
r  Symposium 

January  14-16, 1998 
Silverado  Cocntry  Cu  b  and  Resort 
N,\pa  Vaixey,  Californu 

If  you’re  a  newspaper  professional 
involved  with  classified  advertising 
on  the  Internet,  you  know  “there’s  a 
whole  lotui  shakin’ goin’ on”  in  Online 
Classifieds.  So  we’re  inviting  leading 
print  classified  and  new  media  execu¬ 
tives,  industry  analysts  and  solution 
providers  to  a  senior  level,  highly- 
educational  event  that’s  going  to  take 
a  razor-sharp  look  at  ALL  the  issues  in 
this  emerging  industry.  Topics  are: 

The  State  of  Online  Classifieds 

❖  Industry  .iVnalysts  .Assess  the  Future 

Legacy  Systems  and 
Pre-Press  Integration 

*t*  Database  or  Databust 
Business  Views 

.Merging  Editorial  and  Classifieds 
in  the  Online  Eminmment 

❖  Online  Classifieds  Case  Studies 

*t*  A  Strategic  Look  at  Business  Models 

❖  Remote  Order  Entry  - 
The  Next  Generation 

'I*  Leveraging  Classified  .Assets 
on  the  Web 

❖  Multiple  Revenue  Streams  in 
Online  Clasvsifieds 

Discussion  and  insights  will  be  shared 
by  industry  leaders  such  as: 

Randy  Bennett,  NAA  •  Bill  Bass,  Forrester  • 
Peter  Winter,  (]ox  Interactive  Media  • 
Dean  Welch,  Atlanta  Journal  Constitution 

❖  Bob  Gilbert,  Infinet  •  Steve  Taylor, 
The  Boston  Globe  •  Nancy  Works, 
The  LA  Times  •  (Charlene  Li,  Community 
Newspaper  Company  •  Tim  Rudder, 
The  Washington  Post  •  Charles  Smith, 
Real  .Media  •  Rcxich)  Rossi,  The  Toronto 
Star  •  Mike  Silver,  Tribune  Interactive  • 
Nancy  Massa,  The  LA  Times  •  Dexter 
LaPierre,  San  Diego  Union  Tribune  •  David 
Dc.Milo,  Knight  Ridder  New  .Media  • 
Kathy  Yates,  San  Jose  .Mercury  News  • 
Dena  Greenawalt,  The  Arizona  Republic 

❖  Lorraine  Cichowski,  USA  Today 

For  .More:  I.\kor.vl\tion.  Plevse  Visit 
www.OCIS98.com 


Ecr 


info@eei.iiel  •  www.eet.iiet 


Editor  &  Pi'BiJSHER  35 


BY  DAVID  ASTOR 


Evolving  As  It  Looks 
At  Problem-Solving 

WHEN  FRANCES  MOORE  Lappe 
and  Paul  Martin  Du  Bois  start¬ 
ed  the  American  News  Service 
in  1995,  they  were  uncertain 
how  many  clients  they  would 


WHEN  FRANCES  MOORE  Lappe 
and  Paul  Martin  Du  Bois  start¬ 
ed  the  American  News  Service 
in  1995,  they  were  uncertain 
how  many  clients  they  would 

eventually  get. 

“I  was  hoping  for  two  or  three  hundred,” 
recalled  ANS  publisher  Du  Bois. 

Instead,  nearly  1,700  newspapers, TV  networks, 
radio  stations  and  other  media  outlets  ended  up 
using  ANS  material  by  this  past  summer. 

Why?  ANS  editor  in  chief  Lappe  said  the  news 
service  offers  stories  on  a 
previously  "underreport¬ 
ed”  subject  —  namely,  the 
initiatives  taken  in  various 
communities  to  try  to 
solve  problems  in  such 
areas  as  race  relations, 
education,  crime,  poverty, 
health  care  and  the  envi- 


The  American 
IMeti’s  Sen 'ice  is 
mttt'hiff  to 
fee-based 
distribution  of  its 
solution-oriented 
stories 


“Millions  of  people 
across  America  are 
engaged  in  constructive, 
solution-oriented  activities  that  directly  address  the 
key  issues  confronting  society,”  said  Lappe.  “These 
people  are  learning  lessons  that  millions  of  readers 
and  listeners  want  to  know  about.” 

“There  are  so  many  varied,  interesting,  ground¬ 
breaking  efforts,”  agreed  ANS  managing  editor 
Peter  Seares. 

Obviously,  many  client  editors  believe  stories 
about  these  problem-solving  efforts  are  newswor¬ 
thy  —  and  that  publicizing  them  may  spur  similar 
initiatives  in  their  own  communities.  Also,  clients 
see  ANS  content  as  particularly  desirable  at  a  time 
when  many  Americans  feel  cynical  about  various 


Frances  Moore  Lappe  and  Paul  Martin  Du  Bois,  the 
wife-and-husband  team  that  heads  ANS 

institutions,  and  when  much  of  the  media  offers 
negative,  sensationalistic  stories. 

As  Du  Bois  noted  in  a  letter  to  potential  clients, 
“Our  articles  provide  a  much-needed  antidote  to 
the  nation’s  endless  headlines  about  sex  and  scan¬ 
dals,  catastrophes  and  corruption.” 

And  Seares  told  E&P, “’We’re  aware  of  the  read¬ 
ership  that’s  tired  of ‘if  it  bleeds,  it  leads’  coverage.” 

Indeed,  while  many  Americans  undoubtedly 
love  tabloid-type  news,  a  Times  Mirror  poll  found 
that  66%  of  the  public  think  the  media  dwell  too 
much  on  disasters,  misdeeds  and  failures. 

Du  Bois  did  emphasize  that  ANS  is  not  syndicat¬ 
ing  “fluff,”  but  rather  substantial  stories  about 
“hard-earned”  local  solution  initiatives  of  national 
interest. 

Now,  two  years  after  its  founding,  ANS  is  going 
through  a  transition  period.  The  news  service  start¬ 
ed  in  September  1995  with  foundation  funding. 


Local  Efforts  Are  Spotlighted  Each  Week 


WHAT’S  IN  A  typical  American 
News  Service  weekly’  package? 
One  of  the  packages  from  last  month 
included: 

♦  A  740-word  story,  with  a  sidebar, 
about  a  program  in  Savannah,  Ga.,  that 
trains  mostly  minority  school  janitors, 
bus  drivers  and  cafeteria  workers  to 
become  teachers. 
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♦  A  926-word  article,  also  with  a 
sidebar,  about  an  “environmentally 
responsible”  office  building  being  con¬ 
structed  in  New  York  City.  These  kind 
of  “green”  buildings  can  lead  to  higher 
employee  productivity  and  lower 
absenteeism. 

♦  Briefs  about  a  Miami  youth  hot 
line;  an  Oregon  alliance  woridng  to 
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make  forest  land  sustainable;  a 
Bangladesh-inspired  Canadian  loan 
program  for  female  entrepreneurs;  a 
Greensboro,  N.C.,  effort  to  teach  sexu¬ 
al  responsibility  to  teen  boys;  and  a 
Santa  Fe,  N.M.,  organization  that 
arranges  free  entertainment  for  people 
confined  to  institutions. 

—  David  Astor 
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A  Trio  Of  American  News  Service  Bios 


THEIHREE  AMERICAN  News 

Service  executives  interviewed  for 
this  story  have  extensive  writing  and 
journalism  backgrounds. 

♦  ANS  editor  in  chief  Frances  M(X)rc 
Lappe  is  the  author  of  1 1  books,  on 
s(Kial  change  and  institutional  reform, 
that  have  been  translated  into  22  lan¬ 
guages.  They  include  the  best-selling 
Diet  for  a  Small  Planet  and  1994’s 


Quickening  of  America,  the  latter  co 
written  with  Paul  .Martin  Du  Bois.  She 
has  also  contributed  articles  to  the  D>s 
Angeles  Times,  Neu<  York  Times, 
Harper  's  and  dozens  of  other  newspa¬ 
pers  and  magazines. 

♦  ANS  publisher  Du  Bois,  who  holds 
a  Ph.D.  in  administration  from  Cornell 
University,  has  authored  three  b<K)ks 
and  more  than  30  articles.  He  also 


founded  a  newspaper  and  three  other 
businesses,  served  on  the  faculty  and 
as  vice  president  of  two  colleges,  and 
headed  three  national  organizations. 

♦  ANS  managing  editor  Peter  Seares 
was  an  editor  at  the  Nikkei  News 
Bulletin,  Reuters,  Long  Island,  N.Y., 
Neu'sday  and  the  Associated  Press.  He 
has  al.so  taught  journalism  at  New 
York  University.  —  David  Astor 


and  offered  its  weekly  package  of  mate¬ 
rial  free  to  clients.  But  the  intent  was 
always  to  shift  to  a  fee-based  service  at 
some  point. 

That  time  came  this  pa.st  August. 
Since  then.  ANS  has  signed  about  90 
paying  subscribers,  including  the 
Arizona  Republic,  Christian  Science 
Monitor,  Hartford  Courant,  Richmond 
Times-Dispatch,  San  Diego  Union- 
Tribune,  CBS  News  and  CNN.  And  ANS 
material  also  continues  to  be  available 
via  the  Knight-Ridder/Tribune  News 
Service. 

A  typical  ANS  weekly  package  con¬ 
tains  two  longer  stories  and  a  half- 
dozen  shorter  ones.  At  the  end  of  the 
pieces  are  names  and  numbers  of  vari¬ 
ous  contacts  that  client  editors  can  use 
to  localize  coverage. 

“We  share  our  sources,”  said  Du  Bois. 
“We  want  to  help  the  industry.” 

ANS  also  has  an  editorial  hot  line  fea¬ 
turing  more  than  15,000  contacts  and 
leads. 

The  news  service’s  contacts  with 
thousands  of  organizations  throughout 
the  country'  help  it  come  up  with  story’ 
ideas.  Many  of  the  articles  are  then 
a.ssigned  to  a  stable  of  about  25  free¬ 
lancers,  a  number  of  whom  have  writ¬ 
ten  for  major  U.S.  dailies. 

Their  pieces  are  edited  and  fact- 
checked  at  ANS’s  Brattleboro,Vt.,  head¬ 
quarters  (1-800<>54-NEWS)  before 

being  delivered  to 
clients  via  such 
methods  as  fax, 
regular  mail  or  e- 
mail. 

ANS  —  which 
has  an  advisory 
council  of  about 
30  media  profes¬ 
sionals  —  al.so 
runs  an  award¬ 
winning  Web  site 


(www’.americannews.com)  that’s  updat¬ 
ed  daily. 

In  addition,  ANS  stories  will  srxrn  be 
pnxluced  as  radio  briefs  under  the  title 
of  The  60-Second  Solution. 

ANS  also  plans  to  offer  more  graphics 
and  art,  establish  new  bureaus  covering 
specific  subject  areas,  and,  in  1999, 
open  a  Washington  bureau. 

But  ANS  execs  emphasized  that  the 
most  valuable  solution-oriented  initia¬ 
tives  and  stories  usually'  emerge  “bottom 
up”  form  various  communities  rather 
than  “top  down”  from  D.C. 


Copley  Starting 
‘Small  Spaces’ 

A  WEEKLY  FEATURE  aimed  at  the  mil¬ 
lions  of  readers  who  live  in  condos, 
apartments  and  small  houses  has  been 
intrxxluced  by  Cfopley  News  Service. 

Christine  Brun’s  “Small  Spaces”  offers 
advice  on  interior  design,  storage  and 
more. 

The  San  Diego-based  columnist  is 
chief  designer  for  C.hristine  Brun  & 
Ass(K:iates,  as  well  as  an  instructor  at  the 
Design  Institute  of  San  Diego  and  San 
Diego  State  University. 

“Small  Spaces”  originated  in  response 
to  requests  from  editors,  according  to 
Copley  editorial  manager  Glenda 
Winters. 

LATS  Is  Offering 
Travel  Columnist 

“A  ROUND  THE  WORLD  with 
-LX  Jennifer  .Merin”  is  being  offered  by 
the  Los  Angeles  Times  Syndicate. 

Merin  uses  her  weekly  feature  to  dis- 
CU.SS  the  rewards  of  seeking  out  unusual 
places,  eco-travel,  airlines,  getting  the 


Peter  Seares 


most  for  one’s  money,  finding  informa¬ 
tion  on  the  Web,  travel  safety  and  eti¬ 
quette,  avoiding  scams,  and  more. 

The  columnist’s  many  travel  experi¬ 
ences  include  herding  reindeer  in 
Norway  and  Sweden,  climbing  a  dune  in 
Namibia,  riding  across  Yellowstone 
National  Park  on  a  horse,  assisting  on 
dinosaur  digs  in  Canada,  cruising  in 
Antarctica  and  .studying  C(X)king  in  Paris. 

Merin  is  a  former  travel  columnist  for 
the  Asstx-'iated  Press,  Chicago  Tribune 
and  Long  Lsland,  N.'Y.,Neu'sday.  She  has 
also  written  freelance  articles  for  various 
publications,  authored  four  travel  b<x)ks 
and  done  radio  work. 

In  addition,  Merin  has  been  an  acting 
teacher  and  performer. 

Site  Helps  Drop 
Cost  Of  Feature 

“^ENSIBLE  HOME”  WRITER  James 
Dulley  has  launched  a  Web  site  and 
instituted  a  12%  rate  reduction  for  his 
self-syndicated  column. 

The  www.dulley.com  site  —  which 


James  Dulley  with  some  of  the  500,000 
letters  he  receives  each  year.  Many  are 
requests  for  his  "Update”  bulletins. 
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has  received  463,000  visits  in  the  past  3^ 
months  —  includes  material  such  as  arti¬ 
cles,  listings,  columns  and  “Update”  bul¬ 
letins  that  expand  on  information  in  the 
columns. 

Visitors  can  order  the  four-page  bul¬ 
letins  via  credit  card,  check,  money  order 
or  cash.  They  can  also  order  DuUey’s 
three  books. 

Dulley  said  revenue  from  the  site  is 
helping  make  possible  the  “Sensible 
Home”  rate  reduction,  which  has  obvi-  I  comics  on 
ously  been  popular  with  client  editors. 

The  columnist  has  also  started  a 
lower-priced,  smaller,  non-Q&A  version 
of  “Sensible  Home”  —  an  illustrated  fea¬ 
ture  that  offers  advice  about  cutting  util¬ 
ity  bills  and  other  costs.  His  new  offering 
is  called  “Penny  Pincher.” 

Dulley,  whose  older  column  appears 
in  more  than  400  newspapers  and  30 
magazines,  is  based  at  Starcott  Media 
Services  in  Cincinnati. 


lAAYftt  nt 
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Bob  Thaves'  first  “Frank  &  Ernest"  comic  appeared  in  1972. 


Mag  Devoted  To 
‘Alley  Oop’  Strip 


A  QUARTERLY  CALLED  A//e}’  Oop 
the  Magazine  has  been  launched 
by  SPEC  Productions,  PO.  Box  632, 
Manitou  Springs,  Colo.  80829. 

The  “Alley  Oop”  comic,  created  by  V.T 
Hamlin  in  1932,  is  now  done  by  Dave 
Graue  and  Jack  Bender  of  Newspaper 
Enterprise  Association. 


Gary  Larson  Is 
Keeping  Busy 

HE  FAR  SIDE”  creator  Gary  Larson 

i  may  have  retired  his  newspaper 
comic,  but  he’s  still  working  in  the  car¬ 
toon  field. 

The  National  Cartoonists  Society 
newsletter  reported  that  Larson’s  second 
animated  movie.  Tales  From  the  Far  Side 
II,  had  its  European  premiere  at  the 
Venice  International  Film  Festival  in 
September. 

Larson  wrote  and  co-directed  the  film, 
which  took  approximately  two  years  to 
complete.  It  is  composed  of  a  series  of 
vignettes,  each  with  its  own  story  and 
characters. 

The  Cartoonist  newsletter  also 
reported  that  Larson  has  written  a  hard-  i  A  N  80-’TEAR-OLD  woman  and  a  12- 
cover  book  for  HarperCollins  called  i  il, year-old  girl  were  the  grand-prize 
There’s  a  Hair  in  My  Dirt.  It’s  scheduled  j  winners  of  a  “Nancy”  contest  seeking  ice 
to  be  released  on  Earth  Day,  April  22.  j  cream  sundae  recipes. 

They  each  received  an  autographed 
“Nancy”  strip.  Also,  winning  recipes 
were  posted  on 

WWW.  united- 

300  people 
entered  the  f 

cream  for  60 

done  by  Brad  and  I  ( 

Guy  Gilchrist  of  _ 

United  Feature 

Syndicate.  nancy  frlin4MFMIwf«$VA*eaN  Ir 


Auto  Syndicate 
Changes  Name 


Witcover’s  Take 
On  A  Major  Year 

Tribune  media  services  political 

columnist  Jules  Witcover  has  writ¬ 
ten  The  Year  the  Dream  Died:  Revisiting 
1968  in  America  for  Warner  Books. 


The  ABP  writers  syndicate  has 
changed  its  name  to  the  Motor 
News  Media  Corp. 

The  Urbandale,  Iowa-based  automotive 
news  service  has  a  roster  of  seven  writers 
and  a  client  list  of  40  daily  papers  in  15 
states.  Its  founder 
and  president 
Ken  Chester  Jr, 

Small  Business 
Adminis-tration’s 
1996  Minority 
Small  Business 
Person  of  the  Year 
award  for  the  Des 
Moines  area. 


'Warped’  Focus 
On  Geography 

IKE  CAVNA’S  “WARPED' 


Ken  Chester  Jr. 


comic 

■^Allll  VCl  5Cll  ^  jlYAwillfocusonworld-famousexplor- 

^F’rank'  Rr  geographic  events  throughout 

^  J_/lllCoL  I  history  to  mark  National  Geographic 

Bob  thaves  marked  the  25th  j  magazine’s  Geography  Awareness  Week 
anniversary  of  his  “Frank  &  Ernest”  I  (Nov.  16-22). 
comic  by  choosing  14  significant  past  |  This  comes  exactly  two  decades  after 
strips  to  run  in  newspapers  the  weeks  of  j  the  magazine’s  kid  publication.  World, 
Nov.  3  and  Nov.  10.  j  profiled  Cavna  as  a  13-year-old  cartoon- 

For  instance,  the  first  “Frank  &  Ernest”  j  ist. 
comic  —  from  Nov.  6,  1972  —  ran  this  !  Also,  “Warped”  won  a  recent  readers’ 
Nov.  3.  j  comic  poll  in  the  San  Francisco 

Thaves  has  been  in  the  news  this  year  \  Chronicle. 
with  the  intnxluction  of  his  innovative  i  Cavna’s  cartoon  feature  is  syndicated 
www.frankandernest.com  site  iE&P,  j  by  the  Bisbee,  Ariz.-based  Lew  Little 
Feb.  8,  p.  28)  and  his  virtual  reality  =  Enterprises. 
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Editor  &  F^ublisher  Interactive  is  now  accepting  entries  in  the  3rd  annual 
Newspaper  Online  Services  Competition,  the  award  that  will  hereafter 
be  known  as  the  EPpy  Award,  which  will  honor  the  best  interactive  services 
produced  by  the  newspaper  industry  worldwide. 

As  in  past  years,  the  awards  are  open  to  newspapers  throughout  the  world. 

But  this  year,  for  the  first  time,  E&P  will  honor  the  best  non-U.S.  Newspaper 
Online  Service.  The  complete  list  of  award  categories  is  as  follows: 

•  Best  Overall  U.S.  Newspaper  Online  Service 
Circulation  greater  than  100,000 
Circulation  less  than  100,000 
Weekly,  Community,  Free,  Alternative 
•  Best  Overall  non-U.S.  Newspaper  Online  Service 
•  Best  FYomotion  of  a  Newspaper  Online  Service 
•  Best  News  Section  in  a  Newspaper  Online  Service 
•  Best  Sports  Section  in  a  Newspaper  Online  Service 
•  Best  Business  Section  in  a  Newspaper  Online  Service 
•  Best  Entertainment  Section  in  a  Newspaper  Online  Service 
•  Best  Special  Section  in  a  Newspaper  Online  Service 
•  Best  Design  of  a  Newspaper  Online  Service 
•  Best  Use  of  Interactivity  in  a  Newspaper  Online  Service 
•  Best  Commercial  Application  in  a  Newspaper  Online  Service 
(i.e.,  classifieds,  yellow  pages,  etc.) 

llie  winners  of  the  1998  EPpy  awards  will  be  announced  at  the  Interactive 
Newspapers  '98  conference  in  Seattle,  Washington,  U.S. A.  on  February  6th. 

The  deadline  for  entries  is  November  16, 1997.  The  entry  fee  for  each  award 
submission  is  $50.  All  entries  must  be  made  via  the  Web  form  that  can  be 
found  at  the  E&P  Web  site,  www.mediainfo.com. 
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Circulation 

Continued  from  page  5 

When  it  conies  to  increasing  paid  cir¬ 
culation,  retail  dealers  offer  some  dis¬ 
tinct  advantages: 

♦  Theft  is  not  a  problem,  as  it  can  be  in 
rack  sales. 

♦  Nonpayment  is  less  a  factor  than  it  is 
in  home  deliver)'. 

♦  Outside  racks  cost  $300  to  $5(K)  and 
have  to  be  refurbished  or  replaced  peri¬ 
odically.  Dealer  displays  cost  less  and,  in 
many  cases,  stores  already  have  their 
own  newspaper  racks. 

♦  Dealers  are  potential  advertisers. 

So  why  not  give  some  thought  to  your 
dealers,  actual  and  potential.  While  rust 
and  corrosion  eat  away  at  your  news 
racks,  and  costs  of  acquiring  and  keep¬ 
ing  new  subscribers  eat  away  at  your 
bottom  line,  dealers  can  be  pumping  up 
sales  for  you. 

End  of  sermon. 

By  the  way,  the  answer  to  the  question 
at  the  top  is  one:  One  is  the  ideal  num¬ 
ber  for  returns  from  any  single  outlet, 
because  a  sellout  represents  possible 
lost  sales  opportunities  and  anything 
more  represents  a  wa.ste  of  newsprint. 

If  you  work  in  circulation  and  missed 
that  question,  maybe  other  career  oppor¬ 
tunities  are  in  order. 


Court  Rules 

Continued  from  page  1 1 

show  passes,  she  asserted  that  reporters, 
like  any  member  of  the  public,  have  a 
right  to  attend  court  proceedings  or  oth¬ 
erwise  be  in  a  county  building. 

The  only  justification  for  a  press 
badge,  she  continued,  is  when  the  media 
have  been  preassigned  seating  space 
when  such  seats  are  limited. 

Sager  also  objected  to  the  order  ban¬ 
ning  media  coverage  in  undesignated 
courthouse  areas,  contending  that  the 
rule  “goes  well  beyond  what  may  be  rea¬ 
sonable  restrictions  intended  to  allow 
court  business  to  proceed  without  inter¬ 
ference.” 

The  order  is  so  comprehensive,  she 
said,  that  it  would  not  permit  a  reporter 
to  tape  an  interview  with  the  district 
attorney  in  his  own  office,  which  is  in 
the  courthouse  building. 

The  ban  on  filming  outside  the  court- 
rcxjm  also  runs  afoul  of  the  Constitution, 
the  lawyer  maintained.  The  right  of 
judges  to  regulate  photography  in  the 
courthouse  may  be  arguable,  but  the 
authority  does  not  extend  to  “blanket 
orders”  prohibiting  news  gathering  in 
areas  outside  the  courthouse,  particularly 
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in  public  places  such  as  sidewalks,  Sager 
said. 

Los  Angeles  Times  columnist  Bill 
Boyarsky  attributed  the  judges’  directives 
to  their  being  “still  traumatized”  by  the 
mobs  of  reporters  who  covered  the 
Simpson  criminal  and  civil  trials.  He  sin¬ 
gled  out  the  press-pass  order  as  making 
“no  sense”  since  in  major  trials  reporters 
and  photographers  normally  wear 
badges  to  meet  security  requirements. 

Boyarsk)’  was  even  more  critical  on 
limitations  of  coverage  in  the  court¬ 
house.  “There’s  more  to  covering  the 
courts  than  sitting  in  a  courtnx)m,”  he 
said.  “I  want  to  be  able  to  talk  to  lawyers, 
plaintiffs  and  defendants  in  the  court¬ 
house  without  having  to  get  written  per¬ 
mission  from  the  presiding  judge.  I  have 
a  right  to  talk  to  them  —  and  they  have  a 
right  to  talk  to  me.” 

A  Times  editorial  urged  the  judges  to 
reconsider  their  proposals  “in  the  name 
of  justice  and  freedom  of  the  press.” 

Attorney  Sager  said  the  presiding 
judges  have  agreed  to  meet  with  her  to 
discuss  possible  revisions. 


Serials 

Continued  from  page  74 

going  to  eat  up  plenty  of  hours. 

“The  routines  and  resources  of  news¬ 
papers  often  require  reporters  to 
develop  special  things  on  their  own 
time,”  Clark  said,  adding  to  his  AASFE 
audience:  “If  you  can  let  them  do  it  on 
their  work  time,  great!  You’ve  got  to  help 
your  reporters  create  the  time  and  space 
to  try  something  different.” 

Whether  writers  work  on  a  serial  dur¬ 
ing  the  day  or  night,  he  said,  feature  edi¬ 
tors  need  to  give  them  a  lot  of  logistical 
and  moral  support. 

Is  all  this  effort  worth  it?  Clark  said  ser¬ 
ial  narratives  can  increase  circulation, 
encourage  Sunday  readers  to  also  peruse 
the  daily  paper,  build  traffic  on  a  new,s- 
paper’s  Web  site,  and  give  stuck-in-a-rut 
feature  writers  a  challenge  and  a  great 
deal  of  satisfaction.  Not  to  mention  a 
high  profile. 

“I  hope  you  and  all  your  writers  have 
the  opportunity  once  in  a  lifetime  to  be 
the  talk  of  the  town,”  he  told  the  editors 
in  attendance.  “It’s  a  cool  experience.” 

Clark  said  fiction  and  nonfiction  seri¬ 
als  were  so  popular  during  the  19th  cen¬ 
tury  that  some  readers  drowned  trying 
to  reach  the  boats  delivering  new  install¬ 
ments. 

The  goal  of  present-day  writers,  he 
joked,  would  be  to  excite  readers  so 
much  that  they  get  “killed  chasing  circu¬ 
lation  trucks  at  5  o’clock  in  the  mom- 
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ing!” 

Since  he  wmte  “Three  Little  Words.” 
Clark  has  noticed  about  20  other  serial 
narratives  in  various  newspapers.  And 
Poynter  is  holding  a  three-day  seminar  on 
this  form  of  writing  in  January. 

“The  nonfiction  serial  narrative  has  a 
long  history  and  I  think  a  promising 
future,”  he  concluded. 


Tangle 

Continued  from  page  16 

better  newspaper  by  the  work  they  do  as 
journalists.” 

Kaiser  says  he  isn’t  bothered  by 
straight-owned  media  having  a  hand  in 
the  gay  press:  “Would  we  be  offended  if 
gay  people  invested  in  a  straight  paper?  I 
don’t  think  so.” 

Even  a  gay  newspaper,  Boston’s  Bay 
Windows,  praised  the  gay-straight 
alliance  in  New  York.  In  an  editorial  it 
said  NCI  “will  be  the  source  of  all-impor¬ 
tant  skills  and  experience  in  distribution 
and  marketing  in  the  tortuous  maze  of 
New  York  publishing.” 

Still,  others  doubt  both  papers  can 
both  make  it  in  a  city  that  has  .seen  one 
gay  joumalLstic  endeavor  after  another 
falter.  A  recent  stud)'  found  that  this  year, 
ad  spending  in  the  gay  press  will  top 
$100  million  (see  sidebar),  which  is 
promising  news.  But  advertisers  wanting 
to  reach  Ciotham’s  gays  and  lesbians  have 
long  had  choices  beyond  gay  papers  — 
most  notably  the  alternative  weekly  Vil¬ 
lage  Voice  and  several  gay-oriented  mag¬ 
azines  and  listings. 

“In  a  less  media-saturated  city,  there 
might  be  rtxjm  for  two  gay  weeklies,” 
Voice  writer  Richard  Goldstein  pointed 
out.  “But  as  in  all  wars,  this  one  is  a  strug¬ 
gle  for  scarce  resources.” 


Suit:  End  Ban  On 
Booze,  Smoke  Ads 

The  FEDERATION  OF  Advertising 
Industry  Representatives,  an  outdoor 
advertising  industry  group,  is  suing  in  fed¬ 
eral  court  to  overturn  Chicago’s  new 
ordinance  banning  most  billboard  adver¬ 
tising  of  tobacco  and  alcoholic  bever¬ 
ages.  In  the  suit,  filed  Oct.  31  in  U.S.  Dis¬ 
trict  Court  in  Chicago,  the  gn)up  argues 
the  restrictions  are  an  unconstitutional 
and  inconsistent  restriction  of  commer¬ 
cial  speech.  The  law,  passed  44-1  on  Sept. 
10,  bans  most  outd(X)r  ads  for  tobacco 
and  alcohol  in  most  parts  of  the  city. 
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stningest  programs  have  gone  it  alone. 
They  have  separate  and  endowed  pro¬ 
grams  housed  in  either  schtx)ls  or  col¬ 
leges  of  journalism.  The  new  guns  on  the 
bkx:k  include  Ohio  University’s  Scripps 
School  of  Journalism;  West  Virginia’s  P. 
Reed  School  of  Journalism;  and  the  Grady 
College  of  Journalism  at  the  University'  of 
Creotgia. 

J-schools  have  a  responsibility  to  ser¬ 
vice  professional  constituents.  We  have 
the  task  to  create  informed  graduates 
who  can  think  critically'  because  they 
have  been  trained  in  skills  and  self- 
reliance.  Journalism  educators  don’t 
have  to  be  apologetic  about  this  mission, 
as  we  have  been  for  far  too  long. 

Faculty  members  should  be  encour¬ 
aged  to  attend  state  press  association 
meetings.  They  should  also  visit  commu¬ 
nity  papers  and  provide  expertise  in 
computer-assisted  reporting  techniques, 
FoIA  assessment,  libel,  and  research 
methods  to  assist  the  understanding  of 
complex  local  budgets  —  plus  mariteting 
tools. 

♦  Fire  in  the  Belly.  There  has  long  been 
a  cavalier  attitude  —  inside  and  outside 
the  classroom  —  about  the  community 
press.  Yet,  it’s  that  same  community'  press 
that  provides  our  majors  their  first  job 
experience  —  in  reporting  and  advertis¬ 
ing  through  paid  summer  internships 
and  employment  following  graduation. 

If  that  predicted  decline  in  the  quan¬ 
tity  and  quality  of  students  majoring  in 
news-editorial  programs  occurs,  it  could 
lx;  partly  our  fault  for  not  “firing-up”  our 
majors  about  the  community  press. 
Classroom  lectures  should  not  only  men¬ 
tion  starting  salaries,  but  also  benefit 
packages,  including  health  insurance. 
Not  one  respondent  in  the  Southwest  sur¬ 
vey  linked  benefits  to  job  dissatisfaction. 

Media  organizations  need  to  survey 
and  report  the  benefit  packages  pro¬ 
vided  by  the  company-owned  commu¬ 
nity  press.  And,  while  at  it,  please  factor 
in  the  cost  of  living  index  where  those 
community  papers  are  located  and  com¬ 
pare  it  with  metro  papers.  Our  under¬ 
graduates  and  faculty  need  this  informa¬ 
tion.  Small  dailies  and  weeklies  need  a 
new  spin.  After  all,  what  is  the  actual 
worth  of  a  college  graduate  today  major¬ 
ing  in  the  humanities,  arts  or  social  sci¬ 
ences?  How  many  of  them  can  find 
entry'-level  employment  in  their  respec¬ 
tive  discipline?  That  message  needs  to  be 
heard  inside  and  outside  the  classroom. 

The  bright  light  in  the  responses  of 
the  178  Southwestern  reporters  was  this; 
More  than  83%  were  “satisfied”  with  their 
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newspaper  career  choice.  Before  those 
young  folks  bum  out,  let’s  give  them  a 
hand  by  paying  some  attention  to  them. 
Our  state  press  associations  need  to  be 
aggressive  in  providing  on-site  training 
programs.  There  is  absolutely  no  reason 
why  a  state  press  association  caimot  con¬ 
tact  one  or  more  kx:al  j-schools  to  c(K)r- 
dinate  assistance  to  the  community 
press.  And  there  is  absolutely  no  reason 
why  journalism  faculty  members  can’t 
saddle  up  and  ride  into  the  sunset  to 
assist  once  in  a  while  through  service 
outreach. 

Panama 
Relents  On 
Gorriti  Visa 

Ending  a  six-week  stalemate,  the 
Panamanian  government  reversed 
itself  and  renewed  the  visa  and  working 
permit  of  a  cmsading  Peruvian  journalist 
it  tried  to  deport  for  writing  about  high 
level  corruption. 

Labor  Minister  Mitchell  Doens  said  in 
October  that  Gustavo  Gorriti’s  visa  had 
been  extended  for  another  year.  The 
only  restriction  is  that  he  cannot  hold 
the  rank  of  editor  at  the  newspaper  La 
Prensa,  here  he  works.  By  law,  manage¬ 
ment  positions  in  the  news  media  are 
reserved  for  Panamanian  citizens. 

La  Prensa  announced  that  Gorriti  will 
give  up  his  title  of  associate  editor,  but 
will  be  given  a  job  “with  all  the  faculties 
and  duties  he  has  been  exercising  up  to 
now.” 

Gorriti  said  he  was  happy  with  the 
government’s  decision. 

“It  represents  a  triumph  for  freedom 
of  the  press.  There  are  no  winners  or 
losers  here.  We  all  have  gained  some¬ 
thing,”  he  said. 

The  standoff  with  the  government 
began  in  late  August,  when  immigration 
officials  handed  Gorriti  a  deportation 
order  after  his  visa  expired.  Officials  said 
he  was  (X-'cupying  a  job  reserved  for 
Panamanians  and  vowed  to  deport  him. 

Gorriti  fought  back,  claiming  the  gov¬ 
ernment  was  attacking  freedom  of  the 
press  and  punishing  him  for  his  exposes 
on  corruption,  including  several  about 
documented  payoffs  to  government  offi¬ 
cials.  He  holed  up  in  his  newspaper's 
offices  for  nine  days  and  appealed  to  the 
Supreme  Court  for  protection  of  his 
rights. 

He  finally  moved  back  to  his  house 
after  the  government  promised  not  to 
deport  him  while  the  appeal  was  pend¬ 
ing. 
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Several  international  human  rights 
groups  supptirted  Gorriti,  and  his  case 
attracted  widespread  attention  in 
Panama  and  abroad.  During  a  visit  last 
week,  first  lad>'  Hillary  Rtxlham  Clinton 
repeated  U.S.  displeasure  with  Panama’s 
handling  of  the  case.  —  AP 

SEC  Rule  Provides 
Foreign  Access  To 
Press  Conferences 

SEEKING  TO  FIX  a  quirk  in  U.S.  secu¬ 
rities  laws,  the  Securities  and 
Exchange  Commission  adopted  a  rule 
giving  American  journalists  access  to 
news  coferences  held  overseas  by  for¬ 
eign  companies. 

Some  companies  exclude  U.S. 
reporters  from  foreign  briefings,  fearing 
publication  of  their  statements  in  the 
United  States  would  violate  securities 
laws  barring  executives  from  hyping 
pending  stock  offerings. 

The  SEC  rule,  adopted  Oct.  14,  set 
guidelines  so  that  foreign  companies  can 
legally  allow  U.S.  journalists  at  offshore 
press  conferences  or  provide  them  news 
releases  on  pending  offerings.  ITie  com¬ 
panies  wouldn’t  run  afoul  of  the  laws  if 
the  news  conference  were  held  off¬ 
shore,  if  part  of  the  securities  sale  were 
being  made  offshore,  and  if  access  to  the 
press  conference  weren’t  limited  to  U.S. 
reporters. 

The  rule  takes  effect  30  days  after  its 
publication  in  the  Federal  Register. 

The  new  rule  had  been  opposed  by 
SEC  Commissioner  Steven  M.H.  Wallman, 
whose  three-year  term  expired  recently 
and  who  is  leaving  around  the  end  of  the 
month.  He  argued  that  the  SEC  hadn’t 
considered  the  unintended  conse¬ 
quences  and  spelled  out  a  scenario 
under  which  multinational  companies 
could  hold  sham  news  conferences 
abroad  in  t)rder  to  gain  extra  pn)tections 
outlined  in  the  rule. 

Wallman,  however,  voted  to  put  the 
proposal  out  for  public  comment,  saying 
his  objections  were  on  record.  —  AP 

Thomson  Buys 
Indiana  Weekly 

Thomson  newspapers  has  pur¬ 
chased  Indy  Suburban  Newspapers, 
a  Greenfield,  Ind.,  community  newspa¬ 
per  group  and  distribution  company. 
Indy  Suburban,  which  publishes  three 
papers  with  a  combined  circulation  of 
40,000,  will  join  Thomson  Indiana, 
which  operates  in  central  Indiana. 
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country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 

(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
123NW  13th  St.,  Suite  21 4-7 
Boca  Raton,  FL  33432 


DORMAN  E.  CORDELL 
Specialty  Enterprises,  Inc. 
1 3240  Peyton  Drive 
Dallas,  TX  75240 
(972)  960-0096 


GAUGER  MEDIA  SERVICE,  INC. 
David  Gauger  for  Appraisals  &  Sales 
P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560/FAX  (360)  942-9896 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)  566-7198 
Fax  (334)  566-0170 


NEWSPAPER  BROKERS 

MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91763 
(909)  626-6440  Fax  (909)  624-8852 

PHILLIPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  3308 
Merrifield,VA  221 16-3308 
(703)  846-8410  Fox  (703)  846-8406 

MICHAEL  D.  LINDSEY 
Experienced  -  Confidential 
6645-5  Redmont  CrI,  Mesa,  AZ  85215 
(602)  807-7791  FAX  (602)  807-7795 


RICKENBACHER  MEDIA  CO. 

Your  broker  for  Southwest 
and  Middle  America. 

6731  Desco  Drive 
Dallas,  TX  75225 

(214)  265-9300  Fax  (214)  369-6496 

NEWSPAPERS  FOR  SALE 

FLORIDA:  Healthcare  monthly, 
$195,000;  SOUTH  CAROLINA: 
Coastal  shopper,  $175,000. 
NEVADA:  Senior  monthly  $100,000. 
Mayo  Communications 
(813)  971-2061 

SIX  WEEKLIES.  Southern  California. 
Owners  retiring.  Write:  Dais  Cole, 
23841  Avenida  Columbia,  Mission 
Viejo,  CA  92675. 


NEWSPAPERS  FOR  SALE 

SO.  CALIFORNIA  ocean  sites.  2 
weeklies  $2.2  million  gross.  Best  cash 
offer.  No.  California  semi-weekly 
$600K  estimated  gross;  $650K  price 
includes  7-unit  Goss  press.  Mel  Hodell, 
Broker,  5196  Benito  St.,  #11, 
Montclair,  CA  91763. 

(909)  626-6440 


TWO  WEEKLIES  in  fast  growing, 
upscale,  southern  Arizona  markets. 
Write  or  call:  Publishers,  Box  9, 
Sonoita,  AZ  85637.  (800)  220-8821 . 


UNDER  10%  DOWN,  easy  terms.  Long 
profitable  history,  only  weekly  in 
county.  Owners  retiring.  Bill  Berger, 
ATN,  Inc.,  (512)  476-3950,  1801 
Exposition  Blvd,  Austin,  TX  78703. 

NEWSPAPERS  WANTED 

AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
to  its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  07148,  Editor  &  Pub¬ 
lisher. 


PUBUCATIONS  FOR  SALE 

AWARD  WINNING  weekly  newspa¬ 
pers  and  commercial  printing  com¬ 
pany.  Long  profitable  history.  Ideal 
interstate  location.  Call  Bonnie  Hunter, 
(419)  475-6000. 


PUBUCATIONS  WANTED 

SUCCESSFUL  family-owned  trade  pub¬ 
lisher  seeking  potential  acquisitions. 
Prefer  trade  publications  and  industry 
directories  with  positive  cash  flow, 
national  or  regional.  Will  consider 
newspapers/community  papers.  Please 
fax  letter  of  interest  to  Publisher,  Zeller- 
Routh  Media,  Inc.,  Fax  (425)  430- 
1915.  All  replies  held  in  strictest  con¬ 
fidence. 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


Bolitho-Cribb  Report:  www.cribb.com  ^ 

Q 

Confidential  Appraisal  for 
Estate,  ESOP,  Partners, 

Bolitho-Cribb 
&  Associates 

Bank  Tax,  Stock,  Assets 

Newspaper  Brokerage 

I 

Established  in  1923 

1  Annette  Park  Drive,  Bozeman, 

&  Appraisal 

406-586-6621 

'~m 

MT  59715  e-mail:  jcribb@imt.net 

Fax  406-586-6774 

EQUIPMENT  &  SUPPUES 


CAMERA  &  DARKROOM 

SQUeeze  Lenses 
Herb  Cadbom  -  CK  Optical 
(310)  372-0372. 


PRESSES 


QuaHiy  chat  makes  an  impression  wortdwide 

^  Select  from:  ' 

□  Complete  Presses 

□  Addrtiorrs  to  Existing  Presses 

□  3-coior  Satetirtes 

□  4*Hi  Arrangements 

□  Stacked  Unrts 

□  Integral  Roll  Stand  Unrts 
O  Half  and  Quarter  Folders 
O  Cutoff:  20"  ♦  21  VS*  -  22"  •  22y4* 
a  1 6.500  to  30,000  IPH 

SALES  -  SERVICE  -  PARTS  A  I  XA 
Phone:(770)552-1528  MLIM 
Fax:  (770)  552-2669  GRAPHCSX 


EQUIPMENT  FOR  SALE 


SUN  CAMEX  PUBLISHING  SYSTEM 

West  Coast  retailer's  in-house  ad 
design  system  complete  with  file  serv¬ 
ers,  workstations,  color  pre-press 
gateway  and  retouching  station. 
System  Highlights:  2  Sun  4/75  Data¬ 
base  Servers,  12  Sun  Color  3/80 
Workstations  with  8  mb  RAM  and  16" 
color  monitors,  1  LBP-20  Bit  Printer,  1 
Imagitex  940  Power  Station  with  2 1 " 
high-resolution  color  monitor  and 
graphic  bit  pad  and  puck.  Willing  to 
sell  pieces  individually.  For  a  list  of  all 
equipment  available,  call  Darrin  Hiser 
(209)  434-4613 


MAILROOM 


2  LINES  5  into  1  Muller  Martini  227 
inserting  machines  will  sell  all  or  add 
on  pockets,  as  is  rebuilt  or 
remanufactured.  Call  Andrew 
(903)  596-6250 


MAILROOM 


ALL  MAILRCOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 


MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)273-5218  Fax  (407)  273-901 1 


MULLER  MARTINI 
REBUILT  227S  INSERTERS 
TANDEM  &  ADD-ON  POCKETS 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 


PRE-OWNED  MAILROOM  Equipment 
.  Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817 
Fax  (770)  590-7267 


Without  friends  no  one  would  choose  to 
live,  though  he  had  all  other  goods 

Aristotle 


The 

communication 
link  of  the 
newspaper 
industry  every 
week 

since  1884. 
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MIm, 


The 


EDITOR  &  PUBLISHER  RESOURCE  ORDER  CARD 


Please  ship  the  following  publication(s)  to  the  name  and 
address  below.  My  credit  card  number  or  check  is  enclosed. 


(  )  My  check  is  enclosed  (payable  to  Editor  &  Publisher  Company). 

Payment  must  be  in  US  Dollars  drawn  on  a  US  bank 
(  )Chargemy(  )VISA(  )MC  (  )AMEX 
# _ 


Name 


Exp.  Date. 


.Signature. 


Company. 


Street  Address 


City. 


(Sony,  no  detwetiee  to  P.O.  txMss) 

_State _ Zip _ 


Phone 


Fax 


(In  case  we  have  questions  about  order) 


COLOR 

PUBUCATION 

#  COPIES 

COST/COPY 

TOTAL 

RED 

1997  Intcrnatxjnal 
Year  Book 

$125 

BLUE 

1998  Edttor&Pubusher 
Market  Guide 

$100 

CatEEN 

1998  E&P4=PP  Community, 
Specialty  and  Free 
Publications  Year  Book 

$99 

*Orders  shipped  outside  the  US  and  Canada  must  add 
$25  per  shipment.  **Califomis,  District  of  Columbia, 
New  York  and  Ohio  residents  must  add  a^licable  tax. 
Canada  residents  please  add  GST. 

SHIPPING 

FREE* 

TAX** 

MY  TOTAL  ORDER 

i  Your  Business  (Check  one  Category  Only) 


1.  J  Newspaper 

2.  -I  Newspaper  Equip.  Mfr. 

3.  -1  Syndicate»lMews 

Service 

4.  j  Advertising  Agency 

5.  J  Public  Relations  Firm 

6.  J  Legal  Rrm 

7.  J  Government 

8.  J  Mfr. -General 

9.  J  Mfr.- Auto  &  Truck 

10.  J  Mfr. -Food 


11.  J  Service  Industry 

12.  J  Unversity/Public  Library 

13.  J  Financial 

14.  J  Retail 

15.  J  Public  Transportation 

16.  J  Individual 

17.  J  Publishing  Other  Than 

Newspaper 

18.  J  Real  Estate 

19.  J  Other 


Mail  to:  Editor  &  Publisher  Company,  1 1  W.  19th  St, 
NYC,  NY  10011.  Fax  number;(212)  691-6939. 
e-mail  us  at  edpub(§)meduiinfo.com. 

VISIT  THE  E&P  WEB  SITE  AT  http://v\nAnw.rne(fainfo.com 


BLUE 
&GREEN. 

The  Powerhouse  Newspaper 
Directories  from  E&R 

Stock  your  library  with  the  indispensable 
newspaper  resources  available  ONLY  from  the 
researchers  at  Editor  &  Publisher 

•  Editor  &  Publisher  International  Yei 
Book.  The  premier  US  &  Internationa 


13  T  TTU^i  1998  Editor  &  Publisher 
•  Market  Guide.  City-by-city 
market  data  for  over  1,600  US  &  Canadian  cities 
with  daily  newspapers.  Exclusive 
E&P  rankings  for  all  MSAs,  top 
250  daily  newspaper  counties 
and  cities.  Valuable  '98  economic  forecasts, 

An  indispensable  tool  for  your  marketing 
needs.  Also  available  on  CD-ROM.  Call  for  more 
information. 

MARKET  GUIDE  $100 


13  1^  1^  •  Editor  &  Publisher  International  Year 
Book.  The  premier  US  &  International 
directory  of  daily  and  weekly  newspa¬ 
pers.  Published  in  two  volumes, 
the  YEAR  BOOK  includes 
priceless  newspaper  data, 
installed  equipment,  con¬ 
tacts,  phone/fax  num¬ 
bers,  e-mail  and  Web 
sites.  Continuously  pub¬ 
lished  since  1921.  Also 
available  on  CD-ROM  with 
or  without  listing  capabilities.  Call  for  details  and  FREE 
demonstration  disk! 

INTERNATIONAL  YEAR  BOOK  $125 


It'iir&K. 

l«.v,  VJ,  - 

0. 


Editor  &  Publisher/Free 
m  Paper  Publisher  Community, 
Specialty  &  Free  Publications  Year  Book. 

New  directory  of  US  &  Canadian  week¬ 
ly,  community,  free,  niche,  alternative 
and  TMC  publications.  Includes  news¬ 
paper  data,  contacts,  phone/fax  num¬ 
bers,  Web  site  URL,  e-mail  addresses 
and  MORE! 

EfiiP/FPP  YEAR  BOOK  $99 

ORDER  YOUR  COPIES  TODAY!  USE 
THE  EASY-ORDER  FORM  IN  BACK,  OR 
CALL  212-675-4380. 
SATISFACTION  GUARANTEED! 


././.I'lMlJiM'IY 
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EQUIPMENT  &  SUPPLIES 


NEWS 


MAKES  THE  DIFFERENCE 


•  Editor  &  Publisher  is 
NOT  a  monthly  journalism 

review. 

•  Editor  &  Publisher  is 
NOT  0  monthly  association 

house  organ. 

•  Editor  &  Publisher  is 
NOT  sponsored  by  a  uni¬ 
versity,  society  or  founda¬ 
tion. 

•  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 

NEWS  makes  the  difference 


EDITOR  &  PUBUSHER 
1 1  West  19tli  Street 
New  York,  NY  10011 
(212)  675-4380 


MAILROOM 


Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 
www.midAmericagraphics.com 
E-mail;  dkgeorgeQmidAmerlca- 
graphics.com 


NEWSPRINT  FOR  SALE 


30#  -  28#  -  25#-  22  1  /2#  -  ALL  SIZES 
BEHRENS  INTERNATIONAL  -  N.B.  CA 
(714)  644-2661,  Fax  (714)  644-0283 


FOLLOWING  IS  A  BRIEF 
DESCRIPTION  OF  A  FEW  OF  THE 
PRESSES  INLAND 
IS  CURRENTLY  OFFERING 

•5-unit  HARRIS  N-1650,  22  3/4", 
double  2: 1  (older,  left  and  right  hand 
units  -  clean  and  in  good  condition  - 
1977. 

•METROUNER  mono  unit,  45"  RTF's 
and  Y  columns,  22  3/4"  -  1 986. 
•GOSS  COMMUNITY  SSC  with  8 
floor  units  and  two  U.O.P.  units;  SSC 
folder  with  upper  former  -  22  3/4" 
cut-off. 

•2-unit  HARRIS  VI 5D  - 1 978  vintage, 
very  clean  and  in  good  mechanical 
condition. 

•One  model  300  Custom-Built  3-knife 
trimmer,  1979. 

•Add-on  units  for  most  makes  & 
models. 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
(91 3)  492-9050,  Fax  (91 3)  492-621 7 


8/u  Color  King  w/KJ8  (older,  1978 
but  rebuilt  1995  w/all  new  cylinders, 
running,  best  offer,  (91 3)  362-01 1 9. 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 


FOR  SALE:  5-Unit  News  King  Press 

KJ6  folder,  25  HP  motor,  40"  roll 
stands,  3/8"  cylinder  gap,  22  3/4" 
cutoff.  3  units  1975,  2  units  stacked 
1 973.  Prints  weeklies.  See  running. 

Call  Roger  LaFlam,  White  Mountain 
Publishing  (603)  444-3927 


WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 

CaH  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762. 
www.midAmericagraphics.cam 
E-mail;  dkgeorge@midAmerica- 
graphics.com 


URGENT! 

Searching  for  a  9-  to  10-unit  Urbanite 
press  with  or  without  3-colour  unit. 

Tel:  (973)541-8891 
Fax:  (913)541-8960 


WANTED  DEAD  OR  AUVE 
Muller  Martini/Harris 
Inserters  &  Stitcher/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 
(205)  997-9355 
(205)  997-9656  Fax 


WANTED  TO  BUY 


WANTED;  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817  Fox  (770)  590-7267 


PUBLIC  AUCTION 


NEWSPAPER  & 
PRINTING  PLANT  IN: 
COLORADO  SPRINGS.  CO 
DECEMBER  3RD,  1997 

•  (3)  Goss  Community  & 

DEV  (Community  Clone) 
Presses  with  Suburban.' 
Community  Folders. 

•  (3)  Baldwin  Model  145 
Bundler/Stackers 

•  Perfect  &  Saddle  Binding 
Lines 

•  Paper  Cutters 

•  MBO  Folders  and  hundreds 
of  other  items. 

•  Free  circular  listing 

•  Every  item  to  be  sold. 

Sent  on  request  to: 
Diamond  &  Caspert 
Printing  Auctions 
427  Chestnut  Street 
Union,  NJ  07083 
Tel:  (908)  851-2727 
Fax:  (908)  851-8683 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


1 7  OFFICES  NATIONWIDE 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 


CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/quality 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide. 

(800)  844-3581 


CIRCULATION  2000  INC. 
Outside  Crew  Sales,  Turn-Key 
Alternative  Start  Pressure 
Storefronts  &  Seminars 

(888)  571-5667 
E-mail:  CIRC2000@aol.com 

CIRCULATION  SERVICES 


“Whatever  it  takes 
to  satisfy  customers  ■ 
yours  and  ours.” 
1-800-327-8463 


CIRCULATION  SERVICES 


BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN  (616)  458-661 1 


GROWING  NIE  &  HOME  DEUVERY 
CIRCULATION  IS  SPEaRUM'S 
BUSINESS  -  CALL  DOUG  REESE 
(800)  972-6778 


HEADLINE  PROMOTIONS  INC. 
Telemarketing  Programs 
Designed  to  respond  to  your  needs. 
Dennis  McQuillan  (800)  260-9823 


PRO  STARTS 

THE  TELEA4ARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


NEWSPAPER  EXECUTIVE  SEARCH 


CIRCULATION  SERVICES 


PHONEROOM/CALL  CENTER 
NEED  A  CHECK  UP? 

The  phoneroom  doctor  is  making 
house  calls  to  increase  sales  in  your 
phoneroom/call  center.  This  is  no 
“consulting  job,”  this  is  hands-on  sales 
training  for  your  Telemarketing  Man¬ 
ager  and  their  telemarketers.  Excellent 
rates!  Excellent  results!  Call  the 
PHONEROOM  DOaOR  now; 

(800)  274-1004 


LEVIS  NATIONAL,  INC. 
SINCE  1968 

“We  Deliver  More  Homes  to 
Your  Newspaper" 
Guaranteed  Quality  Telemarketing 

1  (800)  889-6793 


NEWSPAPER  EXECUTIVE  SEARCH 


Established  1975 

“Executive  search,  recruitment  and 
placement  services. ..to  fit  your  needs. 

Haas/Watkins  &  Associates 
713-977-8955  Fax  713-777-0910 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)791-3301 
http://www.fakebrains.com/scoot 


PRESSROOM  SERVICES 


DO  YOU  NEED  HELP  ON  YOUR 
ELEQRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  (or  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hr.  line 
(505)  842-1357 
P.O.  Box  1952 
Albuquerque,  NM  87103 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  flaors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
AU  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CAU  TOU  FREE  (800)  657-21 10 
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HELP  WANTED 


_ ACAMEDIC _ 

SCHOOL  OF  COMMUNICATIONS 
PRINT  XXIRNALISM 

BEGINNING  AUGUST  1998 

TENURE-TRACK  POSITION;  Assistant 
Professor  to  teach  primarily  in  print 
journalism  core  courses  and  media 
studies  in  the  School  of  Communication 
at  American  University,  Washington, 
CXI,  beginning  August  1998. 

RESPONSIBILITIES:  Teach  under¬ 
graduate  and  graduate  journalism 
core  courses  in  writing,  reporting,  and 
editing,  as  well  as  journalism  medio 
studies,  eg.  History,  government, 
ethics,  low,  national,  ana  international 
issues.  Some  teaching  on  Saturdays 
required  in  the  school's  weekend 
graduate  program.  Creative,  scholady, 
and  or  professional  contributions  to  the 
discipline  are  expected  of  all  faculty. 
Student  advising,  assistance  in  facilities 
and  equipment  management,  and  par¬ 
ticipation  in  school  and  university 
activities  also  required.  The  position 
carries  a  five-course  load  during  the 
academic  year. 

QUALIFICATIONS;  Master's  degree 
and  at  least  five  years  of  professional 
journalism  experience  required.  Expe¬ 
rience  in  computer-assisted  journalism 
is  desirable.  Teaching  experience  and 
proficiency  in  a  foreign  language  pre¬ 
ferred.  Applicants  should  be  able  to 
teach  in  a  sophisticated  computer 
environment. 

THE  SCHOOL:  The  School  of  Commu¬ 
nication  has  650  undergraduates  and 
350  graduate  students  in  journalism,  vis¬ 
ual  media,  and  public  communication 
programs.  American  University  is  an 
independent,  coeducational  university 
with  more  than  1 1 ,000  students. 

OTHER  DETAILS:  Review  of  applica¬ 
tions  begins  December  15,  1997,  and 
continues  until  the  position  is  filled. 

A  curriculum  vitae  and  three  letters  of 
recommendation  should  be  sent  to: 

Journolism  Search  Committee 
School  of  Communication 
4400  Massachusetts  Avenue,  NW 

Washington,  DC  20016-8017 

American  University  is  an  Affirmative 
Action/Equal  Opportunity  Employer 
committed  to  a  diverse  faculty,  staff,  and 
student  body.  Applications  from 
women  and  minorities  are  particularly 
invited. 


GRADUATE  ASSISTANTS  to  study  for 
MA  or  Ph.D.  in  moss  communication. 
Teach  or  conduct  research.  Start  Fall 
1998.  Stipend  plus  fee  waiver. 
Reporters  and  editors  with  a  3.0  under¬ 
graduate  grade  point  overage  and 
solid  experience  are  invited  to  apply. 
Graduate  Record  Examination 
required.  Contact  Dr.  Kim  Walsh- 
Childers,  Graduate  Coordinator,  Jour¬ 
nalism  Department,  College  of  Journal¬ 
ism  and  Communications,  University 
of  Florida,  P.O.  Box  8400, 
Gainesville,  FL  32611-8400.  AA/ 
EOE.  E-mail:  gradapps@jou.ufl.edu. 


_ ACADEMIC _ 

JOURNALISM  -  Tenure-track  Assistant 
Professor  beginning  August,  1998,  to 
teach  courses  in  journalism  emphasis, 
including  feature  writing,  editorial  writ¬ 
ing,  and  editing  and  document  design. 
A  strong  candidate  will  have  a 
scholarly  interest  in  literary  journalism 
and  experience  in  writing  creative  non¬ 
fiction.  Ph.D.  with  emphasis  in  journal¬ 
ism  with  additional  practical  journalism 
experience  preferred.  To  be  considered 
send  cover  letter,  curriculum  vitae,  and 
the  names/phone  numbers  of  three 
references  to  Jeffrey  H.  Richards, 
Chair,  Department  of  English,  Old 
Dominion  University,  Norfolk,  VA 
23529.  Review  of  applications  will 
begin  December  1,  1997  and  continue 
until  position  is  filled.  Old  Dominion 
University  is  an  equal  opportunity/ 
affirmative  action  institution  and 
requires  compliance  with  the  Immigra¬ 
tion  Reform  and  Control  Act  of  1 986. 


TENURE-TRACK  agricultural  journalism 
position  available  for  Fall  1998, 
possibly  Spring  1998.  Teach  under¬ 
graduate/graduate  courses,  conduct 
research,  perform  service.  Qualifica¬ 
tions  and  experience  needed  in  agri¬ 
cultural  journalism.  Secondary 
teaching  areas  needed  include  advertis¬ 
ing,  history,  international  mass  com¬ 
munication,  new  media,  science/ 
technology  journalism.  Assistant  pro¬ 
fessor  anticipated,  but  with  right 
qualification  and  experience,  we  may 
be  able  to  bump  the  rank  up  to  associ¬ 
ate  professor.  Ph.D.  required.  Send  let¬ 
ter  of  application,  vitae,  names  and 
addresses  of  three  references  to  Dr. 
Douglas  Perret  Starr,  Chair,  Journalism 
Search  Committee,  Department  of 
Journalism,  Texas  A&M  University,  Col¬ 
lege  Station,  TX  77843-41 1 1  (office 
(409)  845-0048;  Fax  (409)  845- 
5408;  d-starr@tamu.edu).  Texas  A&M 
is  an  Equal  opportunity/affirmative 
action  employer.  And  check  our 
Website:  http;//1 65.91. 126.222 

TENURE-TRACK  broadcast  journalism 
position  avoilable  for  Fall  1998, 
possibly  Spring  1998.  Teach  under¬ 
graduate/graduate  courses,  conduct 
research,  perform  service.  Qualifica¬ 
tions  and  experience  needed  in  broad¬ 
cast  journalism.  Secondary  teaching 
areas  needed  include  advertising,  his¬ 
tory,  international  mass  communica¬ 
tion,  new  media,  science/technology 
journalism.  Assistant  professor 
anticipated,  but  with  right  qualification 
and  experience,  we  may  be  able  to 
bump  the  rank  up  to  associate  pro¬ 
fessor.  Ph.D.  required.  Send  letter  of 
application,  vitae,  names  and 
addresses  of  three  references  to  Dr. 
Douglas  Perret  Starr,  Chair,  Journalism 
Search  Committee,  Department  of 
Journalism,  Texas  A&M  University,  Col¬ 
lege  Station,  TX  77843-41 1 1  (office 
(409)  845-0048;  Fax  (409)  845- 
5408;  d-staiT@tamu.edu).  Texas  A&M 
is  an  equal  opportunity/affirmative 
action  employer.  And  check  our 
Website;  http://165.91.126.222 


_ ACCOUNTING _ 

CONTROLLER 

USA  TODAY  has  an  immediate  open¬ 
ing  for  a  Controller  in  our  New  York 
Region  office.  This  is  a  senior  man¬ 
agement  position  reporting  to  the  Gen¬ 
eral  Manager  You'll  direct  a  staff  of 
five  with  responsibility  (or  the  financial 
direction  of  the  market  (budgeting, 
financial  forecasting,  circulation  analy¬ 
sis)  and  customer  service  functions 
(data  entry,  tracking,  service).  This  posi¬ 
tion  requires  an  Accounting  degree 
and  3-5  years  of  management  experi¬ 
ence.  Strong  PC  skills  are  a  plus.  We 
are  the  largest  newspaper  in  the  USA 
ovmed  by  the  largest  newspaper  chain 
in  North  America,  Gannett.  This  is  a 
dynamic  environment  and  a  challeng¬ 
ing,  rewarding,  demanding  and  fun 
place  to  work.  We  offer  a  competitive 
salary,  great  benefits  and  a  401  (k) 
plan.  Any  interested  and  qualified 
individuals  should  send  their  resume 
with  salary  requirements  to: 

USA  TODAY 
99  Seoview  Boulevard 
Port  Washington,  NY  1 1 050 
Attention:  General  Manager/ 
Human  Resources 


CONTROLLER 

Medium  size  suburban  daily  newspa¬ 
per  seeks  controller.  Oversees  oil  busi¬ 
ness  office  functions,  month  end  close, 
financial  package,  yearly  budget,  A/P, 
A/R,  credit  and  collections.  CPA  with 
public  accounting  background  is  pre¬ 
ferred.  Knowledge  of  AS400  and  Win¬ 
dows  95  preferred. 

We  offer  competitive  salary,  bonus 
and  full  benefits.  Reply  in  confidence 
with  resume  and  salary  history  to  fax 
number  (440)  245-6922. 


ADMINISTRATIVE _ 

PUBLISHER 

Applications  are  being  accepted  for 
Publisher,  Oshkosh  Northwestern.  The 
newspaper  is  family-owned  and 
fiercely  independent,  operating  in  a 
highly  competitive  market,  the  Fox 
Valley  of  Wisconsin.  Seek  executive 
with  experience  across  departments- 
by  position  assignment  or  in  extensive 
marketing  or  other  total  newspaper  com¬ 
mittee  work.  Excellent  salary,  bonus 
and  benefits  package.  Position  open 
due  to  retirement.  Send  letter  providing 
evidence  of  research  on  market  and 
newspaper  with  resume  to  Michael  E. 
Phelps  and  Louise  D.  Cutler,  Acting 
Publishers,  Oshkosh  Northwestern, 
224  State  Street,  P.O.  Box  2926, 
Oshkosh,  Wl  54903  or  via  (ax  (912) 
231-0048. 


SEND  E&P  BOX  REPUES  TO: 

Editor  &  Publisher 

Classified  Ad  Dept. 

1 1  West  19th  St. 
New  Yt)rk,  NY  1001 1 


ADMINISTRATIVE 

ASSISTANT  GENERAL  MANAGER 
Lancaster  Farming,  Inc. 

Lancaster  County  Weeklies,  Inc. 

We  operate  a  successful  publishing 
and  job  printing  organization  located 
in  Lancaster  County,  PA.  Our  pub¬ 
lications  include  Lancaster  Farming,  a 
weekly  farming  newspaper  with 
50,000  paid  circulation,  and  two 
smaller  weekly  community  newspapers. 
The  Ephrata  Review  and  Lititz  Record 
Express.  We  also  have  a  significant  com¬ 
mercial  printing  division  which  pro¬ 
duces  printed  products  for  customers 
on  a  job  order  basis. 

We  are  searching  for  an  executive 
who: 

•Has  excellent  leadership  and  people 
management  skills 
•Is  a  tireless  self-starter 
•Communicates  clearly  at  all  levels 
•Cari  cultivate  and  develop  customer 
sales  relations 

Prior  experience  in  newspaper  pub¬ 
lishing  or  commercial  printing  would 
be  desirable.  This  position  offers  the 
right  candidate  a  career  track  to  Gen¬ 
eral  Manager  of  these  operations. 

We  offer  an  attractive  compensation 
package,  including  excellent  benefits. 
Qualified  candidates  please  submit 
resume  and  cover  letter  to: 

Mr.  M.  Steven  Weaver 
Personnel  Manager 
Lancaster  Newspapers,  Inc. 

8  W.  King  Street,  P.O.  Box  1 328 
Lancaster,  PA  17608-1328 

ADVERTISING 

ACCOUNT  EXECUTIVES 

Newspaper  Services  of  America, 
largest  growing  notional  print  media 
advertising  agency  in  North  America 
continues  to  grow  and  has  several 
openings.  Qualified  candidates  with 
newspaper  and/or  agency  account 
experience  will  hove  heavy  client  con¬ 
tact  with  national  and  retail  accounts. 
Must  have  strong  interpersonal  skills, 
solid  verbal  and  written  communication 
with  a  keen  understanding  of  print 
medio.  Computer  usage  of  MS  Word, 
Excel.  Salary  commensurate  with  expe¬ 
rience.  Competitive  benefits,  401  (k), 
casual  dress.  Fax  sabry/ resume  in  con¬ 
fidence  to  NSA,  (630)  577-001 3, 
E-mail:  HR@NSAMEDIA.com  or  Attn: 
HRAE,  P.O.  Box  3200,  Naperville,  IL 
60566. 


ADVERTISING  DIREaOR 

Our  six-day  daily  in  Northern  Califor¬ 
nia's  finest  locale  will  need  a  new  ad 
director  sometime  between  now  and 
May. 

We're  looking  for  a  coach,  analyst, 
strategist  and  confident  supervisor.  If 
you'd  like  to  help  our  newspaper  excel, 
and  like  the  idea  of  living  in  a  beautiful 
place,  send  a  letter  about  yourself  to 
Box  08317,  Editor  &  Publisher.  Our 
own  people  know  about  this  opening. 
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HELP  WANTED 


ADVERTISING 


ADVERTISING  DIREaOR 

The  Daily  News,  a  24,000  daily  news¬ 
paper  located  in  suburban  Pittsburgh, 
is  looking  for  an  experienced  advertis¬ 
ing  manager.  This  position  will 
supervise  7  retail  sales  people  plus  4 
inside  telemarketers.  The  successful 
candidate  will  possess  a  solid  sales 
and  sales  management  background 
coupled  with  a  proven  track  record  of 


To  be  considered  send  resume  to: 

The  Daily  News 
409  Walnut  Street 
McKeesport,  PA  15132 
Attention:  Mark  Caruso 


ADVERTISING  DIREQOR 

A  dynamic  upstate  New  York  daily  has 
an  excellent  opportunity  for  a  goal 
driven,  team  oriented  individual  to 
lead  our  advertising  sales  and  creative 
team.  The  ideal  candidate  must  be  a 
highly  motivated  self  starter  who 
possesses  a  strong  education  and 
results  oriented  background.  We  are 
looking  for  an  individual  with  the 
innovative  and  creative  skills  to  market 
our  products  and  develop  our  account 
base  in  a  highly  competitive  market. 
You  will  need  exceptional  sales  and 
coaching  skills  to  lead  our  retail  and 
classified  staffs  to  greater  success. 

This  is  an  outstanding  opportunity  to 
be  part  of  one  of  the  nwst  progressive 
newspaper  groups  in  the  country  and 
work  on  the  bleeding  edge  of  tech¬ 
nology.  If  you  are  interested  in  liv¬ 
ing  in  the  beautiful  Finger  Lakes  region 
and  working  with  the  empowered- 
consensus  management  style  of  a 
cheerleading  publisher,  send  resume 
and  cover  letter  to  Doris  Rush,  The 
Citizen,  25  Dill  St.,  Auburn,  NY  13021 
or  E-mail:  dgrush@relex.com 


CLASSIFIED  SALES  MANAGER 
Inside  Sales  Manager  needed  to  direct 
the  performance  of  approximately  15 
inside  classified  sales  reps  in  accor¬ 
dance  with  job  descriptions,  depart¬ 
ment  revenue  goals  and  classified 
management  team  objectives. 
Responsibilities  include  staff  scheduling, 
goal  setting,  performance  evaluations, 
interviewing,  training,  motivating,  pro¬ 
viding  resources  and  customer  service 
management.  Ideal  candidate  should 
have:  previous  sales  management, 
human  resources  experience,  strong 
communication  and  listening,  organi¬ 
zation,  accuracy,  prompt  and  pro¬ 
fessional  customer  service,  creative 
ideas,  enthusiastic  motivational  abilities 
and  computer  knowledge.  Professional 
career,  competitive  salary,  benefits  and 
growth  opportunities  await  the  best 
candidate.  Send  resume  to  Susan 
Econ,  director  of  classified  advertising, 
Patuxent  Publishing  Co.,  10750  Little 
Patuxent  Pkwy,  Columbia,  MD  21044. 
Fax:  (410)992-6861.  EOE. 


ADVERTISING 


ADVERTISING  SALES  MANAGER 
Large  weekiv  shopper  85,000  weekly. 
Excellent  saloi^,  weekly  and  monthly 
bonus.  Call  K.  A.  Lesnar,  President 
(605)  339-3633  South  Falls,  SD. 


CLASSIFIED  ADVERTISING  MANAGER 
for  established,  dominant  mid-sized 
daily  in  fast-growing  market.  We  want 
an  experienced  can-do  leader  with  the 
knowledge  and  commitment  to  develop 
our  classified  section.  This  is  a  great 
opportunity  for  the  right  person.  Live  in 
one  of  America's  nrwst  attractive  cities 
for  a  Pulitzer  Community  Newspaper. 
Respond  by  sending  a  cover  letter  and 
resume  to  Publisher,  The  Daily  Herald, 
P.O.  Box  717,  Provo,  UT  84603. 

Fax  (801)344-2982 
E-mail:  kparkins@gw.stlnet.com 
Competitive  compensation  and  benefit 
package. 


KEY  POSITIONS  IN  GROVYING 

ADVERTISING  DEPARTMENT 
The  Herald-Times,  a  family  owned, 
daily  newspaper  located  in  the  beauti¬ 
ful,  big  ten  university  town  of  Bloom¬ 
ington,  Indiana,  seeks  applicants  for 
excellent  career  opportunities.  Desired 
professionals  are  experienced  team 
players  with  excellent  communication, 
managerial,  and  interpersonal  skills. 
Media  experience,  marketing  know¬ 
ledge,  motivational  skills,  and  budget 
experience  preferred.  Competitive 
salary,  bonus  and  outstanding  benefits. 
CLASSIFIED  ADVERTISING  MANAGER 
Responsibilities  include  leading,  train¬ 
ing  and  growing  successful  classified 
department  of  thirteen  employees.  On¬ 
line/print  product  development  and 
implementation  for  auto,  real  estate 
and  recruitment  categories.  Experience 
in  promotions,  telemarketing,  and  sales 
management  preferred. 

RETAIL  ADVERTISING  MANAGER 
Responsibilities  include  creating  and 
executing  sales  strategies  to  grow 
market  share  and  revenues;  leading, 
motivating,  and  training  sales  staff  of 
twelve.  D^elopment  and  sales  of  inte¬ 
grated  services,  creative  thinking  and 
customer  service  focus  required.  Expe¬ 
rience  in  marketing  and  sales  man¬ 
agement  preferred. 

I  ACCOUNT  EXECUTIVE 

I  Sales  executives  with  proven  success, 
:  consultative  sales  approach,  multi- 
I  media  expertise  and  positive  attitude 
;  desired.  Growing  nxirket  with  existing 
;  account  base  and  new  opportunities 
:  (or  polished  professional. 

I  Reply  with  resume,  references,  salary 
I  requirements  to: 

i  Allan  Murphy,  Personnel  Director 
:  The  Herald-Times 

I  P.O.  Box  909 

:  Bloomington,  IN  47402 

i  murph)^heraldt.com 

NATIONAL  SALES  MANAGER 

I  Leading  information  service  company 
:  locotecT  in  Zone  5  is  currently  expand- 
I  ing  and  searching  (or  a  professional 
I  with  newspaper  sales  experience, 
:  strong  marketing  background,  good 
I  presentation  skills  ond  a  dynamic 
I  personality.  Some  travel  required.  If 
:  you  hove  a  proven  success  record,  fax 
I  your  resume  and  confidential  salary 
:  history  to  Rita  Galvin,  HR  Director, 
I  (630)  782-4362. 


ADVERTISING 


LOOKING  FOR  A  CAREER  CHANGE? 

Baseview  Products  develops  Macin¬ 
tosh-based  software  (or  the  publishing 
industry.  We  are  currently  seeking 
several  individuals  to  fill  ENTRY  LEVEL 
positions  os  SYSTEMS  INSTALLERS/ 
TRAINERS.  These  positions  allow  you 
to  travel  the  country  while  you  vwrk 
(50-60%).  You  should  be  an  energetic 
selhslarter  with  a  great  personality  and 
an  ADVERTISING  background  who  is 
willing  to  relocate.  If  yau  also  have 
QuarkXPress,  accounting,  Macintosh/ 
AppleShare,  or  teaching  skills,  we 
want  to  hear  from  you. 

Baseview  offers  excellent  benefits  and 
a  relaxed  work  environment.  Please 
fax  a  cover  letter  and  resume  to  (313) 
662-5204  or  moil  to: 

Baseview  Products 
Attn:  Director,  l&T 
333  Jackson  Mazo 
Ann  Arbor,  Ml  48103 
E-mail:  training@baseview.com 


ART/GRAPHICS 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER 

The  Tribune  Chronicle  is  looking  for  a 
career-oriented  Retail  Advertising 
Manager  to  lead  a  staff  of  15.  The 
ideal  candidate  must  hove  a  minimum 
of  3  years  sales  management  experi¬ 
ence,  a  verifiable  track  record  in  suc¬ 
cessful  advertising  sales,  the  ability  to 
think  out-of-the-box,  in-depth  nevirspa- 
per  product  knowledge  and  the  people 
skills  necessary  to  motivate  a  sales 
team  and  develop  marketing  port- 
nerships  with  advertisers.  Strong 
coaching  and  administrative  skills  a 
must. 

We  offer  a  competitive  salary,  bonus. 


401  (k)  plan  and  a  great  place  to  raise 
a  family  with  a  low  cost  of  living. 

Qualified  individuals  should  send  their 
resume  and  salary  history  to: 

Cindy  George 
Tribune  Chronicle 
240  Franklin  Street,  SE 
P.O.  Box  1431 
Warren,  OH  44482 


ART/GRAPHICS 


Local  News.  Local  People. 
A  World  of  Opportunity. 

Community  Newspaper  Company  is  the  major  source  of  local  news 
for  over  one  million  readers  in  140  Massachusetts  cities  and  towns. 
With  over  120  weekly  publications,  CNC  has  quickiy  become  New 
England’s  largest  weekly  newspaper  publisher.  We  invite  you  to  join 
our  success.  We  offer  competitive  salaries,  excellent  benefits,  and 
tremendous  advancement  opportunities. 


Design  group-wide  pages  weekly,  5  or  more  special  sec¬ 
tions  a  year,  and  assist  publishing  units  with  redesigns. 
Create  prototypes  for  new  publications  and  prepare  pagi¬ 
nations.  Produce  or  purchase  illustrations,  infographics 
and  photography.  Requires  5-7  years  of  production 
design  experience,  preferably  in  the  newspaper  industry. 
Knowledge  of  QuarkXPress,  Adobe  Photoshop,  Illustrator, 
and/or  Freehand  for  the  Mac  also  necessary. 

Additional  graphics  positions  are  also  available. 

Please  with  resume  and  cover  uhtter  id:  I 
CoAHMimnY  Newspaper  Company.  Human  Resources.  H 

D»t.  810.  254  Second  Avenis,  Needham.  MA  02194.  H 
To:  781-433-7851  Fax;  781-433-6740  or  ■ 

E-MAiU  JOBS^CNCCDM  M 
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_ ADVERTISING _ 

SALES  MANAGER 

We  are  a  half  million  circulation 
weekly,  located  outside  of  New  York 
City  with  a  thirty  person  sales  force. 

We  are  seeking  a  seasoned  sales 
manager  with  a  proven  record  of 
accomplishments.  Fully  knowledgeable 
about  retail  and  its  changing  environ¬ 
ment.  Should  be  strong  on  training, 
motivation  and  sales  promotion.  Goal 
oriented  and  use  to  winning  in  a  highly 
competitive  environment. 

Competitive  compensation,  bonuses 
and  benefits.  Fax  cover  letter,  resume 
and  earning  history  to  (516)  369- 
3878. 


TELEPHONE  SALES  SUPERVISOR 
Classified  Advertising 

The  Houston  Chronicle,  Houston's  lead¬ 
ing  information  source,  has  an 
immediate  career  opportunity  for  a 
Telephone  Sales  Supervisor  in  our 
Classified  Advertising  Department.  This 
individual  will  be  responsible  for 
managing  a  sales  team  of  Account 
Representatives  with  a  goal  of  maximiz¬ 
ing  sales  efforts  and  achieving  weekly 
and  monthly  revenue.  Qualified  candi¬ 
dates  will  be  skilled  in  motivating,  com¬ 
municating  and  coaching.  Excellent  sell¬ 
ing  skills  are  essential.  A  degree  is  pre¬ 
ferred,  along  with  newspaper  advertis¬ 
ing  experience  and  supervisory/ 
management  experience.  Typing 
ability  of  35  wpm  a  must. 

We  offer  excellent  benefits  and  advan¬ 
cement  opportunities.  To  apply,  please 
submit  resume,  along  with  salary 
requirements,  to: 

Houston  Chronicle 
Human  Resources  Department 
ATTN:  Telephone  Sales  Supervisor 
801  Texas  Avenue 
Houston,  TX  77002 

EOE 


_ ADVERTISING _ 

SALES  REPRESENTATIVE 
HAVE  THE  COLUMBIA  RIVER  IN 
YOUR  FRONT  YARD...  and  the 
Cascade  Mountains  at  your  back  and 
sales  opportunities  everywhere  in 
between,  if  you  are  looking  for  a  sales 
opportunity  with  a  family  owned  paper 
\were  your  opinion  counts,  economic 
growth  is  happening  and  a  beautiful 
place  to  call  home,  contact: 

Michael  J.  Fox 
The  Wenatchee  World 
(509)  664-7130  or 
FAX  resume  to  (509)  663-91 1 0 

CIRCULATION 

CIRCULATION  DIREQOR 

100,000-1-  major  west  coast  newspa¬ 
per  is  ready  to  move  onward  and 
upward.  The  market  is  poised  for  rapid 
growth,  and  our  competition  wants  to 
beat  us  to  the  punch.  We  have  a  solid 
core  of  good  people,  but  we  need  an 
aggressive  innovative  leader  to  guide 
our  growth.  You  will  have  the  support 
of  every  department  and  the  resources 
to  accomplish  your  goals.  This  is  not  a 
place  for  a  by-the-bcx)k  approach.  You 
must  be  a  risk  taker  who  understands 
accountability  and  responds  to  pres¬ 
sure.  Excellent  package  for  the  right 
person! 

Send  resume  and  cover  letter  with 
sala^  history  to  Box  08318,  Editor  & 
Publisher. 


CIRCULATION  MANAGER 
Key  senior  manager  with 
responsibilities  for  home  delivery  ser¬ 
vice  and  growth  goals.  Successful  can¬ 
didate  will  have  a  minimum  of  five 
years  circulation  experience  with  the 
ability  to  supervise  and  develop  junior 
field  managers  to  full  potential.  Posi¬ 
tion  reports  to  circulation  director.  Com¬ 
petitive  salary,  bonus  and  benefits 
package.  Candidates  please  forward 
resume  to: 

Dan  Holland 
Kingsport  Times  News 
P.O.  Box  479 
Kingsport,  TN  37662 
EOE 


Attention  Classified 
Advertisers! 

Deadlines  for  Nov.  29 


Line  ads 


Copy  Nov.  21  @  12  noon  EST 

Display  ads 

Space  Nov.  19  @  5:00  EST 
Copy  Nov  20  @  3:00  EST 


for  more  information,  please  call 

(212)  675-4380  ext.  171  or  173 


CIRCULATION  DIREQOR 
ANG  Newspapers,  in  the  beautiful  San 
Francisco  Boy  Area,  has  an  opening 
for  a  candidate  with  proven  achieve¬ 
ments  and  the  ability  to  be  successful  in 
an  extremely  competitive,  price- 
sensitive  market.  We  seek  an  individ¬ 
ual  with  Home  Delivery  and  Marketing 
skills,  and  several  years  of  manage¬ 
ment  experience.  ANG  offers  an 
attractive  compensation  package  with 
401  (k),  medical,  dental,  life  and  other 
generous  benefits.  If  you  are  looking 
for  an  opportunity  to  prove  your  skills 
and  advance  quickly,  submit  your 
resume  and  salary  history  to: 

ANG  Newspapers 
Circulation  Director  Opportunity 
P.O.  Box  5050 
Hayward,  CA  94540 

E.O.E. 

CIRCULATION  MANAGER 

Excellent  career  opportunity  at  a  group 
of  weekly  newspapers  located  in  scenic 
OH.  We  are  seeking  a  candidate  with 
exceptional  Circulation,  Marketing  and 
Sales  strategies.  Knowledge  of  collec¬ 
tions,  database,  ABC  Audit,  postal 
regulations,  retail  locations,  rack  sales, 
carrier  delivery,  list  management  and 
telemarketing.  This  person  will  be 
responsible  for  hiring,  training  and 
motivating  the  staff.  Winning  attitude, 
high  standards  and  the  ability  to  work 
in  a  FAST  paced  environment.  We 
offer  a  complete  benefit  package, 
salary,  401(k)  and  bonus 
opportunities.  Please  respond  in  con¬ 
fidence  to  The  Sun  Journal,  7215 
Whipple  Avenue,  NW,  Canton,  OH 
44720-71 37  or  Fax  (330)  966-01 45. 

Drug-Free  work  environment  and  EOE 


MANAGEMENT  team  opportunities  for 
two  7-day  papers  totaling  38,000 
circulation  to  build  service  excellence 
and  rapidly  grow  circulation.  Circula¬ 
tion  Marketing  Manager  to  develop 
and  manage  sales  efforts.  Strong  con¬ 
ceptual  skills,  solid  follow  through,  and 
analytical  skills  are  essential.  Ideal 
candidate  can  build  volume  based  on 
product  value  and  retention.  Home 
Delivery  Manager  to  oversee  large  geo¬ 
graphic  operation  with  emphasis  on 
improving  customer  satisfaction, 
excellent  contractor  delivery  and  staff 
skill  development.  Ideal  candidate  can 
coach  employees  to  excellent 
performance  while  building  high 
expectations.  Both  positions  offer  a  com¬ 
bination  of  salary  and  MBO  in  the 
high  $30s  with  excellent  benefits.  Rele¬ 
vant  education  and/or  demonstrable 
successful  management  experience  of 
at  least  5  years  is  required.  Please 
forward  letter  of  interest  and  resume 
to: 

Central  Maine  Newspapers 
Attn:  HR,  Circulation  Manager 
274  Western  Avenue 
Augusta,  ME  04330 
Or  fax  to:  (207)  621-5610 
Or  E-mail  to:  nmanes@biddeford.com 


_ CIRCULATION _ 

CIRCULATION  MANAGER 

Fast-growing  award  winning  twice- 
weekly  newspapers  looking  for  experi¬ 
enced  individual  to  a^ressively  build 
circulation  figures  and  manage  home 
delivery  service.  Should  have  commit¬ 
ment  to  customer  service  and  ability  to 
motivate  staff.  Excellent  compensation 
and  benefit  program.  Send  resume  to 
Yatin  Shah,  P.O.  Box  C,  Sonoma,  CA 
95476. 


CIRCULATION  MANAGER 

USA  TODAY  has  an  opening  for 
Circulation  Manager  in  our  Colorado 
region  office.  This  is  a  senior  man¬ 
agement  position  reporting  to  the  Gen¬ 
eral  Manager.  You  will  direct  a  staff  of 
10  with  six  district  Sales  Managers  as 
direct  reports.  This  position  is  responsi¬ 
ble  for  states  circulation  in  Colorado, 
Wyoming,  Western  South  Dakota, 
Western  Nebraska  and  Southern  Mon¬ 
tana.  The  candidate  must  have  five 
years  circulation  management  experi¬ 
ence  with  excellent  people  skills  and 
ability  to  lead  and  motivate  staff  to 
meet  goals,  along  with  proven  experi¬ 
ence  and  success  in  single  copy  sales 
and  home  delivery  growth  and 
excellent  customer  service.  This  is  a 
dynamic  environment  and  a  challeng¬ 
ing,  rewording,  demanding  and  fun 
place  to  work.  We  offer  a  competitive 
salary,  great  benefits  and  a  401  (k) 
plan.  Qualified  individuals  should  send 
their  resume  with  salary  requirements 
to: 

USA  TODAY 
6020  West  91  st  Avenue 
Westminster,  CO  80030 
ATTN:  General  Manager 

CIRCULATION  ZONE  SUPERVISOR 

The  Journal  Inquirer,  a  50,000- 
circulation  afternoon  daily  with  a  Sat¬ 
urday  morning  edition  in  a  competitive 
Connecticut  market,  seeks  a  manager 
to  supervise  4  district  managers, 
manage  motor  route  and  contract 
delivery,  in  a  zone.  This  position  is  for 
the  well-organized,  willing  to  take 
responsibility  person  who  has  man¬ 
agement  experience,  leadership  skills, 
and  the  enthusiasm  needed  to  motivate 
district  managers  and  carriers.  Com- 
etitive  salary  and  comprehensive 
enefits  package  offered,  including 
company  vehicle.  Send  letter,  resume, 
and  salary  requirements  to: 

Circulation  Director 
Journal  Inquirer 
P.O.  Box  510 
Manchester,  CT  06045 
Fax  (860)  646-9867 


DISTRIBUTION  MANAGER  in 
Hillsborough  County 
Applications  are  being  accepted  (or  a 
circulation  distribution  manager  in 
Hillsborough  County.  Must  have  the 
ability  to  train,  supervise,  and 
nxjtivate.  Starting  salary  $585.00  plus 
bonus  and  paid  vacation.  Interested 
applicants  mail  or  fax  your  resume  and 
cover  letter  to  The  Tampa  Tribune, 
Human  Resources,  P.O.  Box  191, 
Tampa,  FL  33601.  Fax:  (813)  259- 
7387.  A  drug  test  is  required  for  this 
position. 

THE  TAMPA  TRIBUNE  is  an  Equal 
Opportunity  Employer. 
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CIRCULATION 


HOME  DEUVERY  MANAGER 

Rockingham  County  Newspapers,  pub¬ 
lishers  of  4  newspapers  with  total 
circulation  of  37,000  located  in 
Portsmouth,  NH  has  a  career 
oppartunity  for  a  proven  circubtion  pro¬ 
fessional. 

Ideal  candidate  will  hove  5  years  pre¬ 
vious  home  delivery  management 
experience,  with  excellent  managerial, 
communication  and  supervisory  skills. 
The  ability  to  train  and  motivate  a  staff 
of  5  district  managers  ta  improve 
customer  service  is  a  must. 

This  is  a  fast  paced  atmosphere  with 
seven  day  AM  delivery,  almost  all 
independent  contracted  odult  carriers, 
which  requires  a  hands-on  manager  to 
supervise  a  staff  of  5  DM's  and  6 
employee  drivers. 

Compensation  package  includes 
$30,000  base  salary,  monthly 
bonuses,  full  benefits,  401  (k),  stock 
options,  and  career  advancement  with 
Ottoway  Newspapers. 

Please  send  cover  letter  and  resume  to: 

Circulation  Director 
Rockingham  County  Newspapers 
P.O.  Box  250 
Exeter,  NH  03833 
or  fax  to:  (603)  772-3830 


HOME  DEUVERY  MANAGER 

The  Austin  American-Statesman 
(Austin,  Texas)  is  seeking  an  experi¬ 
enced  home  delivery  manager  to  lead 
five  distribution  offices  (50,000  - 
60,000  circulation).  Emphasis  on 
customer  satisfaction  is  essential.  A 
strong  background  in  all  phases  of 
circulation  is  required  including  urban 
and  rural  distribution,  sales,  and  single 
copy.  A  minimum  of  5  years  experi¬ 
ence  in  circulation  management  is 
required.  If  interested  please  send 
resume  to: 

Ernie  Silva 
Circulation  Manoger 
Austin  American-Statesman 
P.O.  Box  670 
Austin,  TX  78767 


LOOKING  FOR  A  CAREER  CHANGE? 
Baseview  Products  develops  Macin¬ 
tosh-based  software  for  the  publishing 
industry.  We  are  currently  seeking 
several  individuals  to  fill  ENTRY  LEVEL 
positions  as  SYSTEMS  INSTALLERS/ 
TRAINERS.  These  positions  allow  you 
to  travel  the  country  while  you  work 
(50-60%).  You  should  be  an  energetic 
self-starter  with  a  great  personality  and 
a  CIRCULATION  background  who  is 
willing  to  relocate.  If  you  also  have  an 
aptitude  far  software,  hardware,  and 
teaching,  we  want  to  hear  from  you. 
Baseview  offers  excellent  benefits  and 
a  relaxed  work  environment.  Please 
fax  a  cover  letter  and  resume  to  (313) 
662-5204  or  mail  to: 

Baseview  Products 
Attn:  Director,  l&T 
333  Jackson  Pbza 
Ann  Arbor,  Ml  48103 
E-mail:  training@baseview.com 


CIRCULATION 


CREW  SALES 

Con  your  crews  meet  the  challenges  of 
o  competitive  market?  Earn  high  com¬ 
missions  plus  bonuses,  selling  Denver's 
#1  newspaper.  The  Rocky  Mountain 
News.  Call  Fred  Kissell  (303)  892- 
5467. 


MARKETING  &  CIRCULATION 
DIREaOR 

Prague,  Czech  Republic 
Duties:  manage  staff  of  4  full  time  and 
5  part  time  empbyees;  plan  and  imple¬ 
ment  marketing  strategies;  manage  dis- 
tributian  and  fulfillment  systems  and 
budgeting;  manage  key  accounts;  and 
provide  some  coordination  of  regional 
marketing  efforts  with  Budapest  and 
Warsaw  counterparts.  Requires:  expe¬ 
rience  in  direct  marketing,  sales,  data¬ 
base  management  and  telemarketing; 
and  highly-energetic,  self-motivated 
and  goal-oriented. 

Prefers:  Czech  language. 

Please  send  cover  letter  and  resume  to: 

Alison  Oliveira 
Prague  Business  Journal 
Sokolska  22 
120  00  Praha  2 
Czech  Republic 
Fox:  on  (420-2)2426-1361 
E-mail:  aoliveira@pbj.cz 


SALES  STRATEGIST  AND  TRAINER 

If  you're  a  strategic  thinker  who 
understands  circulation  sales  -  and 
can  communicate  that  understanding 
clearly  and  enthusiastically  in  a  train¬ 
ing  role  -  we'd  like  to  hror  from  you. 
This  opportunity  to  work  with  a  lorge 
number  of  new^apers  requires 
extensive  travel,  unflagging  energy  and 
excellent  skills  in  time  manage¬ 
ment,  organization  and  written  and 
verbal  communication. 

Resume,  salary  history  or  requirements, 
references  and  cover  letter  should 
come  to  Box  08329,  Editor  &  Pub¬ 
lisher. 


ZONE  SALES  MANAGER 
The  Omaha  World-Herald,  a  state¬ 
wide  newspaper  with  combined  Sun¬ 
day  circulation  of  over  290,000,  has  a 
career  opportunity  in  its  Ionvo  circula¬ 
tion  office.  A  results-oriented  manager 
is  sought  to  direct  the  sales,  service 
and  operational  activities  in  this  com¬ 
petitive  market. 

The  successful  candidate  will  hove  pre¬ 
vious  circulation  management  experi¬ 
ence,  outstanding  interpersonal  skills, 
is  computer  literate  and  has  a  strong 
understanding  of  marketing  and  sales 
techniques  aimed  at  growing  circula¬ 
tion. 

Competitive  compensation  and  benefit 
package,  incentive  program  and  the 
potential  far  advancement  is  available 
far  Qualified  candidates.  To  apply  sub¬ 
mit  resume  and  salary  history  to: 

Omaha  World-Herald 
Kelly  Koos,  Recruiting  Specialist 
1 4th  &  Dodge  Streets 
Omaha,  NE  68102 


CIRCULATION 


THE  ARIZONA  REPUBUC  is  looking  far 
on  energetic  Area  Circulation  Mon- 
ager.  This  position  is  responsible  far 
40K  to  60K  circulation  and  supervision 
and  motivation  of  six  to  eight  district 
managers. 

The  successful  candidate  will  have  a 
passion  far  the  circulation  field,  a  posi¬ 
tive  attitude  and  a  demonstrated  ability 
to  achieve  results  in  service,  circulation 
growth  and  marketing. 

A  minimum  two  years  college  degree 
in  a  business  related  field.  Four  to  six 
years  of  previous  circulation  manage¬ 
ment  experience  or  equivalent  is  pre¬ 
ferred. 

Mail  cover  letter,  resume,  salary  history 
and  references  to: 

Mark  Mesalam  CI36 
The  Arizona  Republic 
P.O.  Box  1950 
Phoenix,  AZ  85001 
E-mail:  mark.mesalam@pni.com 

Equal  Opportunity  Employer 


COMPUTING 


EDITORIAL 


ASSIGNMENT  EDITORS 

The  (Bergen)  Record  of  northern  New 
Jersey  is  seeking  resumes  far  full-time 
news  assignment  editors  with  at  least 
seven  years  of  daily  newspaper  expe¬ 
rience,  including  two  as  assignment 
editors,  working  directly  with  reporters. 

Applicants  should  be  team  players  who 
can  lead  and  motivate  reporters  and 
who  will  take  ideas  and  stories  and 
elevate  them  to  their  very  best.  They 
must  have  proven  track  records  on 
breaking  news,  overnight  enterprise 
and  longer-range  enterprise.  Strong 
leadership,  line-editing,  news  judg¬ 
ment,  career  counseling,  team¬ 
building,  and  writing  skills  are  a  must. 

Candidates  should  send  a  letter  detail¬ 
ing  why  they  want  this  job  and  what 
they  can  offer,  a  resume  with  their 
work  history  and  accomplishments, 
and  their  six  best  clips  or  news  editing 
examples  to  Douglas  Clancy,  assisting 
managing  editor.  The  Record,  150 
River  Street,  Hackensack,  NJ  07601 . 
Na  phone  calls,  please.  EEO 
Employer. 


COMPUTING 


COMPUTING  SERVICES 


PUBLISHING  SYSTEMS 
ANALYST 


Advises  members  of  the  Dartmouth  community  on  a  broad  range  of  computer 
related  publishing  applications  and  technologies.  Serves  as  a  team  leader 
in  areas  related  to  publishing  technology  development  and  project  consulting 
with  clients  throughout  the  campus.  As  the  campus  authority,  advises  on 
desktop  publishing,  pre-press  file  preparation,  and  multi-platform  document 
management  systems,  and  the  use  of  Mac  OS  and  Windows  operating 
systems  for  those  applications.  Participates  in  the  review,  selection,  and 
implementation  of  new  technologies  and  with  policy  and  procedure 
development. 

Bachelor's  degree  with  at  least  six  years  of  experience  in  publishing  systems 
(support  and  analysis  and/or  database  management)  and  formal  course 
work  or  training  in  concepts  and  theory  of  computing  languages,  systems 
management,  and  relational  database  management;  or  the  equivalent. 
Expert  knowledge  of  publishing  and  database  applications  such  as  Quark 
Xpress,  FrameMaker,  Photoshop,  SQL,  Oracle,  HTML,  and  SGML. 
Ability  to  research  applications  and  problems  related  to  software  not 
commonly  in  use  at  the  College.  Excellent  interpersonal,  organizational, 
and  communication  skills. 

Applications  will  be  accepted  until  the  position  is  filled.  Please  submit  a  letter 
of  application,  resume,  and  three  professional  references  to:  William 
Brawley,  Director  of  Computing  Services  Communications,  Kiewit 
Computation  Center,  HB  6028,  Dartmouth  College,  Hanover,  NH  03755. 

Dartmouth  College  is  an  Affir¬ 
mative  Action/Equal 
Opportunity  Employer. 

Women  and  minorities  are 
encouraged  to  apply. 
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EDITORIAL 

EDITORIAL 

ARTS  EDITOR 

Washington  City  Paper,  a  highly- 
regardea  alternative  weekly  in  Wash¬ 
ington,  DC,  seeks  an  arts  editor.  Appli¬ 
cant  should  be  an  experienced  editor 
with  a  history  of  surpassing  convention 
and  producing  the  unexpected.  Please 
send  cover  letter,  clips,  editing  exam¬ 
ples  and  resume  to  David  Carr,  Wash¬ 
ington  City  Paper,  2390  Champlain  St. 
NW,  Washington,  DC  20009. 

CAPITOL  REPORTER 

The  Honolulu  Advertiser,  Hawaii's 
largest  newspaper,  needs  an 
aggressive  writer  to  join  its  State  Capi¬ 
tol  team.  The  coming  session  may  see 
historic  reform  -  or  -  a  voter  backlash. 

If  you  can  report,  write,  and  analyze, 
send  a  cover  letter  and  resume  to  M.J. 
Smith,  managing  editor,  605  Kapiolani 
Blvd.,  Honolulu,  HI  96813.  Competitive 
salary,  benefits,  relocation. 

ASSISTANT  METRO  EDITOR 

The  Press-Enterprise,  170,000- 
circulation  leader  in  California's  Inland 
Empire,  seeks  an  editor  to  direct 
reporters  in  a  highly  competitive 
environment.  Emphasis  on  competitive 
instincts,  leadership,  team  building  and 
aggressive  local  news  values,  with  skills 
to  nelp  reporters  expand  their  reach. 
Show  us  what  you've  done;  convince 
us  of  what  you  can  do.  Salary 
$50,000  range.  Resume,  samples  to 
Managing  Editor  Mel  Opotowsky, 
Press-Enterprise,  P.O.  Box  792, 
Riverside,  CA  92502. 

ASSISTANT  NEWS  EDITOR  -  SND 
voted  us  one  of  the  world's  best- 
designed  and  now  we  want  to  get  bet¬ 
ter.  The  Longmont,  CO,  Daily  Times- 
Call  is  expanding  its  staff  and  looking 
for  someone  with  strong  news  judg¬ 
ment  and  design  skills  to  match.  Job 
includes  daily  design  of  open  local  dis¬ 
play  page  with  accasional  A1  and 
wire  duties.  QuarkXPress  experience  a 
plus.  Send  resume  and  clips  to:  Travis 
Pryor,  news  editor.  The  Daily  Times- 
Call,  P.O.  Box  299,  Longmont,  CO 
8 


AWARD-WINNING  North  Central 
Illinois  daily  has  opening  for  a  general 
reporter.  Previous  newspaper  experi¬ 
ence  and  knowledge  of  local  gov¬ 
ernment  helpful.  Excellent  benefits. 
Send  clips  and  resume  to  Joyce 
McCullough,  NewsTribune,  426  Sec¬ 
ond  Street,  La  Salle,  IL  61 301 .  EOE 

BUSINESS  REPORTER  -  45,000  daily 
in  mid-Maryland  seeking  business 
reporter  who  can  generate  good 
features,  cover  the  beat,  find  and 
report  the  follow-ups  and  write  a  pro¬ 
file.  Contact:  The  Frederick  News  Post, 
P.O.  Box  578,  Frederick,  MD  21705. 

CITY  HALL  REPORTER 

We  are  seeking  an  energetic  and 
creative  reporter  to  set  the  agenda  in 
the  competitive  City  Hall  beat.  This 
reporter  will  be  experienced  at  cover¬ 
ing  government,  politics  and  cam¬ 
paigns  and  able  to  generate  high- 
impact,  quick  turnaround  enterprise 
stories.  Minimum  of  five  years  daily 
experience  a  plus. 

Send  resume,  clips  and  a  list  of 
references  to: 

Joe  Sciacca 

Deputy  Managing  Editor/ 

Politics  and  Special  Projects 
Boston  Herald 
One  Herald  Square 
P.O.  Box  2096 
Boston,  MA  02106-2096 


CITY  EDITOR 

Are  you  well  organized?  Eager  to 
coach?  Brimming  with  story  ideas? 
Ready  to  play  a  central  role  in  a  chang¬ 
ing  newspaper?  Intrigued  by  Lewis  and 
Clark  country?  If  so  you're  a  candidate 
to  be  city  editor  of  the  Bismarck 
Tribune.  To  apply  for  the  position  sub¬ 
mit  a  resume  with  letter  to:  Libby 
Simes,  HR  manager,  Bismarck  Tribune, 
P.O.  fiiox  1 498,  Bismarck,  ND  58502. 


COPY  EDITOR/DESIGNER 

The  Stuart  News,  a  50,000-circulation 
daily  on  Florida's  highly  competitive 
Treasure  Coast,  is  looking  for  a  copy 
editor/designer  to  join  its  12-person 
copy  desk.  Please  send  resumes  to  The 
Stuart  News,  Attn:  Human  Resources, 
P.O.  Box  9009,  Stuart,  FL  34995. 

EOE/DFWP 

COPY  EDITOR/ 

SPORTS  PAGE  DESIGNER 
The  Beaver  County  Times,  a  45,000 
daily,  54,000  Sunday  AM  newspaper 
in  western  Pennsylvania,  is  seeking  a 
page  designer/copy  editor  to  join  its 
award-winning  team.  Our  readers  take 
sports  seriously  and  so  do  we.  Candi¬ 
dates  need  demonstrated  skills  and  an 
advanced  level  of  pagination  know¬ 
ledge  and  ability.  Send  resume  and 
paginated  design  samples  to:  Ed  Rose, 
sports  editor,  Beaver  County  Times, 
P.O.  Box  400,  Beaver,  PA  1 5009.  No 
phone  calls. 


j  COPY  EDITORS 

I  The  Corpus  Christi  Caller-Times,  a 
i  70,000  circulation  daily  (95,000  Sun- 

■  day),  has  an  immediate  opening  for 
:  Copy  Editors.  These  individuals  will  be 
I  responsible  for  editing  stories  for  style, 
;  spelling,  punctuation  and  libel; 
i  accurate,  compelling  headlines  and 
:  cutlines;  and  laying  out  pages  using 
:  QuarkXPress.  Experience  in  news  judg- 
I  ment  and  wire  selection  and  three 
:  years  daily  newspaper  experience  pre- 
:  ferred.  The  Caller-Times  has  been 
;  awarded  Best  Newspaper  in  Texas 
:  below  100,000  circulation,  seven  out 

■  of  the  past  eight  years.  This  award- 

•  winning  team  of  writers,  editors,  photo- 
:  graphers  and  artists  will  challenge  you 
:  to  reach  a  higher  level  of  performance. 
:  Competitive  salary,  excellent  benefits 
;  and  a  relocation  allowance. 

:  Send  resume  and  work  samples  to: 

•  Corpus  Christi  Caller-Times 

i  Attn:  Human  Resources  -  Copy  Editor 
j  P.O.  Box  91 36 

:  Corpus  Christi,  TX  78469 

:  E-mail:  chtr@caller.com 


COPY  EDITOR 

If  your  interest  is  to  be  part  of  a  team 
intent  on  a  quality  product,  if  you  are 
detail  oriented,  careful  and  cautious, 
know  when  to  check  and  question 
reporters'  copy  and  how  to  protect  the 
interests  of  the  writer,  the  reader  and 
our  33,000-circulation  newspaper, 
we've  got  the  job.  We  cross  train  on 
layout  and  pagination.  Send  cover  let¬ 
ter  and  resume  to  Danny  Carter,  nev/s 
editor.  The  Albany  Herald,  P.O.  Box 
48,  Albany,  GA  31 702-0048. 


COPY  EDITORS 

Both  beginning  and  experienced, 
needed  for  news  and  feature  sections 
of  fully  paginated  57,000  AM  in  grow¬ 
ing  coastal  region.  We  need  to  expand 
our  editing  team,  and  hove  openings 
for  experts  in: 

•  Page  design,  news  and  feature. 

•  Text  editing,  headlines  and  wires. 

•  Story  devaopment  and  local  news. 

See  what  we're  doing  at 

http// starnews.wilmington.net/ 
Send  cover  letter,  resume,  references 
and  samples  to: 

John  Meyer,  Managing  Editor 
Wilmington  Morning  Star 
P.O.  Box  840 

Wilmington,  NC  28402-0840 


COPY  EDITORS 

Copy  editors  sought  for  current  and 
future  openings  by  1 50K  Zone  5 
metro.  Requires  proven  editing, 
headline-writing  and  layout  skills, 
experience  on  copy  desk.  Pagination 
experience  preferred;  online  skills 
highly  prized.  We  offer  some  of  the 
best  pay  and  benefits  in  the  business. 
Resume  and  page  samples  ta  Bax 
08314,  Editor  &  Publisher. 


COPY  EDITOR 

The  Fresno  Bee,  a  McClatchy  newspa¬ 
per  in  the  heart  of  California's  Central 
Valley  (circ.  155,000  daily  and 
190,000  Sunday),  has  an  immediate 
opening  for  a  copy  editor  to  work  on 
the  business  news  team. 

:  Responsibilities  include  editing,  approv- 
;  ing,  and  writing  headlines  for  local 
I  and  wire  stories.  Will  also  lay  out  and 
:  proof  pages.  Must  have  minimum  2-3 
:  years  daily  copy  editing  experience, 

;  excellent  skills  in  page  design  and 
:  copy  editing,  knowledge  of  AP  style, 

•  and  be  computer  literate  (QuarkXPress 
:  preferred).  Competitive  salary  based 
I  on  experience  plus  full  benefit 
;  package.  We  value  a  diverse 

•  workforce.  Please  send  resume,  cover 

■  letter,  and  3-5  clips  by  November  24 
i  to  HUMAN  RESOURCES,  The  Fresno 
:  Bee,  1626  E  Street,  Fresno,  CA 
i  93786. 

i  COPY/DESIGN  EDITORS 

■  We're  enlarging  our  desk  to  handle 
I  new  Zoning  in  the  hotly  competitive 
:  Northwest  Indiana  market.  We  need 
:  experienced  designers/paginators  and 
I  strong  word  editors  to  handle  local 

•  news,  features  and  business.  Mail 
:  resume,  work  samples  to  Christopher  J. 
I  Celek,  deputy  managing  editor,  Post- 
i  Tribune,  1065  Broadway,  Gary,  IN 
i  46402  or  Fax  to  (219)  881-3234. 
;  Immediate  openings. 


EDITORIAL 


DO  YOU  HAVE  the  ability  to  make 
pages  sing?  We're  looking  for  an 
expert  in  QuarkXPress  who  can  hit 
homeruns  with  our  sports  pages.  We 
want  someone  to  take  pages  and  odd 
punch  and  flair.  Send  resumes  and 
work  samples  to  Walt  L.  Herring,  The 
Mercury,  24  N.  Hanover  Street,  Pot- 
tstown,  PA  1 9464. 


EDITOR  -  Asian-American  Times,  Inc.  a 
NY  based  Chinese  Language  newspa¬ 
per  is  seeking  to  fulfill  the  position  of 
Editor.  Responsibilities  will  include  edit¬ 
ing  of  the  “Chinese  Literature”  and 
“Lifestyle  and  Leisure”  sections;  assist¬ 
ing  Chief  Editor  in  formulating  editorial 
policy  and  determining  editorial  and 
operating  procedures;  planning  and 
overseeing  sectional  editorial  articles; 
determining  contents  of  sections  for 
approval  and  researching  and  writing 
on  articles,  essays  and  editorials.  Can¬ 
didates  will  qualify  with  a  Bachelors  in 
Journalism  or  Communications  and  1 
year  experience  in  the  position.  To 
apply  please  send  your  resume  to 
Chief  Editor,  Asian-American  Times, 
Inc.,  135-25A  40th  Road,  Flushing, 
NY  11354. 


EDITOR/WRITER 

The  Freedom  Forum,  an  international 
foundation  focusing  on  media  issues,  is 
looking  for  an  energetic  journalist  for 
the  Publications  Department  at  its  head¬ 
quarters  in  Adington,  VA,  oveHooking 
Washington,  DC.  The  position  involves 
editing  copy  and  writing  for  newsletters 
and  other  publications.  At  least  five 
years'  experience  is  required.  News¬ 
paper  background,  page-layout  skills, 
knowledge  of  QuarkXPress,  and  famil- 
:  iarity  with  printing  and  production  are 
:  preferred. 

;  Excellent  salary  and  benefits.  EOE, 

:  M/F/D/V.  Send  resume,  clips  and 
i  cover  letter  to:  Maurice  Fliess,  editorial 
i  director.  The  Freedom  Forum,  1101 
•  Wilson  Boulevard,  Arlington,  VA 
j  22209. 

j  EDITORS 

:  New  Times  is  looking  for  editors  at  all 
I  levels  to  fill  future  openings  at  our 
:  award-winning  weekly  newspapers  in 
i  Phoenix,  Denver,  Miami,  Dallas,  Hous- 
:  ton,  San  Francisco  and  Los  Angeles, 
i  There  are  immediate  openings  for 
:  associate  editors  at  the  Dallas 
:  Observer  and  Miami  New  Times.  Our 
i  new  paper  in  Fort  Lauderdale,  slated  to 
:  begin  in  the  fall  of  1997,  also  needs  a 
:  managing  editor. 

i  The  positions  require  fine  writing  and 
i  editing  skills  and  the  ability  to  help  staf- 
:  fers  generate  strong  stories.  Qualified 
j  applicants  will  hove  at  least  two  years 
I  or  post-college  editing  experience.  The 
i  interview  process  includes  an  extensive 
:  editing  test. 

:  Send  a  cover  letter,  a  resume,  and 
:  your  best  clips  to: 

i  Christine  Brennan 

j  Executive  Managing  Editor 

i  New  Times,  Inc. 

i  P.O.  Box  5970 

;  Denver,  CO  8021 7 

:  No  calls  or  E-mails,  please. 
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_ EDITORIAL _ 

EDITOR/WRITER  -  will  need  ability  to 
generate  and  edit  copy,  write 
headlines,  meet  deadlines.  Layout  and 
photography  a  plus.  Small  weekly 
newspaper  -  well  respected  in  com¬ 
munity.  $17,000  -  $19,000.  Send 
resume,  references  and  best  clips  to 
Herald  Newspapers,  P.O.  Box  8830, 
Toledo,  OH  43623. 

EUROPEAN  DESK  EDITOR 

The  European  Stars  &  Stripes,  a  daily 
newspaper  serving  the  US  military  com¬ 
munity  in  Europe,  is  looking  for  a  top- 
notch  journalist  to  head  its  European 
(City)  Desk. 

The  successful  candidate  will  supervise 
20  reporters,  two  photographers,  and 
a  desk  staff  of  six  assistant  editors,  who 
handle  everything  from  sports  and 
features  to  community  ana  breaking 
news.  We're  looking  for  a  professional 
who  can  work  with  a  wide  range  of 
reporters  and  editors  and  who  can 
instruct  and  motivate  a  staff  with  vary¬ 
ing  skill  levels  to  propel  them  to  higher 
levels  of  proficiency.  We  also  neM  a 
wordsmith  with  a  familiarity  with  the 
US  military  who  can  ensure  fairness 
and  balance  in  news  coverage. 

A  bachelor's  degree  and  minimum  of 
eight  years  on  a  daily  newspaper,  with 
some  supervisory  experience,  is 
required.  Supervisory  experience  at  the 
level  of  city  editor  is  preferred. 

This  is  a  renewable  three-year  appoint¬ 
ment.  The  total  compensation  package 
of  approximately  $60,000  includes  a 
competitive  salary  of  $35,000  to 
$50,000,  dependent  on  experience 
level;  a  non-taxable  housing  allow¬ 
ance;  health,  retirement  and  savings 
programs;  maving  expenses;  use  of 
military  post  exchange  and  com¬ 
missary  facilities;  and  travel  between 
the  US  and  Germany. 

Applicants  should  send  a  resume  with 
three  references  and  three  writing  clips 
to  European  Stars  &  Stripes,  ATTN: 
Editor,  Unit  29480,  APO  AE  0921 1  or 
Fax  to  (011-49)  6155-601395. 
Applications  must  be  received  by 
November  21,  1997,  to  be  con¬ 
sidered. 

Announcement  #NAF-SS-97-02 1 
EDITORIAL  WRITER 

The  writing's  the  thing.  Conservative 
but  not  predictable  Southern  daily 
(200,000)  seeks  talented  writer, 
rigorous  thinker,  hard  worker  with 
sense  of  humor  for  long-term  rela¬ 
tionship.  Object:  To  produce  best 
editorial  page  in  US.  Send  resume,  writ¬ 
ing  samples  to  Box  08322,  Editor  & 
Publisher. 

EXPERIENCED  EDITOR  to  lead  the 
award-winning  Whitefish  Pilot.  Com¬ 
petitive  salary,  benefits  and  fantastic 
quality  of  life  in  this  beautiful,  north¬ 
west  Montana  town.  Photo  and  QuarkX¬ 
Press  skills  required.  Send  resume  and 
clips  to  P.O.  Box  189,  Columbia  Falls, 
MT59912. 


_ EDITORIAL _ 

EDITOR 

Enterprising  Editor  needed  for  national 
consumer/trade  publication  that  covers 
custom  woodworking.  You  will  need 
solid  journalism  experience  in  news 
and  features  to  guide  our  six-person 
staff  of  reporters  and  editors.  Business 
reporting  experience  and  knowledge 
of  vrood^rking  preferable.  Ability  to 
spot  news  trends  in  a  wide-ranging 
field,  from  the  furniture  industry,  to  the 
market  for  croft  items,  to  changes  in 
woodworking  technology.  Team  player 
who  con  int^rale  publication  into  the 
operations  of  growing  publishing  com¬ 
pany,  administer  budget  ono  staff, 
increase  reader  response,  and  help 
boost  circulation.  Send  resume,  writing 
samples,  salary  requirements  to:  Ian  C. 
Bowen,  editorial  director.  Soundings 
Publications  LLC,  35  Pratt  St.,  Essex,  CT 
06426. 

EDITORIAL/REPORTER  -  a  50,000 
circulation  in  Western  Pennsylvania  is 
seeking  a  reporter  with  at  least  three 
years  of  experience  to  cover  local  gov¬ 
ernment,  schools  and  general  assign¬ 
ment  duties.  Interested  individuols 
should  submit  a  cover  letter,  resume 
and  clips  to  Human  Resources  Man¬ 
ager,  The  Johnstown  Tribune  Pub- 
li^ing  Company,  P.O.  Box  340,  425 
Locust  Street,  Johnstown,  PA  15907- 
0340. 

EXECUTIVE  EDITOR 

Top  editor  sought  for  mid-size  AM  dai¬ 
ly/Sunday  newspaper  in  Western 
Pennsylvania.  We're  LOCAL  in  empha¬ 
sis,  big-time  in  quality,  with  strong 
penetration  in  a  multi-community 
market.  We're  based  20  minutes  from 
the  Pittsburgh  Airport  in  Beaver 
County.  You  must  be  able  to  offer 
sensitive,  inspiring,  strategically- 
focused  and  compellingly  effective 
management  of  a  staff  of  consistent 
award-winners.  You  must  have  a 
strong  understanding  of  the  realities  of 
the  publishing  business,  newspaper 
marketing  and  what  it  takes  in  the 
newsroom  to  sell  and  retain  circulation. 
Send  resume,  copy  of  currently- 
affiliated  newspaper  and  current  salary 
level  ASAP  to  F.  W.  Gordon,  pub¬ 
lisher,  Beaver  Newspapers,  Inc.,  P.O. 
Box  400,  Beaver,  PA  15009.  Prior- 
faxed  resume  to  (412)  775-7212 
would  be  helpful.  No  phone  calls. 

FAST,  FASTIDIOUS  copy  editor  for  on¬ 
line  rock  publication.  Addicted  To 
Noise  (www.addict.com),  San  Fran¬ 
cisco.  2  years  with  newspaper  or 
magazine;  impeccable  spelling,  gram¬ 
mar;  A.P.  style;  knowledge  of  rock 
music.  Fax  resume  to  (415)  551-9970. 

FEATURES  REPORTER  sought  who  can 
cover  arts  and  culture  with  insight.  We 
value  storytellers  who  want  to  serve 
readers  first.  Our  new  reporter  will 
write  for  A1  while  also  working  on 
stories  for  daily  features  page.  Sound 
like  fun?  Send  resume,  clips,  references 
to  Jim  Willis,  ME,  Birmingham  Post- 
Herald,  P.O.  Box  2553,  Birmingham, 
AL  35203. 


EXPLORER  NEWSPAPERS,  an  award 
winning  25,000  weekly  circulation 
newspaper  serving  Northwest  Tucson, 
is  in  the  middle  of  its  largest  staff 
expansion  in  its  history. 

We  hove  IMMEDIATE  full-time  open¬ 
ings  (with  company  benefits)  for: 

EDUCATION  REPORTER,  EXPERI¬ 
ENCED  DISPLAY  ADVERTISING 
SALESPERSON,  EXPERIENCED 
GRAPHIC  ARTIST  -  Must  hove  know¬ 
ledge  of  QuarkXPress,  Adobe 
Photoshop  and  Illustrator. 

Send  resume  (and  clip  file  for  reporter 
position)  to  EXPLORER  Newspapers, 
231  W.  Giaconda  Way,  Suite  103, 
Tucson,  AZ  85704. 

Fax  (520)  575-8891 

FREELANCE  Business  Writers  needed 
to  cover  black  business  publication. 
(Career  finance,  marketing,  etc.)  Send 
writing  samples  to  Network  Journal, 
Attn:  Jacqueline  D.  Mitchell,  15354 
Grandville  Avenue,  Detroit,  Ml  48223. 

HELP  US  DEUVER  GREAT  JOURNAUSM 
We  need  smart,  creative  reporters  to 
join  the  twice  Pulitzer  Prize-winning 
Anchoroge  Doily  News.  We  are  one  of 
America's  best  small-metro  dailies,  cov¬ 
ering  huge,  beautiful  and  ever- 
foscinating  Alaska.  Applicants  should 
have  at  least  3  years  of  good  quality 
experience,  and  clips  to  prove  it.  We 
want  resourceful  reporters  able  to  turn 
complicated  issues  or  fost-moving  news 
into  interesting,  intelligent,  accurate 
stories.  Immediate  openings.  Com¬ 
petitive  salaries.  Excellent  benefits.  Send 
cover  letter,  resume  and  a  dozen  recent 
clips  to:  ADN,  Attn:  Human  Resources, 
P.O.  Box  149001,  Anchorage,  AK 
99514. 

LOCAL  NEWS  -  Vibrant  PM  needs 
resourceful,  dynamic  deputy  metro 
editor  to  work  with  ambitious, 
aggressive  staff;  must  be  planner, 
storyteller,  motivator.  Salary  to  $35K. 
Letter,  resume:  ME,  The  Hour,  346 
Main  Ave.,  Norwalk,  CT  06851 . 

LOOKING  FOR  A  CAREER  CHANGE? 
Baseview  Products  develops  Macin¬ 
tosh-based  software  for  the  publishing 
industry.  We  are  currently  seeking 
several  individuals  to  fill  ENTRY  LEVEL 
positions  as  SYSTEMS  INSTALLERS/ 
TRAINERS.  These  positions  allow  you 
to  travel  the  country  while  you  work 
(50-60%).  You  should  be  an  energetic 
self-starter  with  a  great  personality  and 
an  EDITORIAL  background  who  is  will¬ 
ing  to  relocate.  If  you  also  have  QuarkX¬ 
Press,  Macintosh/AppleShare,  or 
teaching  skills,  we  want  to  hear  from 
you. 

Baseview  offers  excellent  benefits  and 
a  relaxed  work  environment.  Please 
fox  a  cover  letter  and  resume  to  (313) 
662-5204  or  mail  to: 

Baseview  Products 

Attn:  Director,  l&T 

333  Jackson  ^aza 

Ann  Arbor,  Ml  48103 
E-mail:  training@baseview.com 


MANAGING  EDITOR 
Award-winning,  editorially  driven 
group  of  suburban  weeklies  in  metro- 
NY  region  seeks,  editor/manager  to 
lead  20-person  editorial  team.  If  you 
know  how  to  create  lively,  informative, 
quality  publications  on  time  and  on 
budget,  we'd  like  to  talk  to  you.  You 
should  hove  strong  vwiting,  editing  and 
page  design  skills,  leadership  and 
management  ability  and  a  working 
knowledge  of  QuarkXPress,  pagina¬ 
tion,  and  the  internet.  Excellent  salary/ 
benefits  package.  Send  resume/clips  to 
Box  08321 ,  Editor  &  Publisher. 

MANAGING  EDITOR 

The  Las  Vegas  Business  Press  is  seeking 
a  managing  editor  to  guide  our  cov¬ 
erage  at  the  nation's  most  exciting  and 
modern  city. 

Chances  are  you've  never  thought  of 
Las  Vegas  as  a  career  move.  If  not, 
perhaps  you  ought  to  know  the  busi¬ 
ness  community  turns  to  our  newspaper 
first,  and  our  lifestyle  and  climate  rtKike 
Las  Vegas  a  great  place  to  live. 

We  need  someone  vdio  can  lead  our 
staff  and  correspondents  to  produce  a 
v/eekly  newspaper  that  meets  the  needs 
of  an  intelligent  readership.  The  suc¬ 
cessful  candidate  will  be  able  lo  inspire 
good  writing,  headlines  and  typo 
graphy,  will  love  business  news,  and 
will  have  good  management  skills. 

We  offer  competitive  pay,  benefits,  a 
401  (k),  a  good  work  environment,  and 
the  opportunity  to  join  a  committed 
team  of  professionals  striving  to  make 
our  group  of  three  newspapers  and  com¬ 
mercial  printing  operation  the  best  in 
the  region. 

Cover  letter  and  resume  in  confidence 
to  Bruce  Spotleson,  publisher.  The  Las 
Vegas  Press,  3335  Wynn  Road,  Las 
Vegas,  NV  89102.  Inquiries,  if 
necessary,  to  same  at  (702)  871- 
6780. 

MUSIC  EDITOR 

New  Times  has  an  immediate  opening 
for  a  music  editor  at  its  weekly  news¬ 
paper  in  Miami.  Strong  writing  skills 
essential.  Job  entails  pfonning/raiting 
music  section,  hiring  freelance 
reviewers,  and  writing  a  local  music 
column  os  well  as  feature-length 
pieces.  Send  cover  letter,  resume  and 
five  best  clips  to:  Christine  Brennan, 
P.O.  Box  5970,  Denver,  CO  80217. 
No  calls  or  E-mails,  please. 

NEWS  EDITOR  -  Manager  needed  to 
creatively  crunch  wire  and  meet 
deadlines  on  PM;  must  lead  small  desk. 
Salary  to  $40K.  Letter,  resume:  ME, 
The  Hour,  346  Main  Ave.,  Norwalk, 
a  06851. 

NIGHT  NEWS  EDITOR  -  50,000  Zone 
2  AM  daily  ond  Sunday  seeks  creative, 
hands-on  editor  to  oversee  copy  desk, 
enforce  AP  stylebook,  write  crispy, 
witty  heads  and  insure  deadlines  are 
met.  Interested  individuals  should  sub¬ 
mit  a  resume,  cover  letter,  and  clips  to 
Box  08327,  Editor  &  Publisher. 
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_ EDITORIAL _ 

NEWSROOM  SYSTEMS  EDITOR 

The  Fayetteville  Observer-Times,  a 
75,000  morning  daily  in  North  Caro¬ 
lina,  needs  a  newsroom  systems  editor. 
Responsibilities  include  database  man¬ 
agement,  support  of  computer-assisted 
reporting  and  writing  mark-up  codes 
for  production  of  the  paper.  We  are  a 
progressive  newspaper  in  a  desirable 
part  of  the  country.  Send  resumes  to 
Mike  Arnholt,  managing  editor,  P.O. 
Box  849,  Fayetteville,  NC  28302. 


MEDICAL,  TRANSPORTATION  AND 
POLITICAL  REPORTERS 

The  Orange  County  (CA)  Register  is 
looking  for  experienced  reporters  to; 

•join  its  medical  team  covering  health 
care  delivery  to  a  diverse  population. 
Orange  County  is  home  to  some  of  the 
country's  largest  HMOs  as  well  as  the 
University  of  California,  Irvine,  one  of 
the  leading  research  institutions  in 
America.  The  team  won  the  1996 
Pulitzer  Prize  for  investigative  report¬ 
ing. 

•cover  transportation  in  car-crazy 
Southern  California,  explaining  how 
our  new  toilroads,  proposed  light  rail 
system  and  network  of  highways 
impact  everyone's  personal  commute, 
•explain  local  politics  in  a  place  where 
notional  trends  start.  Orange  County  is 
home  to  many  of  the  Republican  Par¬ 
ty's  most  well-heeled  donors.  Califor¬ 
nia's  demographic  changes,  however, 
are  putting  pressure  on  the  old  order 
and  creating  new  majorities. 

The  Register  is  a  400,000  circulation 
newspaper  in  the  highly  competitive 
Southern  California  market.  Successful 
candidates  will  have  a  minimum  of  5 
years  reporting  experience  on  a  daily 
metro,  a  demonstrated  ability  to  bring 
clarity  to  complex  issues  and  the  desire 
to  work  as  part  of  a  team. 

Please  submit  a  packet  demonstrating 
current  work  as  well  as  a  resume  and 
one-page  statement  of  philosophy  to; 
John  Doussard,  625  N.  Grand  Ave., 
Santa  Ana,  CA  92701.  Fax;  (714) 
565-3681 . 


PERFECT  FOR  college  student  or  any¬ 
one  with  a  few  hours  of  spare  time  on 
their  hands  who  wants  to  breok  into 
“cyberjournalism”. 

The  Chadotte  Sun-Herald  is  looking  for 
an  Internet  copy  editor  who  can  help 
us  put  our  newspaper  on-line  two 
nights  a  week.  Job  is  from  8  p.m.  to  1 1 
p.m.,  approximately.  Knowledge  of  com¬ 
puters  a  must.  Knowledge  of  HTML 
helps  but  not  required.  Must  be  a  good 
speller  who  can  catch  mistakes. 

The  Charlotte  Sun-Herald  is  a  drug- 
free  workplace;  pre-employment  drug 
testing  required.  If  this  sounds  like  you, 
please  call  Charlie  Marquis,  night  desk 
manager,  at  (941 )  255-8135. 


_ EDITORIAL _ 

PAGE  DESIGNER/COPY  EDITOR 

Want  to  work  for  the  best  mid-sized 
newspaper  in  New  England,  live  along 
the  southern  coast  of  Maine,  and  con¬ 
tribute  to  our  efforts  to  reach 
excellence?  The  Portland  Newspapers 
(circ.  75,000/132,000)  needs  an 
experienced  page  designer/copy 
editor  to  be  lead  designer  of  our  Sun¬ 
day  news  sections  and  special  reports. 

Requirements;  highly  developed  page- 
design  skills  and  a  sense  of  creativity; 
excdlent  news  judgment  and  copy  edit¬ 
ing  skills;  ability  to  collaborate  with 
others  on  design,  supervise  the  copy 
desk  and  make  deadlines;  experience 
in  AP  Leafdesk  color  correction  and  out¬ 
put,  and  in  AP  news  graphics  editing 
and  output  (Freehand  7.0).  Paginatian 
experience  on  networked  Mac  com¬ 
puters  a  plus. 

The  Portland  Newspapers  are  part  of 
Guy  Gannett  Communications,  a  fam¬ 
ily  owned  media  company  based  in 
Portland,  Maine's  largest  city.  Our  staff 
has  won  scores  of  awards  of 
excellence  for  design  and  reporting  in 
recent  years,  and  we  are  moving  into 
pagination  in  1998. 

Applicants  should  send  a  cover  letter, 
resume  and  design  samples  to  COPY 
DESK  SLOT  SEARCH,  The  Portland 
Newspapers,  Human  Resources  Office, 
390  Congress  Street,  Portland,  ME 
04101.  EOE 


POUCE  REPORTER 

We  hove  an  immediate  opening  for  a 
skilled,  aggressive  reporter  who  can 
find  the  story,  get  it  right  and  get  it  to 
our  readers  first.  We're  looking  for 
someone  who  can  develop  sources, 
write  well  and  explain  to  our  33,000 
households  what  the  crime  trends 
mean  to  them.  Send  cover  letter, 
resume  and  work  samples;  Jim 
Hendricks,  managing  editor.  The 
Albany  Herald,  P.O.  Box  48,  Albany, 
GA  31702-0048. 


REPORTER 

Pioneer  Press,  a  Chicago  suburban 
chain  of  48  newspapers  with  a  paid 
circulation  of  204,000,  is  seeking 
aggressive,  enterprising  reporters. 
Ideal  candidate  will  have  journalism 
degree  and  2-4  years  experience.  We 
seek  enthusiastic,  hard-warking 
reporters  willing  to  go  beyond  gov¬ 
ernment  board  to  get  stories  and  who 
take  creative  approaches  in  their  work. 
We  can  offer  a  competitive  package  of 
benefits.  Fax  or  mail  resumes  with  clips 
to  Pioneer  Press,  2201  Waukegan 
Road,  Bannockburn,  IL  6001 5.  Fax; 
(847)317-1022. 

Call  us  about  our  low 
contract  rates! 

(212)  675-4380 
ext.  170  or  173 


_ EDITORIAL _ 

REPORTER 

Pulitzer  Prize-winning  newspaper  is 
seeking  an  enthusiastic,  aggressive 
reporter  who  can  write  hard-hitting 
news  stories  and  also  has  an  eye  for 
people  features.  Seeking  a  reporter 
with  one  or  two  years  experience  or  a 
sharp  beginner.  We  are  an  Equal 
Opportunity  Employer.  Send  resume, 
five  of  your  best  clips  and  three 
references  to  Ernest  Murray,  managing 
editor.  The  Lufkin  Daily  News,  P.O. 
Box  1089,  Lufkin,  TX  75W2. 


REPORTERS 

The  Business  Press,  the  weekly  business 
journal  in  Southern  California's  fast¬ 
growing  Inland  Empire,  is  seeking 
reporters  and  a  special  sections  editor. 
1-2  years  af  daily  or  weekly  experi¬ 
ence  is  preferred.  Business  experience 
isn't  necessary;  we're  looking  for 
highly  motivated  reporters  who  might 
enjoy  learning  a  specialty  beat  and 
working  in  a  competitive  environment. 
Send  a  cover  letter,  resume  and  your 
four  best  clips  (a  blend  of  news  and 
features)  to  Editor  Paul  McAfee,  The 
Business  Press,  3281  E.  Guasti  Road, 
Suite  440,  Ontaria,  CA  91761. 

Via  E-mail;  paulmac@pe.net 


REPORTER 

The  Catholic  Spirit,  newspaper  of  the 
Archdiocese  of  St.  Paul  and  Min¬ 
neapolis,  has  an  opening  for  a  full-time 
staff  writer.  Candidates  should  be  com¬ 
fortable  covering  the  moral  and  ethical 
issues  of  the  day;  writing  feature  stories 
and  occasional  columns;  editing  copy, 
and  designing  pages.  Macintosh  famil¬ 
iarity,  including  QuarkXPress,  helpful. 
Knovdedge  of  and  participation  in  the 
Catholic  Church  required.  No  phone 
calls.  Send  resume  and  up  to  three 
clips  to; 

Dennis  Heaney 
The  Catholic  Spirit 
244  Dayton  Avenue 
Saint  Paul,  MN  55102 


REPORTER 

The  Lewiston  Tribune,  a  25,000  daily 
in  northern  Idaho,  seeks  a  public  edu¬ 
cation/general  assignment  reporter  to 
cover  issues  throughout  our  circulation 
area.  We  give  our  reporters  mean¬ 
ingful  assignments  and  freedom  to 
report.  Outstanding  outdoors 
opportunities,  a  safe  community  and 
great  access  to  hiqher  education  institu¬ 
tions.  Will  consider  recent  grads  with 
successful  internships.  Clips,  resume 
and  references  to;  Paul  Emerson, 
managing  editor,  P.O.  Box  957, 
Lewiston,  ID  83501 . 


:  THE  BULLETIN,  one  of  the  fastest- 
:  growing  newspapers  in  the  Pacific 
:  Northwest,  has  three  openings.  The 
;  Bulletin  is  a  six-day,  30,000-circulation 
:  daily  in  beautiful  Bend,  Oregon,  a  ter- 
:  rific  place  to  work  and  live.  We're  seek- 
;  ing  a  city  editor  to  lead  our  news  team, 
;  another  quality  business  reporter  and  a 
;  copy  editor  with  pogination  experi- 
:  ence.  Send  cover  letter,  resume  and 
;  writing  or  editing  samples  to;  Rick 
;  Attig,  executive  editor.  The  Bulletin, 
i  1 526  NW  Hill  St.,  Bend,  OR  97701 . 


_ EDITORIAL _ 

RESTAURANT  CRITIC 
New  Times  is  looking  for  a  restaurant 
critic  for  its  award-winning  weekly 
newspaper,  Hauston  Press.  We  want 
stylish,  opinionated  columns  by  writers 
who  are  knawledgeable  and 
passionate  about  food,  both  up-scale 
and  down-home.  Fulltime  position  with 
benefits  requires  a  1 ,500-word  weekly 
restaurant  review,  plus  additional  writ¬ 
ing  and/or  editing  duties  based  on  the 
applicant's  experience.  New  Times 
publishes  magazine-style  weeklies  -  cov¬ 
ering  local  news,  politics,  arts  and 
music  -  in  Phoenix,  Denver,  Miami, 
Dallas,  Houston,  San  Francisco  and  Las 
Angeles. 

To  apply,  send  your  clips,  resume  and 
cover  letter  (plus  a  sample  review,  if 
you  haven't  reviewed  before)  to; 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 
No  calls  or  E-mails,  please 


ROOMTO'MRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco  and  Los  Angeles.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  apenings  far 
news  writers  in  Denver,  Miami,  Dallas 
and  Houston.  Our  new  paper  in  Ft. 
Lauderdale,  starting  in  the  fall  of  1 997, 
will  need  both  news  and  feature 
writers. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  In  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls  or  E-mails,  please)  to; 
Christine  Brennan 
Executive  Managing  Editor 
New  T'mes,  Inc. 

P.O.  Box  5970 
Denver,  CO  802 1 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


:  STORYTELLER  -  Need  features  writer 
:  who  can  dig  out  stories  that  captivate. 
I  Work  in  busy  features  department; 
i  page  design  helpful.  Letter,  resume; 
•  ME,  The  Haur,  346  Main  Ave., 
I  Norwalk,  O  06851 
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_ EDITORIAL _ 

SPORTS  EDITOR  needed  for  16,000 
circulation  doily  (AM,  Mon.-Fri.)  in 
northeastern  Maryland.  Emphasis  on 
local  youth  sports  coverage.  QuarkX¬ 
Press  pagination  experience  required. 
Strong  design  skills  needed.  Position 
involves  some  coverage,  writing  col¬ 
umns  and  editing  three  writers.  Send 
resume,  layout  and  clips  to:  Terence 
Peddicord,  editor,  Cecil  Whig,  P.O. 
Box  429,  Elkton,  MD21921. 


SPORTS  EDITOR  -  If  you  like  sports, 
we'll  give  you  all  you  wont.  The 
Tribune-Democrat  in  Johnstown,  PA 
(49,000  daily-53,000  Sunday)  is  look¬ 
ing  for  a  sports  editor  who  can  handle 
the  full  schedules  of  32  high  schools, 
ond  player-development  franchises  in 
professional  hockey  and  baseball. 
We're  in  Pittsburgh  Steeler,  Penguin 
and  Pirate  country  between  Pitt  and 
Penn  State.  This  is  a  management  posi¬ 
tion  that  involves  copy  editing,  design, 
scheduling,  coverage  and  yes,  you'll 
write  a  column.  If  you're  ready  to  step 
up,  send  resume  and  clips  to  Human 
Resources  Manager,  The  Johnstown 
Tribune  Publishing  Co.,  P.O.  Box  340, 
425  Locust  St.,  Johnstown,  PA  15907- 
0340. 


SYSTEMS  EDITOR 

Atex  paper  faces  the  changing  pros¬ 
pects  brought  on  by  the  year  2000. 
Pagination  ond  other  wonders,  like  an 
online  itch,  loom.  We  need  someone 
who  can  grapple  with  new  technology, 
help  journalists  use  it  to  their  best 
advantage.  Reports  to  the  managing 
editor.  The  Press-Enterprise  is  a  grow¬ 
ing  paper  in  Southern  California  in  a 
growing  market.  Send  resume, 
references  and  a  persuasive  letter  to 
Managing  Editor  Mel  Opotowsky, 
Press-Enterprise,  P.O.  Box  792, 
Riverside,  CA  92502. 


TEAM  LEADER 

The  Fayetteville  Observer-Times,  a 
75,000  morning  daily  in  North  Caro¬ 
lina,  is  looking  for  an  editor  to  lead 
one  of  its  new  reporting  teams  and 
help  run  the  local  news  operation  at 
night.  Editors  from  smaller  papers  or 
reporters  with  five  years  experience 
will  be  considered.  The  ideal  candidate 
has  passion  for  local  news,  strong 
leadership  skills  and  commitment  to 
excellence. 

Send  resume  and  work  samples  to 
Mike  Arnholt,  managing  editor.  The 
Fayetteville  Observer-Times,  P.O.  Box 
849,  Fayetteville,  NC  28302. 

THE  ALBLJQUERQUE  JOURNAL  is  look¬ 
ing  for  an  aggressive,  experienced 
reporter  to  cover  City  Hall.  Candidates 
should  be  adept  at  developing  sources, 
digging  out  documents,  understanding 
ana  interpreting  budgets  and  crafting 
strong,  clean  copy  on  deadline.  The 
reporter  who  takes  this  beat  will  be 
initiating  coverage  of  a  new  mayor 
and  city  council  in  a  competitive,  grow¬ 
ing  market.  Send  resumes,  clips  and 
references  to  Charlie  Moore,  metro 
editor,  Albuquerque  Journal,  P.O. 
Drawer  J,  Albuquerque,  NM  8701 3. 


THE  CAPE  COD  TIMES,  an  award¬ 
winning  daily  newspaper  located  in 
one  of  the  East  Coast's  premier  voca¬ 
tion  destinations,  seeks  a  full-time  page 
designer.  We're  looking  for  a  creative 
thinker  with  a  flair  for  design,  the 
ability  to  produce  features  and  news 
pages  under  deadline,  a  way  with 
words  and  a  passion  for  quolity.  Must 
be  fluent  in  QuarkXPress.  Minimum 
two  years  newspaper  design  experi¬ 
ence  required.  Qualified  candidates 
should  submit  a  cover  letter,  resume, 
and  five  non-returnable  work  samples 
by  November  21  to:  Mindy  Clawson, 
graphics  editor.  Cape  Cod  Times,  319 
Main  Street,  H^nnis,  MA  02601 .  No 
phone  calls,  please.  Equal  Opportunity 
Employer. 

THE  HARRISBURG  Patriot-News  is  look¬ 
ing  for  talented,  hard-charging 
reporters  who  wrant  to  work  at  a  grow¬ 
ing,  100,000-circulation  capital  city 
paper.  Reporters  with  experience  and 
interest  in  covering  courts,  police,  or 
government  at  any  level  are 
encouraged  to  apply.  We  have  a 
strong  commitment  to  local  news  and 
offer  reporters  a  chance  to  tackle  in- 
depth,  enterprise  stories.  Interested? 
Send  resume,  cover  letter  and  clips  to 
Bob  Heisse,  city  editor.  The  Patriot- 
News,  812  Morket  Street,  Harrisburg, 
PA  17101. 


THE  ISLAND  PACKET  (Hilton  Head 
Island,  SC)  needs  a  copy  editor/ 
poginator.  A  McClatchy-owned  paper, 
the  Packet  has  high  editorial  standards. 
Mail  or  fax  a  cover  letter  and  resume 
with  references  to  Fitz  McAden,  execu¬ 
tive  editor.  Island  Packet,  P.O.  Box 
5727,  Hilton  Head  Island,  SC  29938. 


THE  ORLANDO  SENTINEL  is  seeking 
an  experienced  reporter  to  cover 
health  and  medicine.  Our  emphasis  is 
on  providing  health  information  that's 
relevant  and  useful  to  our  readers.  The 
job  requires  versatility,  enterprising 
reporting  and  colorful  writing.  Appli¬ 
cants  must  hove  at  least  five  years  af 
experience  at  a  daily  newspaper, 
including  at  least  twa  on  a  medical 
beat.  Send  a  resume  and  five  to  seven 
varied  clips  to  James  C.  Clark,  staff 
development  editor.  The  Orlando  Sen¬ 
tinel,  P.O.  Box  2833,  Orlando,  FL 
32802. 


THE  ORANGE  LEADER  has  an 
immediate  opening  for  an  aggressive 
general  assignment  reporter  able  to 
write  strong  feotures  as  well  as  in- 
depth  news  stories.  We  are  a  seven- 
day  newspaper.  Send  resumes  and 
clips  ASAP  to  Glenda  Dyer,  executive 
editor,  P.O.  Box  1028,  Orange,  TX 
77631. 


WEEKEND  EDITOR:  The  Battle  Creek 
(Mich.)  Enquirer,  a  Gannett  Compony 
newspaper  with  26,000  circulation 
daily  and  37,000  Sunday,  seeks  a 
reader-focused,  inspirational  and 
creative  weekend  editor  with  design, 
layout  and  editing  experience.  QuarkX¬ 
Press  pagination  experience  not 
required,  but  a  big  plus.  The  person 
who  fills  this  position  will  play  a  big 
part  in  production  of  our  Saturday  and 
Sunday  newspapers.  The  weekend 
editor  also  will  help  with  Page  1 A 
layout  and  design,  and  supervision  of 
copy  editors  and  a  graphics  artist. 
Three  to  four  years'  copy  editing  expe¬ 
rience  preferred.  Great  opportunity  for 
copy  editor  to  work  up  the  manage¬ 
ment  ladder. 

Send  resume,  references,  salary  history 
and  work  samples,  along  with  a  letter 
outlining  your  thoughts  on  what  a  com¬ 
munity  newspaper  should  be,  to  Nan 
Seelman,  executive  editor.  Battle  Creek 
Enquirer,  155  W.  Van  Buren  Street, 
Battle  Creek,  Ml  4901 7-3093. 

The  Enquirer  is  an  Equal  Opportunity 
Employer  that  values  diversity  in  the 
workplace,  and  especially  encourages 
those  who  shore  this  vision  to  apply. 


WOODWORKING  EDITOR 

Meredith  Corporation  seeks  experi¬ 
enced  writer  to  help  plan,  research, 
and  produce  articles  on  woodworking 
tools  and  techniques  for  the  world's 
leading  woodworking  magazine  --  Bet¬ 
ter  Homes  and  Gardens  WOOD  mag¬ 
azine. 

Successful  candidate  will  have  a  college 
degree  in  Journalism  or  English;  a  min¬ 
imum  of  3  years'  writing  experierKe  at 
a  magazine  or  newspaper;  and  know¬ 
ledge  of  woodworking  processes  and 
on  interest  in  woodworking  tools  essen¬ 
tial.  Must  also  be  a  well-organized 
self-starter  with  an  eye  for  accuracy  in 
details,  and  hove  the  ability  to  translate 
technical  information  into  lively,  easy- 
to-understand,  copy.  The  ability  to  con¬ 
ceive  strong  photographic  approaches 
to  articles  is  essential.  Good  public  con¬ 
tact  skills  a  must. 

Location:  Des  Moines,  Iowa 

Please  send  resume,  writing  samples, 
and  cover  letter  with  salary  history  in 
confidence  to: 

Ms.  D.  Neumann 
Supervisor,  Corporation 
Staffing  Services/Dept.  291 

Meredith  Corporation 

1716  Locust  Street 

Des  Moines,  lA  50309-3023 

Fax:  (515)  284-2958 

An  Equal  Opportunity  Employer 


_ EDtrORIAL _ 

TURNOVER  IS  rare  at  this  30,000 
daily  in  the  magnificent  heait  of  Wash¬ 
ington  State.  No  mystery:  It's  a  terrific 
place  to  work  and  live,  and  the  paper's 
in  the  midst  of  some  great  advances. 
Naw  the  possibility  of  a  couple  of 
reporter  openings  looms.  We  need  to 
beef  up  our  resume  files.  If  you're 
smart,  energetic  and  passionate  about 
newspapers,  send  10  clips  and  resume 
to:  Gary  Jasinek,  managing  editor.  The 
Wenatchee  World,  14  N.  Mission  St., 
Wenatchee,  WA  98801.  We  value 
diversity. 

WE'RE  GOOD,  destined  to  be  great. 
New  Florida  daily  with  strong  owner 
seeks  talent,  experience.  Layout, 
reporters,  editors  needed.  Reply  to  Box 
08328,  Editor  &  Publisher. 


INFORMATION  SYSTEMS 

INFORMATION  SYSTEMS 
COORDINATOR 

Leading  trade  publication  (Zone  2) 
75,000  circulation  seeks  person  to 
provide  hands-on  support  in  a  multi¬ 
vendor  environment  that  includes  Mac- 
based  od  production  systems  and  PC- 
based  accounting  and  circulation 
systems  on  NT  and  Novell  servers. 
Candidate  will  have  thorough  know¬ 
ledge  of  publishing  systems  hardware 
and  software  requirements  including 
QuarkXPress,  Photoshop  and  Windows 
'95.  Familiarity  with  Managing  Editor, 
Postal  Soft  and  Great  Plains  Software  a 
plus;  2  years  managerial  experience 
preferred.  Salary  range  $45-50K. 
Send  resume  and  introductory  letter  to 
Box  08320,  Editor  &  Publisher. 


_ MARKETING _ 

MARKETING  EXECLJTIVE 

The  Sun  Journal  is  seeking  Professional 
Marketing  Executives  to  Sales/ 
Newspaper  Advertising  Space.  We  are 
a  fast  paced,  growing  environment. 
This  position  requires  great  people  arxJ 
marketing  skills  with  the  Soles  motiva¬ 
tion  to  become  #1  in  our  sales  depart¬ 
ment.  We  are  willing  to  train  the  right 
candidates.  Newspaper  sales  a  plus. 
We  offer  o  competitive  base  salary 
plus  an  incentive  plan,  complete  bene¬ 
fits's  package  including  a  401  (k)  plan. 
EOE/Drug  Free  environment.  Please 
respond  in  confidence  to  The  Sun 
Journal,  7215  Whipple  Avenue,  NW, 
Canton,  OH  44720-7137  or  Fox  (330) 
966-0145. 


_ PHOTOGRAPHY _ 

THE  JOURNAL,  a  seven-day  fully 
paginated  newspaper  in  Martinsburg, 
WV  (about  65  miles  from  Washington, 
DC  and  Baltimore,  MD)  with  a  20,000 
circulation  has  an  immediate  opening 
for  an  entry-level  photojournalist.  Must 
be  experienced  in  black  and  white  and 
color  photography,  as  well  as  Adobe 
Photoshop.  The  person  hired  will  be 
able  to  shoot  sports,  features  and  hard 
news.  Send  resume  and  slide  portfolio 
to  Maria  Lorensen,  editor.  The  Journal, 
207  W.  King  St.,  Martinsburg,  WV 
25401. 


CLASSIFIED  ADVERTISING  DEADLINES 

In-Column  Advertisemenis 
Tuesday  noon  (EST)  for  following  Saturday  issue 
Classified  Display 

Friday  5pm  (EST)  8  days  prior  to  publication 
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HELP  WANTED 


NEW  MEDIA/TECH 


NEW  MEDIA/TECH 


ADOBE  SYSTEMS,  one  of  the  world’s  leading  PC  software 
companies,  is  looking  for: 

Web  Managing  Editor 

Responsible  for  the  implementation  of  timely  customer-focused 
marketing  and  editorial  content  for  the  corporate  Web  site  with 
emphasis  on  events  and  commerce.  You  will  direct  corporate  Web  site 
agenda  including  editorial,  product  information,  marketing  programs, 
and  merchandising  messages;  and  hire  and  manage  a  team  of 
editors/freelance  writers.  You  will  also  introduce  innovative  and  online 
events  to  increase  site  traffic,  establish  guidelines  and  consistent 
editorial  tone,  and  coordinate  other  content  created  throughout  the 
company  for  cross-media  use. 

Requires  a  BA  in  Communications  or  related  field  and  7+  years  of 
experience,  3-5-1-  years  of  which  involve  direct  management.  Must 
have  strong  negotiation  skills  and  a  proven  track  record  working 
effectively  across  corporate  divisions.  The  ability  to  manage  people 
under  aggressive  deadlines,  a  thorough  understanding  of  Web  pub¬ 
lishing  process  and  direct  experience  with  implementing  editorial 
agendas. 

Web  Technical  Manager 

Responsible  for  managing  technical  staff  and  tools  and  processing  for 
customer-focused  Web  site.  You  will  assess  and  manage  the  imple¬ 
mentation  and  deployment  of  new  technologies  to  optimize  site  pro¬ 
ductivity  and  functionality  including  automated  HTML,  database 
publishing  and  list  serving. You  will  also  collaborate  with  the  corporate 
Information  Services  team  on  technical  issues,  direct  site  measure¬ 
ment  and  tracking  program  and  play  a  formative  role  in  launching 
electronic  commerce.  Acting  as  a  thought  leader  for  strategies  to 
supp>ort  site  mirroring  and  FTP  strategies,  you  will  work  closely  with 
the  Managing  Editor,  Creative  Director  and  Production  Editor  to 
support  interactive  site  functionality. 

Requires  a  BA  in  Computer  Science  or  a  related  field,  3-5-^  years  of 
direct  management  experience,  strong  negotiating  skills  and  proven 
track  record  working  effertively  across  corporate  divisions.  An  in- 
depth  knowledge  of  Web  technical  standards  including  HTML,  HTTP, 
Netscape,  Commerce  Server  administration,  and  UNIX®  Solaris™ 
system  administration  is  needed.  Understanding  of  Web  program¬ 
ming  languages  and  database  publishing  and  previous  experience 
with  Web  audio  and  video  technologies,  electronic  commerce,  NSAPI, 
and  Java™  are  definite  pluses. 

Adobe  offers  an  outstanding  compensation  and  benefits  package. 
Send  or  fax  your  scannable  resume,  indicating  Job  Code  EP9710DS,to: 
Adobe  Systems,  Inc.,  Professional  Staffing,  345  Park  Avenue,  San  Jose, 
CA  95110-2711;  FAX  (408)  536-6818,  or  Email:  jobs@adobe.com  Visit 
us  on  the  WWW  at;  http://www.adobe.com  and  submit  your  resume 
using  Resume  Builder™.  No  phone  calls,  please.  EOE 


Adobe 

If  you  can  dream  it,  you  can  do  it.™ 

Required  tiny  copyright  info:  Adobe,  the  Adobe  logo,  and  the  tagline  “If  you  can  dream  it,  you 
can  do  it“  are  trademarks  of  Adobe  Systems  Incorporated  and  its  subsidiaries  and  may  be  registered 
in  certain  jurisdictions.  Q  Copyright  1997  Adobe  Systems  Incorporated.  All  rights  reserved. 


PHOTOGRAPHY 


THE  JOURNAL-STANDARD,  an 
award-winning  daily  in  Freeport,  IL, 
seeks  an  ambitious  and  creative  photo¬ 
journalist  to  join  our  news  team.  The 
person  hired  will  be  able  to  shoot 
sports,  features  and  spot  news,  and 
also  will  be  a  contributor  of  ideas  and 
opinions  in  the  news-gathering  pro¬ 
cess.  Send  resume  and  portfolio  to  Jeff 
Rogers,  managing  editor.  The  Journal- 
Standard,  27  S.  State  Avenue, 
Freeport,  IL  61032. 


PRESSROOM 


ASSISTANT  MANAGER 
OF  PRESS  OPERATIONS 
The  Gazette  in  Colorado  Springs  is 
looking  for  an  applicant  with  10  years 
experience  with  double-wide  web  off¬ 
set  presses  and  5  years  management 
experience  to  assist  our  senior  man¬ 
ager  of  press  operations  in  this  newly 
created  position.  Responsibilities 
include  strong  mechanical  and 
electrical  skills;  ability  to  provide  on 
time  performance  to  print  schedule 
with  low  waste  and  high  quality. 
Directly  responsible  for  all  shifts  when 
senior  manager  is  not  on  duty,  and  will 
assist  senior  manager  in  hiring,  train¬ 
ing,  evaluation  and  overall  supervisian 
of  pressroom  personnel.  The  Gazette 
offers  a  competitive  compensation 
package  and  excellent  benefits.  Send 
resume  and  salary  requirements  to: 

The  Gazette 
Human  Resources 
30  S.  Prospect 

Colorado  Springs,  CO  80903 
EOE  MFDV 

PRESS  OPERATOR  with  minimum  5 
years'  experience  on  Goss  Metro  and 
thorough  knowledge  of  aspects  of 
press  including  4-color  process  work, 
maintenance,  folder  and  reel  tending. 
Send  resume  to  John  Lundgren,  Tucson 
Newspapers,  P.O.  Box  26887,  Tucson, 
AZ  85726-6887. 

PRESSMAN/MANAGER  for  6  1/2  unit 
Goss  Urbanite.  Minimum  five  years 
experience.  16,500  circulation  7  day 
AM  paper  located  in  beautiful  historic 
New  Bern,  NC.  Competitive  salary  and 
excellent  benefits  package.  Please  send 
resume  and  salary  history  to  John 
Graham,  publisher.  Sun  Journal,  P.O. 
Box  1 1 49,  New  Bern,  NC  28563. 

FAX  (919)  638-1577 

PRODUaiON/TECH 

THE  HARTFORD  COURANT,  the 
nation's  oldest,  continuously  published 
newspaper,  is  looking  for  a  night-side 
Production  Manager  with  at  least  three 
years'  double  wide  press  printing  and 
production  management  experience. 
Leadership  ability  and  demonstrated 
success  in  achieving  quality  also 
required.  Reply  with  resume,  cover  let¬ 
ter  and  salary  requirements  to  The 
Hartford  Courant,  Employment  Man¬ 
ager,  285  Broad  Street,  Hartford,  CT 
06115.  EOE 

To  have  a  good  friend  is  one  of  the  high¬ 
est  delights  of  life;  to  be  a  good  friend  is 
one  of  the  noblest  and  most  difficult 
undertakings 

Unknown 
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PRODUaiON  MANAGER 
(Night  Operations) 

The  Pittsburgh  Post-Gazette,  a  large 
metro  that  has  bucked  the  trend  by 
increasing  it's  daily  and  Sunday 
circulation,  is  seeking  a  #2  production 
executive.  This  highly  visible  pro¬ 
fessional  will  manage  and/ar 
coordinate  all  evening  production  func¬ 
tions  from  pre-press  through  packag¬ 
ing  including  the  management  of  shift 
production  supervisors  and  over  2(X) 
employees. 

Qualification  requirements  include: 

•A  minimum  of  8  years  af  successful 
broad-based  newspaper  production 
management  experience. 

•A  demonstrated  track  record  of  initiat- 
ing,  fostering  and  implementing 
change. 

•TQM  background  including  the 
development  of  continuous  improve¬ 
ment  measures  and  standards  to  sup¬ 
port  a  performance-based  culture  is 
highly  desirable. 

•Capacity  to  work  evenings  five  days  a 
week. 

•Strong  interpersonal,  planning,  prob¬ 
lem  solving  and  analytical  skills. 
•Bachelor's  degree  desirable. 

We  offer  a  competitive  salary 
package,  excellent  benefits  (including 
medical,  dental,  visian,  401  (k),  tuition 
reimbursement,  etc.)  and  an  outstand¬ 
ing  senior  management  team  that  con¬ 
tinues  to  nurture  growth. 

Please  submit  your  resume  with  your 
compensation  requirements  fo: 

Pittsburgh  Post-Gazette 
Director  of  Human  Resources 
34  Boulevard  of  the  Allies 
Pittsburgh,  PA  1 5222 
Private  Fax  (4 12)  263-2577 

Equal  Opportunity  Employer 


PUBUC  RELATIONS 


WORK  FOR  NASA! 

Science  &  Technology  Corporation 
(STC),  located  in  Hampton,  VA,  is  seek¬ 
ing  a  Public  Affairs  Officer  and  a  Pub¬ 
lic  Affairs  Assistant  to  help  disseminate 
information  about  the  NASA  Langley 
Research  Center  to  news  media  outlets 
world  wide.  The  Public  Affairs  Officer 
position  requires  a  Bachelor's  degree 
in  English,  journalism,  or  communica¬ 
tions  and  four  years  of  experience  as  a 
full-time  daily  newspaper  reporter 
and/or  editor.  Equivalent  experience 
in  public  relations  or  public  affairs  will 
be  cansidered.  The  selected  Public 
Affairs  Officer  will  research,  prepare, 
and  oversee  the  production  of  print 
and  video  media  products.  The  Assis¬ 
tant  will  help  with  the  above  duties  and 
also  maintain  text/ photo  files  and  post¬ 
ings  to  WoHd  Wide  Web  site. 

STC  offers  competitive  salaries  and  a 
rich  benefits  program.  Qualified  can¬ 
didates  may  mail  resumes  in  con¬ 
fidence  to  STC,  101  Research  Drive, 
Hampton,  VA  23666,  FAX  to  (757) 
865-1294,  or  E-mail  to 

“ewing@stcnet.com” 

For  more  information,  see  our  employ¬ 
ment  page  at  “www.stcnet.com". 

STC  is  an  equal  opportunity  employer 
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CLASSIFIED  ADVERTISING  RATES 

Foreign/Positions  Wanted  advertisers  must  pre-pay. 
Effective  January  1, 1997 


LiNE  ADS 

1  week-$9.0S  per  line 

2  week$-$8.00  per  line,  per  issue. 

3  weeks-$7.00per  litre,  per  issue. 

4  weeks-$6.05  per  line,  pet  issue. 

Add  S12.00  per  insertion  for  box  service. 
Count  os  on  additional  line  in  copy. 


POSmONS  W^NTED 

1  week-$4.50  per  line 

2  weeks-$3.80  per  litre,  per  issue. 

3  weeks-$3.1S  per  litre,  per  issue. 

4  weeks-  $2.90  per  Hne,  per  issue 

Add  S6.00  per  insertion  for  box  service. 
Count  as  an  additional  line  in  copy. 


EILEEN  LONG/CAM/ext.170  HAZEL  PREUSS/ASST.CAM/ext.  171 
MAH  WILCOX/SALES/ext.  173 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPL/y  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion:  1  time,  S105;  2  to  5  times,  $100 
6  to  13  times,  $95;  14  to  26  times  $90;  27  to  52  times  $85. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 


Box  number  responses  are  mailed  each  day  os  they  are  received. 

Name _ 

Company _ 

Address _ 

City _ 

State  _ 

Zip _ 

Phone _ 

Classification  _ 

Authorized  Signature _ 

No.  of  Insertions: _  Amount  Enclosed:  $ . 

Copy: _ 


POSITIONS  WANTED 

ADMINISTRATIVE 

EDITORIAL 

COMMUNITY  MINDED,  versatile  pub¬ 
lisher.  Also  interested  in  sweat  equity. 
Will  relocate.  Coll  Bo  (630)  245-4672. 

AWARD-winning  TV-film-critic,  feature 
writer  seeking  short/long  term  assign¬ 
ments.  Ueziak@aol.com  for  more  info. 

EXPERIENCED  General  Manager  of 
small  daily  newspaper  and  shopper. 
Background  includes  managing  large 
yellow  pages  operation  wim  multipe 
offices.  Seeking  opportunity  in  south¬ 
east  or  southwest  doing  same.  Avail¬ 
able  to  Interview  immMiolely.  Would 
relocate  after  January  10,  1998. 
Please  write  to  Box  08319,  Editor  & 

COMPUTER-SAVVY  journalist  with 

10-f  years'  writing  experience  seeks  to 
join  magazine/newspaper.  Reference 
and  clips  upon  request.  Reply  to  Box 

08325,  Editor  &  Publisher. 

PRESSROOM 

Publisher. 

EXPERIENCED  PRESSMAN  with  new 

WARM  CLIMATE  is  number  one 
priority  for  this  newspaper  pro¬ 
fessional.  Will  consider  any  adminis¬ 
tration/department  head  position  in 
Gulf  Coast  area.  Results  guaranteed. 
Beach  preferred  but  optional.  Reply  to 
Box  08326,  Editor  &  Publisher. 

business  degree  in  operations  man¬ 
agement  and  decision  sciences  seeks  to 
become  on  asset  for  a  newspaper  at 
the  pressroom  and/or  corporate  level. 

For  more  information,  please  coll  Steve 

Mollelt  at  (404)  627-1869,  E-mail  to 
smallett@mindspring.com  or  see 
www.mindspring.com/ -smollelt. 

CIRCULATION 

EXPERIENCED  circulation  manager 
seeks  position  in  the  Orlando  area. 

TRAVEL  WRITERS  WANTED 

Seven  years  home  delivery  and  single 
copy  with  the  Chicago  Tribune. 

E-mail:  dan708@aol.com  or  coll 

Dan  Johnson  (407)  248-0247 

TRAVEL  photographer  seeks  writers! 

For  magazines,  newspapers,  books! 

Free  travel!  Jeff  (973)  575-1005. 

Attn:  Positions  Wanted  Advertisers 

For  quicker  placement,  you  can  Fax  your  Positions 
Wanted  ad  along  with  your  Visa/Mastercard  number 
and  expiration  date  to  (212)  929-1259 
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SHOP  TALK  AT  THIRTY  by  j.  sean  McCLENEGh  an 


Training  And  Service:  The  Killing 
Fields  Of  Small  Newspapers 


IN  THE  FUTURE,  community 

newspapers  will  gn)w  in  reader- 
ship,  gain  circulation  and  increase 
advertising  revenue  at  the 
expense  of  metro  newspapers. 
Why?  Because  of  the  erosion  of  the 
central  city,  its  social  fabric  and  its  retail 
base.  It’s  occurring  now  as  super-met¬ 
ros  try'  to  stop  the  tide  by  zoning  their 
editions  into  the  suburbs  and  county 
boundaries  of  profitable  small  dailies 
and  weeklies. 

Despite  the  predict¬ 
ed  successes  of  small 
papers,  limited  time 
and  resources  often 
prevent  editors  from 
attending  to  the  train¬ 
ing  needs  of  staff  mem¬ 
bers. 

Jock  Lauterer,  a  former  community 
newspaper  editor  and  publisher  who 
instructs  at  Penn  State  University, 
writes:  “In  community  journalism,  we’re 
running  flat  out  all  the  time.  We’re  red¬ 
lining  it.  Our  tachometers  are  pushing 
the  limits  every  time  a  paper  comes 
out.  So,  when’s  the  last  time  you 
changed  your  oil?” 

A  Roper  poll  for  the  Freedom  Forum 
in  the  early  ’SKIs  revealed  almost  nine 


McCleneghan,  professor  of  journalism 
at  New  Mexico  State  University  and 
former  journalism  department  director, 
is  author  of  the  study  of  training  needs 
at  Southwest  community  papers. 
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out  of  10  journalists  wanted  in-house 
training  seminars.  Unfortunately,  only' 

14%  of  the  papers  under  25,(XX)  circula¬ 
tion  responded  out  of  1 23  daily  and 
weekly  newspapers  in  the  sample. 

A  Southwest  training  assessment 
needs  study  of  178  staff  reporters 
(61.3%)  at  daily  papers  under  15,000 
circulation  was  presented  at  the  1 1 2th 
NNA  convention  at  Fort  Worth,Texas,  in 
September.  A  symposium  on  how 
newspapers  can  build  community  — 

sponsored  by  the  Huck 
Boyd  National  Center 
for  Community  Media 
at  Kansas  State 
University'’s  Schcx)l  of 
Journalism  —  assists 
and  supports  communi¬ 
ty  editors  and  publish¬ 
ers  with  research  directly  impacting 
their  growing  product. 

The  respondents  represented  145 
small  dailies,  most  privately  owned,  in 
Arizona,  Arkansas,  New  Mexico, 
Oklahoma,  and  Texas. 

Employee  retention  may  be  of  even 
greater  concern  in  the  newspaper 
industry'  today  because  of  the  predicted 
decline  in  the  quantity  and  quality  of 
students  majoring  in  college  news  and 
editorial  pmgrams.  Between  1989  and 
1995,  higher  education  lost  more  than 
19,0(X)  journalism  undergraduates. 
Researchers  warn  a  serious  problem  of 
newsroom  personnel  retention  could 
be  just  ahead  for  all  newspapers. 

The  typical  reporter  surveyed  was 
white,  male,  age  26,  with  a  college 
degree  in  journalism.  He  woriced  for  a 
community  paper  serving  7,499  sub¬ 
scribers  on  a  four-perst)n  news  staff  Six 
of  10  had  been  reporting  but  one  year, 
the  other  four  less  than  12  months. 

The  178  rep<irters  indicated  their 
training  interests  centered  on  advanced 
Internet  abilities  (92.1%),  FoIA  (91.6%), 
libel/legal  (87.1%),  computer-assisted 
reporting  (85.4%),  ethics  (84.8%),  enter¬ 
prise  projects  (84.3%),  and  statistics 
(71.4%). 

The  respondents  alsr)  reported  that 
their  newspaper  and  state  press  associa¬ 
tions  provided  no  additional  training 
through  university'  classes  (94.9%),  read¬ 


ership  focus  groups  (91.6%),  library 
techniques  (88.2%),  orientation  of  any 
ty  pe  (84.3%),  or  in-house  writing  and 
editing  seminars  (66.3%). 

Of  course,  they  may  not  have  had  the 
opportunity  for  training  because  of 
their  short  tenures.  But  publishers 
might  be  unwilling  to  invest  in  training 
because  they  assume  young  reporters 
will  soon  leave. 

Three-fourths  of  the  respondents 
agreed  that  training  builds  confidence, 
professionalism  and  morale.  They  pre¬ 
ferred  training  activities  once  a  month 
(45.4%)  or  twice  a  year  (37.1%). 

Off-site  training  pn)grams  are  too 
expensive  for  most  small  dailies  and 
weeklies.  Commimity  papers  do  not 
have  the  funds  and  usually  cannot  spare 
journalists,  given  the  small  size  of  their 
staffs. 

That  earlier  Freedom  Forum  report 
concluded,  “If  every'  daily  print  journal¬ 
ist  were  sent  to  an  outside  pn)gram 
next  year  at  a  cost  of  $2,(K)0,  the  train¬ 
ing  cost  for  the  estimated  53,6(X)  news¬ 
room  woricers  in  America’s  daily  news¬ 
papers  would  be  $107.2  million.” 

The  job  dissatisfaction  expressed  by 
the  young  Southwest  journalists  cen¬ 
tered  on  salary'  (56.2%),  stress  (44.4%), 
and  long  hours  (36.5%).  Nothing  new 
here.  Those  entering  the  Fourth  Estate 
already'  know  about  starting  salaries, 
stress  and  long  hours.  A  1997  salary 
survey,  compiled  by  Mike  Shelly  at 
Illinois  State  University',  reported  the 
average  starting  salary'  for  repK>rters  at 
dailies  under  25,0(X)  circulation  is 
$16,564.20  based  on  a  37-hour  work 
week.  He  also  reported  a  10%  raise 
could  be  expected  after  one  year  of 
employment. 

What  can  be  done?  It  begins  with  on¬ 
site  professional  training. 

♦  Service.  Journalism  faculties  need 
to  review  the  service  mission  statement 
within  their  programs  and  compare  it 
against  research.  It’s  been  documented 
in  the  academic  press  that  more  atten¬ 
tion  is  devoted  to  research  than  service 
in  journalism  departments  housed  in 
colleges  of  arts  and  sciences,  where 
most  j-programs  operate.  Today’s 

(See  Shop  Talk  on  page  42) 


Small  dailies 
and  weeklies 
need  a  neu’  spin 


56  Editor  &  Publisher 


http://www.mediainfo.com 


November  8, 1997 


wjiA  ?AT‘Vi?«S™ 


PART  1 


•  Section  l-U.S.  Dailies 


•  Section  H-U.S. 


Weeklies  and  Special 
Newspapers. 

Section  HI -Canadian 
Newspapers. 

Section  IV -Foreign 
Newspapers. 


Section  V- News, 
Picture  and  Syndicated 
Services. 

Section  VI  -  Newspaper 
Equipment/Interactive 
Products  and  Services. 


Find  the  people  you  really  need  with  comprehensive 
lists  of  names,  titles,  areas  of  responsibility,  address, 
phone  and  fax  numbers.  Data  for  sections  I  and  III 
include  area  population,  circulation,  subscription 
rates,  advertising  rates,  special  editions/sections, 
mechanical  specifications  and  more. 

PART  2  -  WHO'S  WHERE 

This  handy  directory  lets  you  look  up  newspaper 
industry  personnel  by  name.  Look  for  people  from 
general  interest  daily  and  weekly  newspapers  as  well 
as  syndicates  and  groups.  You'll  find  titles,  company 
affiliation  and  phone  numbers  for  the  most  influential 
people  in  the  industry. 

CD-ROM 

•  Improved  Exporting  Functionality 

•  Improved  Windows  Performance 

This  4th  issue  on  CD-ROM  is  the  best  yet!  A  fully 
indexed,  searchable  database  allows  you  to  pull  out 
Year  Book  information  with  the  criteria  you  select.  The 
simple,  menu-activated  search-and-display  makes 
finding  and  compiling  data  easy. 

All  the  data  can  be  exported  to  your  computer  in  a 
range  of  formats,  including  Word  Perfect,  Lotus,  DBF, 
ASCII,  etc.  The  CD-ROM  can  be  purchased  with  listing 
capabilities,  too.  Customize  mailing  lists  for  each  of 
your  projects.  The  Year  Book  CD-ROM  includes  all 
the  Year  Book  data  for  U.S.  Dailies,  U.S.  Weeklies, 
Canadian  Newspapers,  Foreign  Newspapers, 
Mechanical  Equipment  and  Who's  Where  sections  ... 
names  of  contacts  and  their  areas  of  responsibility, 
plus  other  critical  information  about  newspapers, 
newspaper  suppliers  and  service  companies. 
(Network  version  available  -  call  for  pricing) 


ORDER  NOW 

Mail  your  order  and  payment  to: 

Ecfitor  &  Publisher  Year  Book,  P.O.  Box  3000,  DenviHe, 

NJ  07834-3000  Or  to  charge  your  order  to  your  AME>Wisa/MC 
account,  call  800-783-4903 

•  Fax:  (973)  627-5872  •  E-mail:  edpub@mediainfo.com 

•  Web  site  store:  http://www.mediainfo.com 

CD-ROM  questions:  Please  call  (212)  675-4380,  Ext  172 

Payments  must  accompany  all  orders.  NY,  CA,  DC,  OH  and  Canada  add  appropriate  tax. 
Please  supply  proper  street  address  for  UF^  delivery.  No  deliveries  will  be  made  to  P.O. 
boxes.  All  remittance  must  be  in  U.S.  dollars. 


E&P  Year  Bcxjk  Part  1  and  Part  2  Who's  Where:  $125 
E&P  Year  Book  Part  1  Only;  $115 
E&P  Year  Book  Part  2  "Who's  Where"  Only;  $35 
E&P  Year  Book  Part  1  and  2  AND  CD-ROM 
without  listing  capabilities:  $495 
E&P  Year  Book  Part  1  and  2  AND  CD-ROM 
with  listing  capabilities:  $895 


MICHIGAN 
Journalism  Fellows 


$4,375  monthly  stipend, 

plus  travel  allowance, 
all  tuition  &  fees 


Fellows  are  encouraged  to  develop  a  plan 
of  study  and  select  classes  from  the  full 
range  of  courses  offered  at  the  University 
of  Michigan.  Additionally,  figures  of  major 
interest  in  journalism  and  leading 
academics  give  seminars  and  discuss  issues. 

The  Fellowship  is  designed  to  broaden 
perspectives,  nurture  intellectual  growth, 
and  inspire  personal  transformation.  With  no 
deadlines,  exams,  or  papers  to  worry  about,  a 
Michigan  Fellowship  frees  you  to  explore  the 
expanse  of  scholarship  available  at  the  University  of 
Michigan.  Spouses  are  invited  to  participate  actively 
in  Fellowship  and  University  programs. 

Purpose:  To  enable  professionals  who  have  demon¬ 
strated  superior  ability  and  commitment  to  attain 
peak  performance,  so  as  to  improve  American 
journalism  in  service  to  the  public  interest. 


Mike  and  Mary  Wallace  House:  This  graceful, 
spacious  home,  a  gift  from  the  CBS  newsman  and 
his  wife,  a  former  producer  for  CBS,  serves  as 
headquarters  for  the  Michigan  Journalism  Fellows. 

It  offers  comfortable  surroundings  for  seminars, 
working  dinners,  and  study,  with  interactive 
computing  facilities. 

Eligibility:  Full-time  U.S.  journalists  with  five  years’ 
experience  whose  work  appears  regularly  in  print  or 
broadcast  media. 


Fellowships  Awarded  Include: 

Daniel  B.  Burke  Fellowship  •  Time-Warner  Fellowship  for  Minority  Journalists 
Burton  R.  Benjamin  Fellowship  in  Broadcast  Journalism 

Sports  Reporting  Fellowship  •  Ford  Fellowship  in  Transportation  Technology 
Mike  Wallace  Fellowship  in  Investigative  Reporting 
Kellogg  Fellowships  in  Public  Policy  Study 

Knight  Specialty  Reporting  Fellowships  in 
Business/Economics  •  Education  •  Law  •  Medicine/Health  Sciences 


One  application  offers  consideration  for  any  and  all  Fellowships  available.  Application  deadline 
February  1  postmark.  Inquiries  and  applications  to:  Charles  R.  Eisendrath,  Director,  Michigan 
Journalism  Fellows,  Wallace  House,  620  Oxford  Road,  University  of  Michigan,  Ann  Arbor, MI  48104. 
Phone:  313-998-7666.  Fax:  313-998-7979.www.umich.edu/~mjfellow/ 
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